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Scheuer says: 


Now. more than ever before. quality of materials is im- 


portant to make your display dollar reach its fullest limit. 


SCHEUER,. the leader in the manufacture of quality 
plastic display fixtures. realizes this fact and this is one 
important reason for our continuous striving to produce 


the finest and newest creations in the industry. 


It is to your advantage to remember that the quality 
SCHEUER line is always meeting your display require- 
ments with new design and creations . . . with quality 


pre-eminent. always. 


Write for your copy now of our 


new and illustrated catalog. 
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SCHEUER 


———_ 307 WEST 38» ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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[rains . .. and Disney Characters 
. . loved by all, always favorites at 
Christmas time. Illustrated is one of 
1 series of seven mechanical units. 
No wrapped up package... buy one 
or seven... as many as you like... 
adapted to your own display prob- 
lem. (Unit illustrated—“Casey Jones, 
Jr. and Donald Duck, Engineer” 
Full round, 61% feet high, 244 feet 
wide, 9 feet long, including tender, 
filled with loose mechanical action 
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N-310 “SANTA’S WORKSHOP" —Two mechanical units 
against background panel suggesting Santa’s Workshop. Fig 
ures silk screen processed in full rich Christmas oil colors 
onto Masonite Presdwood, cut out, mounted in levels for di 
mensional effect. Both figures are mechanized. Santa's arm 
with package moves up and down, head moves from side to 
side. Santa's Bookkeeper, of good and bad boys, moves head 
from left to right. Size overall: 72” high, 90” wide. Per set 
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STOP MORE PEOPLE AT YOUR WINDOWS WITH 


hristmas Mechanical 


Promotions 


A LARGE SELECTION 
TO FIT ANY SIZE BUDGET 


Giant size mechanical props to. stop 
Christmas trafhi . bring it from across 
and down the street... into your store! 
Guarantee your store its rightful share of 
the Christmas shopping dollar by using 
a WLS Mechanical Christmas Attrac- 
tion. 

Whether one window or many... whether 
large or small space... whether a large 
or limited budget WLS has a me- 
chanical display to fit your needs. 
Write... and tell us your problems. We 
will send complete information or have 
a representative call. 


FREE -Giont Size 
Catalog . . . 236 De- 
signs and Props. With 
suggestions for ‘‘How 


to Use’ 

For Fall, Fashion, Gen- 

eral and Christmas \ OE oe 
Promotions. Write for \ Vat 
your copy today. A 


346 NORTH JUSTINE 


4» 





X-212 “CIRCUS FERRIS WHEEL” — Gail, 
striped dowels support five free swinging animal 
design plywood seats. Animals are silk screen 
processed in full oil color, mounted with 10” 
space between sides for toy display on the seats 
as they revolve. Mounted on a 30” diameter base. 
8” high, cleverly decorated in bright circus de 
signs, it houses a 110 volt AC motor. Size: 90” 


high, 72” wide 


W. L. STENSGAARD AND ASSOCIATES, INC. 


STREET, CHICAGO 7, ILLINOIS 


SPECIALISTS IN MERCHANDISE PRESENTATION 
DEMONSTRATION 


DISPLAYS © EXHIBITS 


























Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 
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Pass This Issue Along THE COVER OUR NEXT ISSUE 


You get the most value from DISPLAY The cover this month is by Gene Moore, Leading off a group of articles on Christmas display 
WORLD when you share it with others. See Bonwit Teller, New York City, photographed in the September issue, out September 15, is one 
that it reaches other executives of your organi- dealing with what has been called ‘‘one of the most 






in full color by Worsinger, of the same city. 








ration and the members of your department. : ‘ beautiful Christmas display series ever done’; it is 
Moore regards this as one of his finest by Paul C. Smith. J. W. Robi C 
Habe f - ol Siediiicion “eeead y Pau : smith, ; . Robinson Company, Los 
ep eemnrinctrsnn er vosoores necsteeeeeenneneesneeessneneaeenenes displays a er. oe Angeles, and is reported in detail. . . . Several other 
0 copy read: “Monotoned, matched Pringles Christmas articles, plus those on contemporary dis- 
swatched out of one dyepot . . . New, and plays and a number of special features make up an 






oO a Sere e only at Bonwit's in the U. S." outstanding issue. 











Have you ever watched shoppers look at Kids in your windows? 
What interest! What concentration! What devotion! 
Now comes Dot Williams with the greatest aggregation 


of wonderful new Kids ever seen under one roof! 
From Infants-in-arms to full-fledged Teens, 

Dot’s Kids are so real, they almost come alive! 
Victorian-types of quiet breeding. . . 

Kids of today, bounding wit’ ~ 

Their postures and att’ 

at School time, Chr’ 

Smart manageme: 

Tell that to your 
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DISPLAY WORLD 


How a continuing survey 


of subscribers 


helps uS Serve 








 ——————————— 





ETTING direct, periodic reactions of 

subscribers and making editorial use 
of the facts thus obtained is a practice used 
by progressive publishers to build and main- 
tain readership. In this publishing policy 
we are aided by our membership in the 
Audit Bureau of Circulations. 


A.B.C. reports, based on actual audits of 
our circulation records, show: How much 
paid circulation we have; how much is un- 
paid; an occupational or business break- 
down; how the circulation is obtained; 
where our publication goes; how many sub- 
scribers are in arrears; the renewal per- 
centage, and other facts concerning our dis- 
tribution. The reaction of readers is re- 
flected in this factual information. If the 
report shows, for example, that the number 
of subscribers in a certain occupational 
group has dropped, that’s a signal for us to 














find out why and correct the cause. Thus 
our A.B.C. reports are a constant guide to 
editorial action and improvement. 


A.B.C. reports are primarily for the bene- 
fit of advertisers in making it possible for 
them to select media on the basis of facts 
and to buy space with the assurance of re- 
ceiving full measure for their advertising 
dollars. The interests of advertisers are ad- 
ditionally served through the publisher’s 
use of the reports as a perpetual survey of 
subscribers and as a guide in building and 
maintaining the reader interest that con- 
tributes to advertising value. Ask us for a 
copy of our A.B.C. report and then study 
it. It provides a continuing survey of our 
subscribers. 


‘END THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has re- 
sponded to a publication’s editorial appeal. With the 
interests of readers thus identified, it becomes pos- 
sible to reach specialized groups effectively with spe- 
cialized advertising appeals. 
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ABC=AUDIT BUREAU OF CIRCULATIONS =Facts as the Basic Yardstick of Advertising V 
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¥ 
ME TALNET ¥ 
and SPARKLETEX 


Two Brilliant New Stars on your 
Christmas Display Horizon! 
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HOWN DRAPED and festooned, this 
dramatic new drapery and curtain net fabric 
comes in two rich metallic colors — silver and 
gold. Its airy, meshed effect gives appealing 
transparency. May be draped, shirred, festooned, 
and will hang in exquisite folds . . . 45” wide. 


Illustrated in the center panel is this non- 

woven, all cotton display material of scintillating 
beauty and brilliance, with generous application 
of sparkling, tarnish-proof silve. glass flitter . 
A whale of an effect for the price of a minnow! 
Its draping, pleating and puffing qualities are 
unsurpassable. Flameproof, too . . . 48 yard 
pieces, 36” wide. 


Contact our branches or your nearest jobber 
for samples and price information! 


nw! NEW YORK: 130 West 46th Street 

| A}) CHICAGO: 6 East Lake Street 

LOS ANGELES: 1113 So. Los Angeles Street 
PRESENTATION ST. LOUIS: 927 Century Building 






PRESENTATION 


Maharam, ''The Display Center of America’ has a complete line of novelty Christmas 
Display fabrics, papers, units, glass ornaments, wreaths, Princess Pine roping, etc. 
. in fact “Everything for Display." 
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PATENT APPLIED FOR 


Has Been Sold to Leading 
Department Stores 
throughout America 










SQUARE 


For any column in your store. 
4%. x 48. 
$295.00 








Bells moved and tolled by 
Suspend-O-Mator at Kauf- 
mans by Ken Duncan. 














TRIANGLE 
For your corner window. 
6 ft. x 6 ft. x 9 Ft. 
$425.00 ; 
*Patent applied for covering 
all features of Suspend-O- 
Mator. 
- y} For full information 
a write Modern Displays 
OBLONG 
For windows, ledges, etc., 
anywhere. 2; - . 
Prey A MODERN £4 DISPLAYS 
$565.00 1212 G STREET. N. W. « WASHINGTON 5. BD. C 
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MANHATTAN MANNEQUINS 
and 
MULTI -QUINS 


e First in Eye-Appeal and 
Life-Like Naturalness 


@ Tops for Display Value 


The Sensations of the Fashion 
Fair of 1948 


DISPLAY WORLD 


Created by Manhattan Mannequins, 


Advance Mannequin Co. 
936 W. Madison St., Chicago, Ill. 


Bader's Display House 
307 So. Vineyard St., Honolulu, Hawaii 


Bill Boon Display Supplies 
3824 34th W., Seattle 99, Wash. 


Bronsing Displays 
382 So. Main St., Memphis, Tenn. 


E. B. "Jack" Castle 


21 W. Main St., Oklahoma City, Okla. 


Decor Inc. 
92014 Main St., Kansas City, Missouri 


Displays Unlimited 
2004 South Bushnell, Alhambra, Calif. 


119 Prince St., New York City 


DISTRIBUTED BY: 


F. D. Jolly & Associates 
6432 Cass Ave., Detroit 2, Mich. 


Keen Displays 
505 Elm St., Cincinnati 2, Ohio. 


New England Decorators’ Supply Co. 


122-124 Kingston St., Boston 11, Mass. 


Palay Display industries 
308 So. Third St., Grand Forks, N. Dak. 


Pioneer Display Fixture Co. 
35 West 36th Street, New York City. 


Rockower Window Displays 
9 West 46th St., New York City. 


Tropical Displays 
626 N. W. 10th St., Miami, Fla. 
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ACTION! 


SANTA’S WORKSHOP 








G-504 — This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 


1. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 
2, The Gnome with packages has a teetering action as though to 6. Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 
3. The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 


This 84'° display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $75.00 F.O.B. cur factory, Brooklyn, N. Y. 


Santa and Reindeer Yes, there is a Santa Claus 





G-503—The Santa Raindeer is beautifully printed in nine colors. It is 33''x48''x4" G-502 —This is a very attractive Christmas animated 


and very sturdily constructed with a wooden shadow box frame. The front display 45"' wide, 35" high and 5" deep. It is printed 
has a heavy piece of acetate printed to give the effect of a window with in several brilliant colors on 90 point white lined card- 
icicles. The Deer gallop and Santa waves his arm, while in the sky the stars board with a separate wooden frame. The top of the 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this fireplace has a shelf 5" wide on which there are three 
display complete with motor is $35.00 F.O.B. our factory, Brooklyn, N. Y. decorative pieces that can be removed if you wish to 


use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 


nodding their heads. The expression on the children's 
faces denotes surprise and wonderment while Santa is 
his usual jovial self. The fireplace is illuminated by a 
cs red bulb giving the appearance of burning embers 








making it a light and action display. It is electrically 
CONSULT US ON YOUR ANIMATED PROBLEMS operated by a patented Gregory motor, 110 volt, A.C. 
320 BRIDGE ST. BROOKLYN I, N. Y. or D.C. current. It it packed in a heavy duty shipping 


carton. The cost of same is $42.50 F.O.B. Brooklyn, N. Y. 
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The window pictured is by Mr. H. McKim Glazebrook, Dis- 
play Director, 1. Miller, New York; one of the many through- 
out the country whose displays feature Fabrics by Daztan’s. 


Dighlay Fabrics or Gall and (aintma 


is remarkably full. No matter what effect | 


It's amazing how many uses have been 
found for fabrics in display. And it’s equally 
amazing how Dazian’s comes up with the 
right fabric, in the right color, at the right 
price for whatever you have in mind. This 


season our collection of Fabrics for Display 


PLEASE CONTACT OUR OFFICE NEAREST YOU 


DAZIAN'’S we 


ESTABLISHED 1842 





The World’s Largest Display Fabric Organization 


142 WEST 44th STREET © NEW YORK 18, N.Y. 
260 TREMONT STREET © BOSTON 16, MASS. 
125 NO. WABASH AVENUE e@ CHICAGO 2, ILL. 
731 SO. HOPE STREET @ LOS ANGELES 14, CAL. 
630 BOOK BUILDING @ DETROIT 26, MICH. 
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you plan, we know that we have just the | 


fabric for it . . . and in most cases, you will 


have the freedom of a liberal choice. Visit 
our office nearest you or ask to see our 


representative. 








DAZIAN'S INC. 


Gentlemen: 


Please send FREE sample of FALL & CHRISTMAS DISPLAY 
FABRICS. 


NAME ws deslcadoisaa nace aces aneeaeaaea tytn ince 
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| STORE 
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ADDRESS 
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New 


ILLUMINATED 
PLASTIC 
DECORATIONS 


For Outdoor and Indoor 
Trims and Celebrations 


Stars. bells. balls, crosses and wreaths of 
translucent red or white plastic ... each 
electrically equipped with light sockets 
and cords as needed for complete il- 


These stunning pieces are made in sizes 
from 6° to 48° in height for outdoor or 
indoor decoration. They are used alone 
or in combination with greenery, stream- 


ers and other decorating materials. 


Literature shows complete line with sug- 
vestions for trims. Write today for com- 


plete information and prices. 


Send TODAY for FREE 
Catalog No. 48 


GENERAL PLASTICS COR 


AUGUST, 19 





P., Marion, Indiana 


Vanufacturers of Plastic Display Products 


Our plastic blouse forms. 

brassiere forms, coat y 
om 

aangers. revolving display ile 


J Siete oon, 


Ask 
about lise 





STANDARD 
DISPLAYS, 


tables and other fixtures 


add sales 


appeal to your 


Ask for details. 


pr oducts. 
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DISPLAYMEN! 


Meet In 
PHILADELPHIA 


on week of 


SEPTEMBER 6th 


and view the newest in display materials 


at PHILADELPHIA’S First Annual 


Market Display Week 


Here Are Darned Good Reasons For Attending 





Visit The Following Showrooms: 


Advance Displays Display Marketers Naythons Display Fixture Co. 
American Nu-Art Co. Elvanian & Mayers Joseph E. Podgor Co. 
Ankerum Mfg. Co. Free Lance Display Reyburn Mfg. Co. 


Rice-Bayersdorfer Co. 


Arkow-Lewis Associates Hanick Display Service Segall & Son 
Arrow Decorating & Fixture Co. Lands Co. WEA 
Belmont Products, Inc. M.G.M. Displays Frederic Weinberg 





Philadelphia Associated Display Industries 











LARGE SNOWMAN 


No. M-2100—Krystalite full round—24” 

high, 15” wide, 14” deep. 

Green scarf—red candle. Perfect for snow 

scenes—holiday windows and interiors... 
Each—$9.25 

No. M-2135—Slightly Smaller Snowman— 

Same general design full round. 

18” high, 10” wide, 9” deep. . Each—$5.00 


| KRYSTALITE DIMENSIONAL STARS 


No. S-2218—Laminated 
star 18” x 18” x 3” with 
decorative center. Also 
available in 28 inch size 


™ ae ws 


CUT-OUT STARS 


No. $-2310—10” x 10” 
$2.10 per set of 3 

No. S-2314—14”" x 14” 
$3.50 per set of 3 

No. S-2318—18”" x 18” 
$5.15 per set of 3 

Also available in one 

_inch thickness at - 
approximately 2 the --- 
prices shown. 


STALITE 


KRYSTALITE DISPLAYS FOR CHRISTMAS 


KRYSTALITE displays are—SPARKLING—SNOW WHITE—and 
FEATHER-LIGHT—They are sturdy and have a texture that rivals 
Nature’s very own SNOW—SNO-BLOCKS—SNO-FLAKES. KRYSTALITE 
displays are "Naturals”’ for FUR—WINTRY—and Christmas window 
decoration. 


of = 


KRYSTALITE GIANT SNO-PANELS—SLABS 


Now! Build your own “wintry effects’’ panels up to 


8 ft. by 20 inches wide; 1—6 inches thick. CHRISTMA TR 
TYPICAL PANEL SIZES AND PRICES No. 1505—Fully tad 


15°x36"x1". - $1.30 12"x72"x1". - 2.00 Christmas Tree. 20” high, 12” wide and 
20"x36"x1".. 1.85  20"x72"x1".. 4.00 4” deep. Sparkling white with green and 


KRYSTALITE PLASTIC SNOW—Nature’s closest rival red metallic ornament jewels. Silver foil 
to real snow—Non-crumbling—Large Flakes— garland, green plastic coil trunk 
Packed in 1 Bushel containers. Each—$2.50 


DIMENSIONAL KRYSTALITE BELLS 


Full Round—snow-white— 
sparkling—With hanger. 
No. W-2113 
13”x10” Each $3.35 
No. W-2117 
17”"x12” Each $4.40 
No. W-2121 
21"x15”" Each $6.50 


GIANT KRYSTALITE SNOW FLAKES 


Three layers—Fully dimensional—Can be suspended 
by a thread. 

No. F-2500—Size 15” x 15” x 1”—Each set of 6 as- 
sorted designs—$4.50. : 

No. F-2535—Individual Thin Snowflakes—Assorted 
sizes and patterns up to 15” x 15”, all %” thick. Per © 
set of 18—$3.00. 


DISPLAY DEALERS participation is invited. Write today. 


GLO-BRITE 


PRODUCTS, INC. cuickcoas. itunes 























PLEXIGLAS Beauty Barinthe Bonwit Teller Store, Philadelphia. 
Sparkling partitions of light-reflecting PLexicias, framed 
in natural light wood. Lustalled by American Woodworkers 


Company, Philadelphia. 









Send for the free 
booklet giving 
successful 
ideas on 

the use 
of PLEXIGLAS 


in merchandising displays, 

















ORE and more merchandisers are giving sparkle to store 
interiors with PLEXIGLAS. For instance, at exclusive 
Bonwit-Teller’s in Philadelphia, customers are attracted by the 
gleaming, translucent PLEXIGLAS Beauty Bar 

More and more you find PLEXIGLAS on display—and in displays 
—in smart shops throughout the country. Its sparkling, 
crystal clarity and ease of forming make PLEXIGLAs an 
excellent material for large curved sections and irregular shapes 
in display cases and decorative effects. Its ease of cleaning 
and resistance to breakage mean economy in maintenance. 
And because of its color-and-lighting possibilities and structural 
strength, PLEXIGLAS is adaptable to an almost endless variety of 
strikingly attractive panels, screens, partitions and signs. 

Take a moment now to learn what this brilliantly beautiful 
acrylic plastic can do for your displays. A card or a call 
brings you full information on PLEXiGLAs and its 
applications to merchandising. 


PLEXIGLAS ts a trade-mark, Reg. U S Pat. Off Piexictas acrylic resin 
sheets, rods, and molding powders are manufactured only by Rohm & Haas. 
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Teletype CG 648 


Complimentary Service 
Mail a card or letter to 


LEONARD HICKS, JR. & Associates 
Wabash 9045 


*hoto courte 


Need Hotel Reservations ? 


522 So. Wabash Ave., Chicago 5, Ill. 
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THE ADLER JONES COMPANY 


f 521 S. Wabash Ave. 
Chicago 5, Il. 
HAR. 9624 
' BOTANICAL DECOR. SUPPLY 
4 31 S. Franklin St. 
rl Chicago 6, Ill. 
RAN. 3144 


COOK & MEIER 
, 159 N. Michigan Ave. 
RL Chicago |, Ill. 
AND. 2662 


CRYSTAL FIXTURE CO. 
226 S. Wabash Ave. 
Chicago 4, Ill. 
HAR. 8777 


L. A. DARLING CO. 
222 W. Adams St. 
Chicago 6, Ill. 
FRA. 7967 


ill Tall ! 
heal Ligplay Stow on Catlt/ 


World Famous Stores present you a 
Never-ending Source of Inspiration, 
Showmanship, Originality and Designs of 
Tomorrow in Brilliant Living Color - - - 


The Display Manufacturers listed below are always ready to provide you year-'round with 
thousands of New Creations to make your job easier, quicker, more efficient. 


Come to Chicago first! 


DISPLAY WORLD 


for Convenience 


DAZIAN'S INC. 


125 N. Wabash Ave. 
Chicago |, Ill. 
STA. 7928 


GARRISON-WAGNER CO. 


20 E. Congress St. 
Chicago 5, Ill. 
WAB. 7081 


EARL W. GASTHOFF CO. 


Chicago Off.: 180 W. Randolph St. 


Factory: Danville, Ill. 


HECHT FIXTURE CO. 


315 W. Quincy St. 
Chicago 6, Ill. 
FRA. 7885 


KENNEDY-MICHELE DISPLAY INC. 


58 W. Lake St. 
Chicago |, Ill. 
STA. 3476 


Save This Display Manufacturer Index 


MAHARAM FABRIC CORP. 
6 E. Lake St. 
Chicago |, Ill. 
STA. 6304 


SCHACK'S INC. 
319 W. Van Buren St. 
Chicago 7, Ill. 
HAR. 6986 


SILVESTRI ART MFG. CO. 
710 W. Washington Blvd. 
Chicago 6, Ill. 

DEA. 2046 


W.L. STENSGAARD & 
ASSOCIATES, INC. 
346 N. Justine St. 
Chicago 7, Ill. 
MON. 0418 
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ARTHUR GRAY 


lLansburgh and Co.., 


Washington, D.C 


Chairman, Visual Merchandising 


Division, 


VISUAL 


Phe health of Advertising and Display should 
improve tremendously in the next few vears. 
Not that each is puny, but their well being 
and productivity can increase through common 
sense diagnosis and corrective measures. At 
the first combined Sales Promotion and Display 


Clinic of the NRDGA, clear thinking and 
teamwork was established in this important 
new organization. ‘Troublesome details were 


brought out for airing and alteration. 


Mr. Grav. im his talk betore the 
Ww Tracts, 


} 
Dosec 1? 


Clinic, stated 
outlined changes in) Display and 
mnportant Display questions with the 


follow ng suggested answers : 


1. Correct locations of display departments 


can increase efficiency and help reduce 
CADETISEC 
) 


2. The right mMaimtamed in the 


right condition can reduce production costs. 


equipment 


4 \dequat« reduces 


CXpeLlse 


storage space fixture 


}. Competent personnel and a program for 
ining is lughly important 


One-Third 


— 


/ he 


comprehensive talk by Mr. Gray. 


( Op \! 


NRDGA 


MERCHANDISING 


Sufficient) personnel to maintain display 
effectiveness increases sales and reduces 
the cost ratio. 

A good display stylist can help reduce 
display expenses. 

Sound and intelligent allocation of duties 
is a cost saving factor. 

Shop the market before buying. 

Buy on a sound basis for short term and 
long term savings in display expense. 
Carefully analyze display timing and time 
span for installations. 

Display is 
advance. 


sales promotion, 
Follow through. 


plan it in 
Keep the display stath well) informed. 
Knowledge will reduce promotion expense. 


above are only excerpts from avery 
For ad free 
of the talk. write to Al Parke. 


Bronson, 


VWichrgan, 


DISPLAY 


Ls the PROPTT way applies to 


‘he promotional dollar and to effort expended by Management 
and Display Directors to mtensify Display’s selling effectiveness. 


PROGRESSIVE 


NATIONAL ASSOCIATION 





MERCHANDISE 
PRESENTATION 


For list of N.A.D.I. members and products, write John F. 
Bowman, Jr., 11 East Walton Place, Chicago, Mlinois. 
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ARE NO PROBLEM 





NS: ; 

NS: Creating Christmas Interiors has been a 
‘S : DECORATIVE job for over a half century. 
NEN 

\ ‘Ss That is why you will find that “DECORATIVE TOUCH” 
\ 

: 





in stores like MACY'S, BLOOMINGDALE'’S, WOOD- 
WARD & LOTHROP, THE DAYTON CO., GIMBEL BROS., 
WANAMAKER'S, FOLEY’S, NEIMAN-MARCUS, etc. 





From basement to roof, we can bring to 
your store a Gala Display of Wreaths, 
Column Trims, Garlands, Case Trims 
and Novelties, Ledge Displays. 





Consult us — visit our new, conven- 
ient showrooms or write us today. 


DECORATIVE PLANT CORP. ¥ 





136 WEST 24th STREET, NEW YORK II, N. Y.4 
< WaAtkins 4-4405 
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Reporting in Women’s Wear Daily, 
June 29th... 


LESTER GABA SAYS... 


**... The most beautiful exhibit 
at last week’s display convention 
was Korrect-Way’s showing of 
BEAU-MONDE mannequins 
floating down a glistening white 
stairway with the figures all 
done in gray wigs and 
smoke-colored chiffon gowns.” 
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' 
MANIKINS WITH MAGNETISM 
: 
vd 
: “ F P RK foes Ory ‘ “y 4 
. at Y a ee f Se 
é 3 @ ct alae  # / 
sweeping the country: 
P 
i BAKER CO,, Minneapolis ... BESTEN AND LANGEN, INC., Louisville... BONWIT-TELLER, Philadelphia ... COLUMBIA DRY GOODS CO., 
Houston, Texas... CROWLEY-MILNER, Detroit ... DALTON CO., INC., Baton Rouge ... DeWEESE CO., Philadelphia ... THE DIAMOND, 
Charleston, W. Va.... THE FASHION, Columbus... FEDERAL DEPT. STORES, Detroit... FRANK & SEDER, Detroit... FROST BROS., 
San Antonio, Texas . . . GOLDRINGS, Wilmington, Del. .. . J. GOLDSMITH & SONS, Memphis . . . GREENFIELD’S, St. Louis . 
) L. HAMMEL DRY GOODS CO., Mobile ... HIRSCH BROS. DRY GOODS, St. Joseph, Mo....D. H. HOLMES CO., New Orleans. 
THOS. KILPATRICK & CO., Omaha. ;. KLINE’S, Cincinnati... LAMSON BROS., Toledo... LANE-BRYANT, St. Louis... LEITER BROS., 
Hagerstown, Md. ... LIT BROS. DEPT. STORE, Philadelphia . .. MARK ISAACS CO., New Orleans... C. F. MASSEY CO., Rochester, Minn. . 


McKELVEY CO., Youngstown...THE MODEL, Kansas City, Mo....MYERS BROS. CO., Springfield, Ill... NEWMAN?’S INC., Emporia, 
Kans....M. L. PARKER CO., Davenport, Iowa... PEOPLES STORE, Chicago... PIZITZ DEPT. STORE, Birmingham. .. PRINCESS SHOP, 
Huntington, W. Va. ...REED’S, Upper Darby, Pa. ...RIKE-KUMLER CO., Dayton ...ROLLMAN & SONS CO., Cincinnati .. . 
ROSENBAUM’S, Cumberland, Md. ... ROSHEK BROS. CO., Dubuque, Ia. ... SCHUNEMAN’S, INC., St. Paul ... SHILLITO’S, Cincinnati . . 
SONNENFELD’S St. Louis, Mo. ... J. F. STAMPER CO., Dubuque, Iowa ... PAUL STEKETEE & SONS, Grand Rapids. . 
STRAWBRIDGE & CLOTHIER, Philadelphia ... SWEETBRIAR SHOPS, Denver ...TEPPER’S DEPT. STORE, Plainfield, N. J... . 
JOHN W. THOMAS CO., Minneapolis... THE UNION CO., Columbus ...JOHN WANAMAKER, Philadelphia... P. WIEST’S SONS, 
York, Penna.... WOLF AND DESSAUER, Ft. Wayne... WRIGHT-METZLER, Uniontown, Pa... .and many others. 


korreet-way displays, piv. OF AMERICAN FIXTURE & MFG. CO., SAINT LOUIS 3, MISSOURI 
See your korrect-way distributor for full details. 
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NEW PEPPERMINT 


CANES 


Lightweight and Easy to Handle 
Diam. Length Cost Each 


21 ft. 3.20 
a. oe 5.00 
31% ft. 6.00 
5 atte 9.75 
7 Sees 14.00 
10° Hh. 18.00 


NEW PEPPERMINT 


TUBES 


Diameters 


Length +. ae ae ee 
ee 50. 70 .90 1.50 
eo, &.... : = 1.05 1.35 2.25 
. a 1.00 |. 1.40 1.80 3.00 
9 ft. 1.50 1.80 2.10 2.70 4.50 
2 ft. 1.10 2.15 2.60 3.10 4.00 6,50 


THE MUTUAL DISPLAY MFG. CO. 


1101 POWER AVE., CLEVELAND 14, OHIO 
See Your Nearest Dealer or Write Us Direct 


spellbinding! ... says lester gaba 


from 


Be sure to see these new ALLIED creations 
at our showrooms: 


NEW YORK — 65 MADISON AVE. 
(corner 27th Street) 


LOS ANGELES — 219 WEST 7th STREET 
(Haas Building) 


“Reprinted by permission of 
WOMEN'S WEAR DAILY, June 29, 1948 


ALLIED DISPLAY MATERIALS. INC. NEW YorK 16 
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Lage 
ta Mt Mal 
ollling beh niu 
DRECEDENT — 
lac Ahbiobly uinuaguin ypate 


123-125 W. CHESTNUT STREET 
DELAWARE 4274 
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Franzen Service includes station wagon pick- 
up and delivery or special light weight 
screwless containers for long distance use 
without charge — substitute mannequins for 
loan if desired — damage and accident insur- 
ance for safety — dependable, artistic work- 
manship by artists, sculptors and craftsmen 


all at a reasonable ‘one price policy.” 


Complete Body Repair 15 Horse Hair Wigs 5 
And Refinish Refurbished 
New wigs — custom styled — wholesale and 


Prices F. O. B. Chicago, Ill. 


invited to write for further information. 


a! 


ranzen Audio 
| ea aarp 


retail. You are 

















MANNEQUIN REPAIR * REDECORATION * WIGS 
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FLORIDA PRE-SEASON TOUR NOW BEING SCHEDULED 
---FOR OCTOBER - NOVEMBER 


B AMERICA’S 
LARGENT a - 


164 WEST 25th ST. | 
NEW YORK 1,N. Y. 


\ ANTHIN : Send complete details about on- | 
premise refinishing for __. Manikins 

Name 

NEFINISHERS | Sr | 


Address 


























The BINDER you's deen looking for 


e SUBSTANTIAL CONSTRUCTION 


e IMPROVED REMOVABLE BARS 





e CLOTH BOUND 


These binders are beautifully bound in maroon with 
the title in gold. Insertion or removal is easy and fast. 


Keeps your copies clean and handy for reference. 





$9.50 Each | Boot 

Postpaid tal 

Orders accepted for UNITED STATES AND CANADA ONLY because of shipping difficulties. hg 
DISPLAY WORLD : 
CINCINNATI, |, OHIO ‘ 

















No. 998 CHRISTMAS BAROQUE DOORWAY — Perfect 


centerpiece for Christmas and other promotions 


strikingly beautiful baroque doorway finished in gleaming white lacquer .. . scroll trim brushed with gold 

side panels covered with cork brick finished in brilliant Christmas red . . . two charming hanging lamps finished in 
white . . . step continues through doorway , . . top of step finished in white diamond dust . . . soft sheet 
Welcome Gifts’ included ... size, 96" x 73" x 29"... complete with side-panels $107.00. Doorway only $69.50. 


No. 969 RED BRICK WALL & LAMP — Irregular wall 
with Christmas red cork bricks and white shelves .. . 
set_on white diamond dust base . . . excellent for 
small display pieces . . . hanging lamp on wall 
finished in white lacquer . . . foliage not included 
size 36" x 24" x 14°. Each $14.95, 
No. 963 MINIATURE RED BRICK FIREPLACE — 
Miniature fireplace suitable for cases . . . covered 
with cork bricks in Christmas red ... mantle covered 
with white diamond dust... base finished in white 
juer spattered with gold . . . miniature andirons 
jold ... size, 20" x 10" x 8". Set of two $16.95. 
964 MEDIUM RED BRICK FIREPLACE — Same 
above ... size, 36" x 19" x 14". Each $14.95, 


No. 966 MINIATURE RED BRICK CHIMNEY — Tiny 
chimney designed for case display . . . roof and 
chimney top in white flocking . . . cork bricks in 
Christmas red... size, 14° x 10° x 9. Set of twa 


$12.95. 


No. 967 MEDIUM RED BRICK CHIMNEY — Same as 
above ... size, 24" «x 16" x 18". Each $10.95. 


No. 970 RED BRICK CURVED WALL AND LAMP — 
Smart Christmas wall with red cork bricks . . . wall 
base covered with sparkling diamond dust . . . column 
topped with unusual decorative wrought iron lamp 
suitable for wiring . . . foliage not included . . . size 


48" x 53" x 5". Complete unit $39.00. 


Announcing Our New Chicago Showroom! 


at 36 South State Street. ..Room 614... 
of Walter Kramer . . . showing representative pieces of our current 
Fall and Christmas lines .. . see the functional design, the 

quality construction and the real value of America's finest line of 
tailored displayers — ‘Manufacturer to you”... 


under the direction 


PROGRESSIVE 
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DGAR TALILMAN, interior display 
director for Lord & Taylor, New York 


City, is reluctant to talk about himself, 


but he is exuberantly enthusiastic about. the 


work he is doing and speaks with a great 


deal of gusto and earnestness about the 
junction of interior display 

“Merchandise plus art equals sales,” as 
depart 


store attempts to do more than exhibit 


serts Tallman “The progressive 
ment 
an individual item of merchandise or a 
particular series of items. It goes further 
It attempts to create an aura of beauty 
fashion, and good taste within a store, and 
Its purpose is to encourage the art of self 
adornment on the part of the buying publi 


Display people know, or should know, that 


the use of the arts will 
subtle 


beauty 


encourage, in a 
tashion, the customer's desire fo1 
‘Thus Lord & Taylor at one time had 
delicate cellophane 


tulle and 


mannequins, draped in 


satin and elegantly plumed and 
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Interior Display At 


jewelled, adorning the counter ledges of its 
first floor The 
wore were not part of the store’s merchan- 


creations the mannequins 
dise and were certainly not for sale. The 
entire purpose of that display was to en- 
hance the appearance of the main floor, to 
to the public that Lord & 
Payvlor knows loveliness, whatever its form, 
and that the would translate that 


knowledge into its wearing apparel simply 


demonstrate 
store 


as a matter of course 


“Similarly, one morning in early. spring 


the customer entering Lord & Taylor found 
world of floating hats 


and wisps of flowers and cascading ribbons, 


herself in a fantasy 


all hung by invisible wires from the ceiling. 
\gain, the hats were not part of the store's 


—The first three displays pictured illustrate 

typical corridor treatment at Lord & Taylor, 

while the photograph at the lower right is of 
the gift shop— 


merchandise, but were created expressly to 
bring a gay spring-like atmosphere to the 
whole store. 

“T have on my staff 16 persons,” continued 
Tallman. “Among 
craitsmen and fine artists. We all 
other. I plan 


them are very abl 
work 
and collaborate with each 
my work in such a manner that each on 
carries his proper load. There is no clock 
punching, for each performs his or her task 
enthusiastically and that is our primary 
objective.” 

promotional 
department 
contribution 


Tallman pointed out that 
interior 
upon 
The mere fact that one happens to have 


policy in the display 


depends entirely one’s 
some training in display does not necessarily 
mean that one will make a good display 
matter of fact, the 
frequently have had 
little previous experience in interior display 
frequently these untrained or 
semi-trained newcomers show native ability 


person. AS a store 


employs people who 


work and 


AUGUL 


| 


par 
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Lord & Taylor 


ind a penchant for this type of work that 
makes them a valuable addition to the staff. 
\nd these 
present constructive and original ideas, and 


comparative newcomers often 


willingness to adapt them to the = store 
olicy. 
“We are not 


particular theory 


confined to any specific or 
of interior display,” 
Vallman, each must define its 
wn personality. Its display and its adver- 
tising must all project that particular per- 
sonality. 

“Obviously, we are 


Savs 


“for store 


mainly governed by 
the original architectural layout of the store 
It should be that the Lord & 
Taylor store was built over a third of a 
century ago, much we 
attempt to change the interior, we are still 
circumscribed by definite limita- 
tions. Of course there must be mobility in 
our displays. Our main floor has frequent 
changes, and at times our 
twice monthly, depending a great deal on 


remembered 


and however may 


physical 


changes occur 


StSPLaAY Wort. 


the type of merchandise that is being fea- 


tured.” 
Displays perfumes are 
Each 


featuring various 
this flexible 
however, is for a 


schedule. 
particular 


an instance of 
setting, 
fume essence. 


per- 


For the perfume promotion a black and 
white color theme was chosen, not only for 
its opportunity for contrast but also for the 
cool effect it projects. Upright white panels 
serve as background with art work in black, 
depicting an upturned funnel, suggesting the 
distilled essence being poured into a retort. 
The eager perfume purchaser consists of a 
and deftly 
And a papier mache 


figure of fashion in miniature 
outlined in black wire. 
fruit, 


plums, and many of the exotic fruits, appears 


bunch ot such as pineapple, blue 


at the top of the glass enclosed gray formed 
panel, while at the base are grouped labora- 
tory containers. The featured perfumes and 


essence are variously described on cards. 


The value of repetition in such a display 


27 


—Top, the mannequin stands before a set of 
miniature French shop-fronts done in a variety 
of colors. . . . Left center, another corridor 
display. . . . Right center, street floor ledge 
treatment used during a perfume promotion— 


Lord & 


proved 


group has long been recognized by 
Taylor and experience thus far has 


its efficacy as a means of promoting sales 


In addition, however, there are seasonal 


changes. By the end of July the “back-to 


school” and college displays are installed, 


followed by other seasonal settings. Then. 
of course, the Christmas season is one ot 
Lord & Taylor's major projects Every 


floor has its own arrangements and plans, 
and the interior installed to 
cover the type of merchandise that is being 


displays are 


programmed for a given season 

It is the policy of Dorothy Shaver, pres 
dent of Lord & Taylor, not to overemphasiz« 
in the interior displays such customary pro 
Valentine’s Day, Mothers’ 
For it is Miss 
feeling, shared by the other store executives 
that there 
recent 


motions as Day, 


or Fathers’ Day. Shaver’s 
has been a marked tendency in 


vears to oOver-promote these “days” 
which has reduced them to a state of more 
commercialism than sentiment. 

On account of the original design of the 
building, Lord & not employ 


dramatic lighting for interior display. How 


Taylor does 


ever, spotlighting is used to enhance color 
effect. 

“Basically we attempt to 
effect of our interiors at certain 
points,” Tallman stated with emphasis. “For 
example, at the elevators of each floor we 
attempt to dramatize the merchan- 
dise that is being featured there. Likewise, 
at our cross aisles we utilize the ledges for 


heighten the 
strategic 


type of 


similar purposes. As I have indicated, we 
have entirely different problems on our main 
floor. 

“I consider 


interior display as a_bona- 


fide art. It is interested in creating a mood 


By 


HERBERT ROGERS 


through line and color suggestion. It 
attempts to project a mood that is directly 
related to the cultural, social, and economi 
trends of the community of which it is an 
integral part. It does not simply drape a 
dress on a mannequin. It attempts to relat 


the apparel that a person wears to the life 


that a person lives. Finally it attempts to 
show that changes in fashion tend to depend 
upon changes in the current scene. To tell 
the story of the meaning of fashion is 


that 
merchandise.” 


related to the service display 
performs — which is to sell 
Certain panels, props, and other display 


media that were originally 


strictly 


designed for a 
re condi- 
different 
types of These are stored in a 
number of built for that 
purpose in the interior display department 

On each floor the displays attempt to 
carry out the character of the department 

[Continued on page 9o] 


specific display are subsequently 


tioned and redecorated to 


interiors. 


serve 


bins expressly 
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LOR in large 


rized most of the 


quantities 
al of California displays 


windows 
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Los Angeles Settles 


framed in 


always ind tern were grouped around the base of 
chat the horss \ single box, placed in the 
in Los center of the window, helped support some 


ring the past tew weeks ot the accessories The walls, floor and 
May Company-Downtown, | tot box were painted a light gray-beige and 
Display Director Stanley I: dark brown cork was sprinkled on the 
ran a series of 14 windows en floor 
olida Travelers featuring as At Desmond's, Display Director Harold 
rop I eac] vindow large Kelly also bowed to the “California colo1 
ored, highly lacquered plywood concept” with a recent bank of windows at 
pper left, next page.) The horse the company’s Broadway _ store. (First 
tained, prior to lacquering, witl illustration.) The backwall was completely 
nt dy Ka orse was a slightl covered with a line of teal green (or teal 
lor ranging tron a dark lak blue whichevet ou like better) drape ries 
blue een n the ten apparel The floor was covered with the same ma 
1 ves and 1\ ere grouped terial Large, bright paintings of tropical 
a the es. dark brown 
e flo the \ Ss were 
vy and the carpet wa —At the top, by Harold Kelly, Desmond's. 
Te ee maller acc Lower left, by Roger Pickett, Rathbun's, 
, whic eatured accessories North Hollywood. Lower right, by Paul 
travel-wea \ lemon leaves C. Smith, J. W. Robinson Company— 





scenes, bamboo, were hung 


against the draperies, emphasizing the use 


of the merchandise shown — sportswear tot 
the warm weather Since the Desmond 
windows extend in an unbroken stretcl 
from the end of the building to the door, 
several mannequins are used in a_ single 
bank. One of the mannequins was shown 


seated on a handwoven, imported Portuguese 


couch made of natural fibre. Matching tub 
chairs were used to display accessories and 
shirt forms Live semi-tropical plants in 
the background helped play up the warm 


Needless 


to say, the clothing on display also followed 


weather appeal of the windows 
the “California color concept” 
Paul C. Smith, he of 


Robinson Company, splashed a lot 


Display Director 
he J. W. 

of California color into a special display he 
“Madame 
Kirsten 
Angeles’ 


offering of 
Dorothy 


did tor the Robinson 
Butterfly” 


starring in the 


record albums 


was at “Los 


opera 








A 


elped balance the 
Madame Butterfly” 


GUST, (948 


or Color 


\uditorium at the time, and 


ATION 


ippeared at a special record album 


graph party at Robinson's \ large 


low-box in the background was used to 


me a three-dimensional scene from the 


cinl opera the Japanese heroine wait 


patiently for Lieutenant Pinkerton to 


rn to Japan. She was impersonated by 


mall ceramic model of a Japanese girl 
wart tree and green grass added to the 
itselt, 


ike appearance. In the window 


re Chinese modern console radio 


was placed at one side of the 
Ming tree in a cerami 
was placed on top of the console. <A 
other end of the window 


scene \nd of 


OT aph 
low \ dwart 


chair at the 
cours¢ 


record albums and in- 


idual records were placed here and there 


und the display, which is pictured 


Jone with a foreign flavor was the Paris 


eet scene window executed by  Louts 
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JOHN L. COONEY 


Pasadena The 


Nash & Co., 
“Paris Comes To 


Craig at KF. ( 


theme of the window was 


Pasadena’”’—the display card reading “Paris 


Comes To Pasadena in Fashions by Famous 
French Designers” The dresses shown 
were cottons. Craig used a= street scene 
taken from a French poster to create the 
atmosphere \ Parisian flower peddler, 


with his 
pape I back 
stvlized dry 


done in cut-out form, was shown 


| he 


ground was decorated 


wooden cart seamless 
with a 
brush sketch of a Parisian street 
Director Pickett and 


Ball, 


Orient lor 


Promotional Roger 


his display assistant, Ronald went a 


different direction —to — th 
by Stanley E. Thompson, The 
May Company-Downtown. Upper right, 
by Paul C. Smith. Lower left, by Mary 
Kay Kerwin, Haggarty’s. Lower right, by 
Lovis Craig, F. C. Nash & Co., Pasadena— 


—Upper left, 


the foreign flavor used in their men’s hat 
window at Rathbun’s, North Hollywood. A 
Chinese coolie, made almost entirely tron 
straw, was in the background Over his 


shoulder he carried a bamboo pole to whicl 


were fastened two large straw baskets con- 


straw ] ats \ 
1, 1 


arrangement at tne otnel 


Several additional 


taining several bamboo 
lattice 


the window held others 


side otf 
hats were placed around the window, hung 
lengths of bamboo. Scatter-grass 
floor. 

The “Correct Train of Thought in Trend 
Mary Kav Ker 


Haggarty’s. It 


on short 


was used on the 


Clothes” was the theme of 


win’s train window at J. J 
was made up of a number ot old fashioned 


trunks mounted on wheels \ large trunk 
| 


in the corner window served as the loco 


motive; a man’s old-fashioned hat-box was 
the smokestack and a small telescope valise 
Large billows of spun 


> g2] 
je ¢ 


was the cowcatcher 


[Continued on pa 
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ONOTONY has been window display pieces 
enemy No. | where costume jewe ry groune 
is concerned. The lack of know-how attire. 
in presenting jewelry by the use of od, »b 
stereotype fixtures has not been in keeping nor 
with the fashion progress and importance of saints 
this fast growing industry. the 
It is my belief that the first function of — 
window display is to present the true char- §— st 
acter of the store. By my observation this nuch 
theory has been carried out by department shadoy 
and specialty stores in every department t 1 
except costume jewelry. This department, ‘i iivigss 
one of the most glamorous and_ profitable sees 
on the main floors of American stores, has ChE 
been neglected unintentionally. \ — 
In my opinion only two types of stores small 
display jewelry properly, namely, five and : 
ten cent stores and those in the Tiffany stand 
category. Thousands of stores have a | aa 
trading medium between these two ex- | oe 
tremes. Display in these stores has a re- shaved 
sponsibility. which it can not neglect. — Its \n 
t 
| Jewelry Displ 
obligations are to dramatize costume jewelr lila 
just as it would any other fashion accessory. — 
iy ! Jewelry in the past was used from a © 3 
“selfish” standpoint. I use the word selfish a ls 
because it was put in a window on a dress 3 
or a coat or a suit, not to help sell jewelry spla 
and in turn help the jewelry division, but to —— 
help beautity the ready-to-wear and in that Dis 
way, to help that department. Occasionall) = 
an attempt was also made to display fashion iis 
jewelry alone, but not in keeping with othe: ‘ee 
displays. Displaymen had the mistaken idea ss 
that jewelry was jewelry regardless ot : 
price. Therefore a display of this item os 
looked the same regardless of intrinsic 
value or reputation oft the store. 'P 
These displays were monotonous, they = 
were boring, they were tedious and dull ie 
They all looked identical. Black velvet ies 
floor pads, steps starting in the front and | niais 
graduating back, small fixtures for bracelets. on 
earrings, pins, ete. placed here and_ there, si 
were the order of the day. To add to the -s 
monotony a back drape of contrasting colot ie 
velvet was used. [I repeat, all displays mes 
looked. alike. B 
Display, in adopting itself to the modern wae 
tempo, thinks more and more in terms ot th 
proper dramatization. This should be ap- ge 
plied to costume jewelry as well. - 
My main object is to change from. the — 
conventional way of setting up jewelry win- 
dows. Why show beautiful, white summer de 
jewelry pieces on black velvet when they ane 
are usually worn on pretty pastel cottons iP tei 
and linen? Why show formal rhinestone sala 
—At the top is shown a detail of the ‘Coro — 
in Monte Carlo" display which was one of a gro 
group showing the firm's jewelry in various well Mo 
known spots. . . . Center, Coro in Paris, with the 
a miniature dressmaker fitting an evening Pra 
gown; the display is replete with tiny spools and 
of thread, tapemeasures, and the like. . Rig 
Left, Coro in Central park; immediately above “4 
this rectangular setting are three portholes, ‘ee 
each showing a miniature scene in New ire 
t 





York City— 
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es on a paper doily? Aiter all, back- 
unds are supposed to simulate a lady’s 
re. Why not use appropriate and season- 
backgrounds 7 
how sport jewelry at a race track scene 
miniature effect. Show formal jewelry 
the opera, and tailored pieces at the 
tinee with a miniature stage setting. | 
stress on the word “miniature” inas- 
h as I have found that port-holes, 
dow-boxes,> and lobby windows — are 
for small objects. Using this type 
smaller window necessitates miniature 
matization, The proper display of 
elry has always been the displayman’s 
esis due to large street windows versus 
Il objects. 
the past few years jewelry has been 
nding on its own and we are happy to 
that modern, individually dramatized 
elry windows are being produced in 
iter number throughout the Main streets 


\merica 


DISPLAY WORLD 








Pays Off In Sales 


Showmanship is) the direct opposite of 
notony, and showmanship in business is 
© prevalent trend Lets apply it to 
velry too! Showmanship is a great asset 
functions in all types of promotional 
isplayvs I apply it to windows and. it 
Ips us sell more jewelry 
Display costume jewelry dramatically tor 
tter sales inasmuch as visual merchan 
sing is one of the most important single 
ts of retail operation 
| dramatize successful jewelry windows 
stop at nothing in the way otf props 
Isc everything trom ae bath-tub to a 
track I even use barrel hoops fol 
earrings When I display jewelry 
propriate tor a dinner party, besides using 
papier mache bust of a chef and the usual 
le setting, | even cut up a damask table 
th, lining the port-hole floor and = back- 
und with it instead of the conventional 
Ivet used so commonly tor jewelry in 
past. [| never saw a velvet tablecloth, 
why use velvet? Kall the monotony! 
My main objective is to glamorize jewelry 
d show that it can be dramatized the 
me as any other article. This is no longei 
theory. It is no longer an abstract 
nowledge but an experiment with proven 
sults. 
Get rid of monotonous jewelry windows, 
“killer” of sales, and replace them with 
ern displays that sparkle with origi- 
ility Treat jewelry glamorously as it 
eserves, and be well repaid by increased 


11es 


—Top, left, Coro in China against a back- 
ground of Chinese silks. . . . Top, right, with 
Morocco as the country and leopard skins as 
the ornamentation. . . . Center, Coro in 
Prague; miniature Czecho-Slovakian glassware 
and typical peasant fabrics are used. .. . 
Right, Bermuda is the featured locale, with 
a bicycle laden with flowers and a giant 
three-dimensional lobster in the background; 
the floor is covered with sand and sea-shells— 











By 
HENRY ALTHEIMER 
Coro, Inc., New York City 
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ITH the temperature dancing around 

in the upper levels, Chicago displays 

in many cases already forecast the 
arrival of autumn. 

This city has much to offer those who 
stay at home for their vacations, those who 
stop over in the city on their way to widely 
scattered resort areas, or those fortunate 
souls who are able to mix business and 
pleasure. Clement Bradley, who is display 
director at Carson Pirie Scott & Co., bor- 
rowed inspiration from some of the city’s 
popular attractions for a dramatization of 
“Having a wonderful time in Chicago,” a 
vacation series suggesting “Cocktails at 
Riccardo’s,” a recently redecorated studio 
restaurant on the near north side; “Dining 
in the Maytair Room” at the Blackstone 
hotel with Kay Thompson and the Williams 
brothers; “Going to Arlington Park to the 





Races”, where a spectacular display of 





hicago Scenes: A Prelude | 





feminine fashions is always an added ‘4 rains 
attraction; and lastly, “Visiting the Museum aa 
ot Science and Industry. ; —" 
\n impression of “Cocktails at Riccardo’s” me ae 
(first photograph) was obtained by a mask | ae 
of Richard Riccardo, the restaurateur, hung ened 
<icamnssiisssiailaaaa ! - on a section of a wall painted sage green eee: 
10 COOLER id : along with two pictures from  Riccardo’s weauniel 
“yy i private collection of paintings. The modern eRe et 
decor of the famous restaurant was further Sim 
symbolized by two Charles Eames chairs in cnwihes 
vermillion, seated on one of which was a Aictets 
mannequin correctly ensembled for the cock- ie 
tail hour. Names written on the back-drop ower 
were those of well-known contemporary iat, 
artists. Two cocktail glasses placed in the , hae 
center of the black window panels were pane 
socially and decoratively a simple abstrac- meee 
tion. The window walls of pale gray were reer 
sprayed with vermilion lighting to pick up sacaiin 
the high tones of the chairs in the fore- white 
ground.  tiehte. 
Bradley also transformed the interior of eniteiala 
Carson’s into a Great White Way through th 
a series of settings that afforded an oppor- quins 
tunity to present cool fabrics for summer vtilte 
wear in fresh decorations, and at the same ime; 
time subtly reminded shoppers that the ind f 
main floor is air-conditioned for shopping a le 
comfort. Seven ledge sets simulated the j Scoaille 
marquee of a theatre ablaze with electric stolen 
lights from which a sign announced it was canis 
10 degrees cooler inside. The building ebiad 
pillars, around which the displays weve natin 
centered, were flittered for a cool effect eae 
and equipped with an oversized thermo- Art 
meter, its glass bulb painted red. All of ispl. 
the many display props, such as hall-stands ' ei 
jor displaying millinery and high-fashion ispl: 
umbrellas, and baby carriages for banking noe 
flowers and greenery, were old wicker i b 
furniture freshened with a coat of white } ‘ais 
paint. For one of the ledges the display ith 
department delved into the past and trans- 
formed an old porcelain lavatory into a 
7 : —l 
Ste 
—Upper and center displays, by Clement Sch 


Bradley, Carson Pirie Scott & Co. ... At the 
left, by John Moss Jr., Marshall Field & Co.— 
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To Autumn 


modern dressing table tor a meticulous 
mnequin, featuring merchandise 
ngerie shop. The basin held flowers and 
s skirted with three tiers of ruffles, com- 


outmoded pedestal 


from. the 


tely obscuring the 


hase \n electrically lighted billboard fea- 
tured summer-right accessories in lieu of 
theatrical attractions, and nearby was a 


penguin attired as a doorman. (The second 
icture represents one of the ledges.) 


key note of a 


Simple elegance was the 
irden setting envisioned by John Moss, Jr., 
rector of display, Marshall Field & Co., 
lor a promotion of summer organdy dresses 

r pastels. (Third illustration.) “Dra- 

itic charmers out of a mid-summer night's 
Moss titled the grouping. A night 
osphere was obtained by dimming. the 
sky-blue backdrop, 


( im,” 


ndows and using a 
ighlighting coming from huge lamp-shades 
nade of with 


vhite eyelet 


metallic and banded 


embroidery. The 


paper 


hanging 


ights, extended from the ceiling by ropes 
ntwined with fernery, repeated the pastels 


Manne- 


the underdresses worn by the 
juins they spotlighted. In this way a very 
rilliant effect was achieved with all atten- 
tion directed to the White 
ind pink carnations were casually bunched 

white wicker baskets, arranged in flower 
white 


merchandise. 


wls and thrown loosely on the 
vicker furniture and on the floor made of 
uares painted two shades of pink. The 


rtistic temperament of one of the manne- 


uins was depicted by a water color on an 
isel which the lady proudly surveyed. 

\rthur Gault, who was formerly with the 
Pirie Scott 


department of Carson 
Co., has been creating some interesting 
isplays for Chas. A. Stevens & Co., where 
In a promotion 


isplay 


is now display director. 


{ black satin dresses for dining in an 
tmosphere of restrained elegance, tied-in 
ith “Black Satin” perfume, the art work 
—Upper left, by Arthur Gault, Chas. A. 


Stevens & Co. . 
Schlademan, The Fair Store. 
John Moss, Jr.— 


Upper right, by Reed 
. Right, by 
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was a noticeable departure trom the con 


servatism that has long marked the display 
of merchandise at that store. 

Flat line drawings of whimsical restau 
rant scenes in black ink on white papet 


were executed in perspective with a humor 
that elicited much favorable comment. The 
display was on view for one week, during 
which time sales were given added impetus 


by spraying the perfume from  atomizers 


above the street traffic as it passed the store 

“We cannot be responsible for the devas 
tating effect of “Black Satin’ ” read the copy 
printed on silver paper similar to that used 
for the decorative container of the perfume 
vials. 

“We're not 
start thinking 
beautiful Madame 
Schlademan, 


crazy, We just want vou to 
about Christmas and_ the 
\lexander Dolls” is the 
manager, 


way Reed display 


By 
SHIRLEY WARE 
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his reason for presenting a 


explained 
Christmas window at The Fair while th 
temperature in Chicago was hovering around 
%) degrees. This is the fifth vear The 
Fair has proved that a preview of Christmas 


dolls and toys in July starts thinking which 


results in gratifying sales. The imprint ot 
little noses on the window glass gave evi 
dence that a little girl’s thrill at possessing 
a doll knows no season and The Fait 


made it easy on mother’s budget by offering 


the dolls on a lay-away plan of $1.25 down, 
the balance by December 1 
Fourteen of the dolls were grouped on a 


stage, surrounded by a double proscenium 
with Santa Claus appearing from the 
to delight the Phe first pro- 


scenium was made of 


wings 
children 
? 


inch red and white 


striped sailcloth and the second frame was 


[Continued on page 86) 
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ELMOLI S. A., of Zurich, Switzerland, 
featured a clever type of window display 






not long ago, employing marionettes. 






These marionettes were each 4 feet high 






ind were made specially for Jelmoli’s. The 






lisplay department of the store dressed the 






dolls, which were made of papier mache 
] 





1 wool wigs lo give the teatures a 






softer, more plastic effect dark green netting 






vith a large mesh opening was stretched 






over the papier mache. Three windows ot 






the store were arranged to display the 






marionette mannequins in a setting designed 






to promote fabrics. Three puppeteers were 






ured especially to operate the marionettes 






during the day at hours advertised in the 






newspapers. The marionettes were made to 





valk, dance and sit down in their demon- 






stration of the fabrics being featured by the 






display. 






This marionette promotion proved to be 






excellent drawing card tor the well 










ngures were used 


iter in an effective still setting displaying 





he exquisite embroideries tor which Swit 







erland is tamous. In this setting the back 
yund Was designed to indicate the delicacy) 
inherent in the embroideries Traceries in 






white and pink were painted on the window 








elass, both back and front of the island 






vindow in which the display was arranged, 





ind sea shells of papier mache were used 







I supporting props 





The Jelmoli company was founded in 1835 


ind at the present time 





Ss occupying a group 






buildings which have been added as the 





store has expanded. The first of the present 
ip dates back to 1899, but the building 


program is going torward to modernize 










Display | 
































completely the store housing; thus the the z 
newest building of the group dates from bord 
1947 and is a handsome, modern structure. star 

Jelmoli’s today has 50 street windows. |! pape 
Hans Ehrhardt is the display director for pape 
the company, with a staff of about 36 em- abou 
ployees for the display department. the 

The windows for Jelmoli’s are changed | meta 
progressively, with special programs for the Gar] 
important holidays. Large promotions call 1gn. 
for elaborate planning and mammoth dec- F 
oration programs. As an example, there rap 
was the exhibition of Oriental rugs held S 
during January. prit 

ive times each year the great general E S| 
hall, which extends as an open light court t tl 
up through four floors of the main building, FF 
is completely remodeled. This remodeling il 


program includes ceiling, walls, columns— Vay 
in fact the whole set-up is changed, with Cal 
the decorations often in most elaborate en 
stvle. For instance there was the Christmas elo 
decoration which turned the top area of the | How 
hall into a star-strewn heaven. Figures of ‘ 
tt 
—Beachwear was shown in papier mache sea- 
shells, against a painting of mermaids on the = 
background. . . . Left, this is the sunburst y 
treatment given the grand court of Jelmoli’s 4 


as described in the article— 








1e 











the zodiac painted around the wall made a 
border just below the star-lit sky. A huge 
star framed in wooden circlets was made of 
paper stretched on wooden frames. Large 
paper angels with metallic wings hovered 
ibout. Some of the stars were painted onto 
he ceiling and wall, while others were of 

tal and still others were light fixtures 
Garlands ot evergreens completed the de- 
1gn 

For a spring setting in the same location, 

iped fabric turned the top of the hall into 

sunburst effect. Mannequins wearing 
pring frocks were grouped among branches 

spring blossoms arranged around a ledge 
t the base of the draping 

For yet another arrangement in the gen- 


il hall ribbons ot glass silk were draped 


Maypole fashion from a circle high over 


id to the top frame of the upper level, 
en stretched down to the balcony rail 
low and fastened taut. Large baskets of 


wwers were suspended by ribbons through 
e circle center, and over-sized butterflies 


tted about. 


—The papier mache puppets, each 4 feet in 
height, were covered with wide-meshed net- 
ting. . . . At the right is the grand court as 
it appeared during the Christmas season— 
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By 
CLARA BALDWIN 


White tulle made a background tor a 
spring setting, using feathery greens and 
spring blossoms. For this setting the col 
umns were of the classic Grecian type 

It is customary to transform this area tot 
the spring showing of fashions, for the 
bathing season, the fall fashion opening, fo 
Swiss week, and again tor Christmas 

Aside from the elaborate settings done 
periodically in the hall interior for the 
store, Jelmoli’s has another great display 
area. Atop the tower of the store building 
on great festival occasions, Jelmoli’s may 
set up spectacular displays to rise 
above Zurich’s commercial center. Christmas 
settings with giant Christmas trees or flags 
for national occasions are among the dis 
plays tor the tower. 

\ big freight elevator transports any 
display materials from ground level to the 
tower, so the display can be arranged and 
then lifted to position in the tower. 

And Jelmoli’s has a root garden on top 
of the main building, used frequently as a 
setting for beach wear shows. 

Workrooms and storage rooms for display 
supplies and materials are located in the 
store basement directly below the windows 
Thus materials needed for windows and in 
arranging displays are taken into the win- 
dows directly from the workrooms throug! 
trap doors which lead into the window areas 
Doors are also located in the back of the 
windows, though by and large the installa- 
tion work is done through the floor as 
mentioned above. 

Window display examples from Jelmolli’s 
include one featuring beach and_ resort 
attire, this using large papier mache shells 


[Continued on page 70] 
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Fifth Avenue Display Is 





OR the past tew weeks, the Fitth avenue country” and the two navy linen dresses and bought what Macy's had to sell — saved \ 
windows have obviously caught the a green, vellow and white silk print seemed 6% and kept her well”. dy 
spirit of the prevailing vacation mood — to bear proof of it. Green potted ferns wert “City Silhouette in an Urban Mood”, as } x1 
many displays remaining in for a_ tort banked around the base ot the hand and read the tashion message, likewise set. the | 
night and quite a number of windows have with spotlights the white backwall was mood tor the background used by Display 1a 
been closed for periods of days while being — tinted aqua. Wooden slat screens, in natural Director Donald Angus in two Jay Thorpe ra 
refurbished and redecorated color, to right and left framed the setting windows 
The now familiar 6 per cent cash policy On 34th street, a second series of these The two models, in black dresses, were it 
R. H. Macy's was projected by Display promotional displays was called “6% Peep posed betore a pale blue net panel on which 
Director John R. Foley in several forms Show” —the treatment fully depicting the the outlines of familiar New York buildings ni 
appealing — when the entire bank of win headline while a third group) delightfully are indicated in thin black lines. Roofs, 
WS Was given over to this promotion played up nursery rhymes in character. An terraces, set-backs and occasional windows 
| six fashion windows on Broadway illustration: “Peter, Peter pumpkin eater, are made of foil paper in green, laverider, 
ised a large gloved hand, a different color had a wite and couldn't keep” het He gold, magenta and blue to create a charm- 
employed tor eacl display In the accom ing jewel-like effect The luminous blue t i! 
panying illustration, the chosen finish was back wall “subtracts” the net so one 1s 
irtreuse The proverbial string — tied —Upper left, by John R. Foley, R. H. Macy only conscious of a mirage skyline” of ni 
are und the forenneel held a card SaVIN2 & Co. aie ; Upper right, by Donald Angus, delicate beauty The black floor was dusted su) 
Jay Thorpe's. . . . Lower left, by Winston ; ee 
Remember Macy's 6% Cash Policy works Jones, Franklin Simon & Co. . . . Lower right, with blue metallic flitter. 
or you every da by Henry Callahan, Lord & Taylor... . (All \ formal setting was depicted by Winston 
\ second card announced “Thrifty Macy's photographs by courtesy of Virginia Roehl Jones, display director at Franklin Simon's, or 


is evervthing vou need for summer in the Studio, New York City)— when the message read “Drawn trom mem- sh 
' y 
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vrain 


& 


Oe Se OYE OD 


4 


£ 
} 
! 

‘ 
I 

a 
& 


Vacation-Minded 


New 


beautifully 


for the resplendent season 


lwardian silhouette cast in 
xtured fabrics” 
fhe mannequins in black and blue jac 


ird satin promenade — bet a white 


iperv, the latter “cast” in 


j } 


plast | 


of metal arrow crowned 


ingeme 


te plaster 
‘1 


yreel Wall 


A he re 


changes in the sea 


ving, 
in the ocean, 


most wondertul changes in bathing 


11t 
Ait 


Strolling down the boardwalk one comes 


a concession pale with wood 


green 


painted in aqua and navy This 


iowed three doorways edged with green 














lights \ lite blow 


and an 


S1Z¢ up ol 


auto actual specimen 


heeled bicycle were being tried 


he girls who wore Brigance bathing suits 


and 
H« nry 


pale green or plaid, in rust 


display directo 


1 

a sample Ot the beat 
Fabrics 

rector Arthur Su 

MecCreery 

laffaton, Ful 
\ large 


fashion 


Were 


' 
windows 


1:1 1 , 
1K¢ a sketcl 


center is cut out while 
black calico print is) stret 
; out 


opening. The cut figure 


—Upper left, by Arthur Sutcliff, McCreery's. 
Upper right, by Henry Sallahan. 


Lower left and right, by Sidney Ring, Saks- 
Fifth Avenue— 


By VIRGINIA ROEHL 


Virginia Roehl Studio, New York City 


with a black and dull red print and tacked 


above ards of both materials, plus plat 


vellow aQ©re draped and fastened here al 


there with daisies \ vellow lig 
neutral bet: 

“What did 
spent a quiet 


+] ] 
we InK VOUT! 


front 


comtortabdl rocking 


ranged across the porch made useful 


to put the 


latches, perfume, 


eifts, which includ a- 
handkerchiefs, 
SCISSOI sets, al 1c¢ bur ket 
stuffed with 


lies 


box 
letter 
Louise, you're the 


side is an RFD 
hand written 
The message 1s “Dear 


world’s best hostess. 


lo one 


mail and a open. 
I enjoyed every minute 


[Continued on page 99] 
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HIS is a story about a manufacturer 

who measures advertising space in cudic 

feet. As a national advertiser this 
manufacturer buys a lot of space by ihe 
square inch, too, and measures it in the 
customary way as lineage in well-known 
publications. But the firm goes further 
than that, with a policy that makes it an 
important name in the display world. 

“We think of our showrooms as an im- 
portant space in which to advertise our firm 
to every one who comes in” is the way 
this policy is expressed by Mrs. Lucile 
MacLear, director of fashion and advertis- 
ing for the Van Raalte Company, Inc., New 
York City. In directing the fashion pro- 
gram for the firm’s varied production of 





underwear and accessories Mrs. MacLear 
observed that a well-integrated fashion story 
should carry through to the scene in which 
the finished products are presented. 

Such a scene is regarded as a specialized 
display problem, and its solution was placed 
in the hands of Pana O'Clare, Inc., a firm 
well known for its innovations in display 
techniques. Shown on these pages are 
photographs of the showrooms in their new 
decor recently completed for the showing 
of the Van Raalte travel collection. 

Entering the foyer, the buyer is greeted 
with a gay holiday scene directly facing the 
elevators. Sketches on the background sug- 
gest such familiar travel attractions as his- 











toric cathedrals, ski resorts, classic Grecian 
architecture. An interesting prop idea is 
the use of actual musical instruments of 
traditional foreign association (balalaika, 








Frequent Showroom Changes Extend | 


lyre, guitar, marimba, etc.). A seated figure | 
displays a gown, and the musical instru- | 
ments support other draped garments. 

Exotic plants and leaves appear through- 





out the display, both in realistic arrange-  § 
ments and as homasote cutouts mounted in 
relief on the walls. Even the receptionist’s 
desk is brought into the picture with sprays 

of the cutout leaves, and a bright striped | 
swag draped trom a pole to screen the 
exit door. 

Going from the foyer to the main show- 
room, the visitor is greeted with a spacious } 
grouping of leaf-printed furniture around 
the raised and lighted stage display. <A 
great wire globe establishes the travel theme 
with a circling airplane posed above it. 
Painted back drops continue the sketch idea 
with outlines of pyramids, Taj Mahal, Are 
de Triomphe, and other similar subjects. 


, ‘ . t 
Gowns are displaved on two standing fig- 
ures, with a central arrangement of other 
lingerie on the series of circular ledges. : 


Clear plastic luggage and an umbrella are 
effective accessories without disturbing the 


light, simple presentation of the merchan- . 
dise. A caption on the stage reads: Every- / 
thing So Packable And So Eeasily Wash- i 
able”. The garments shown are all of nylon, i 
featuring the travel-wise virtues of lightness 
and quick washability. i 





[Continued on page 64] 
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By 
MARIAN HAGEN 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Various elements combine to torm 
2 single unit in this display of women's fall hats. 


The window is kept simple and uncluttered, giving 


Properties: A rustic fence, placed across the front 
f the window, serves to display a group of head 
with hats retlecting the warm, rich tones of autumn. 
Tree in background is resplendent in fall colors. 


opy cara is placed in center toreground. 




















Arrangement: !wo units are noted in the back-t 
¢ mr ry tiny {+ | r P 1 ’ 
} 
| A Yr y Té j T if 
Properties: A rust yn-post direct W 

Tt Mt or peda at bot » settina T 
itta ind other vivid tall toliage. Mar 

r Tele) howing tne 1e Wararobe 

‘ tr \ r ra Ri wer r ht 





Arrangement: This window consists of several e. 
ments forming a single unit. The setting is very 
dramatic and appealing. 


Properties: Skyscrapers are silhouetted against the 
sky, one side of which appears as night and the 
other side as dawn. The skyscrapers take on some 
thing of the mystical and fantastic. Breaks are 
made through which brilliant lights appear sym 
bolizing the gay night life of the city. Silhouetted 
figures may be shown in the openings. In front 
of the skyscrapers mannequins float about in eve 
ning gowns. Copy card is in center foreground. 








GL AM 
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.| COMING UP 





Arrangement: This display of the young man 
college wardrobe consists of several elements torm 
ing a single unit. Neatness and simplicity are 


noted throughout. 


Properties: Goal posts and football make up the 
background. A sloping platform is used to display 
coat forms and appropriate accessories. Copy 
ard is in the center background. 








Arrangement: This men's fall hat display consists 
of one definite unit. The idea ties up very well 
with the merchandise. 


Properties: ‘Headlights’ seems to be an appro 
priate title for the display. The front of a car is 
seen with its lights showing brightly, and displayed 
on various parts of the car are men’s fall hats. 
Copy card is shown in center foreground. Drapery 


trames the setting. 











Arrangement: Two units make up this display 
school toas for the younger aroup. The display 
well balanced. 

} 

Properties: A rustic sign-post is used to point out 
the imc ortant teatures of the suits snown. One ot 
Tne DOY appears To be rinaing the schoo! bell. 
Jackets t suits are of a sport type, showing 


the 
interesting color combinations and patterns. Copy 


card is in the lower toreground. 
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tion, though this restriction is expected 
create shortages. 
Most business firms are over-committe 
The inflated prices of merchandise, som 
times two to five times higher than pre-war 
levels, has resulted in firms finding the 
capital inadequate to handle their normel! 
e eo, @ quantity of merchandise. 
D | on ItiOnS an Restrictions on overdrafts and the limit: 
ISP ay tions of imports to specified time period 
have confused firms, and resulted in 
temporary bottleneck. Their reserve funds 


have fallen, much of their stock is not 
ren S Nn eWwW rel an readily salable, overdrafts are limited, an: 
many companies are finding it difficult to 


find the necessary funds to pay for imports 
brought into the country within § specifie: 
time periods. Nevertheless most firms are 


By C. H. ANDREWS financially sound as the result of several 


: years of good trading. They expect the 
Wellington, New Zealand overdraft situation to improve later in the 


year as stocks are liquidated. 
Costs still tend to rise. The operation of 
the 40-hour week in industry, paid holidays 


— , ‘ ‘ ‘ for workers and improved conditions for 
This is the first of a series of articles to be presented in DISPLAY WORLD lehor tee bicek eee Kenks. aa 
on display trends and conditions in various countries. C.H. Andrews is a lowered production per worker. 
well-known authority on display in his country and the following survey was Wages are higher by 50 to 100 per cent 


on pre-war figures. Luxury industries, after 
the war, drew skilled men from established 
finance, manufacturing, retailing, wholesaling, national advertising, pub- industries by paying higher wages. 

lishing, importing and government departments. Next month: Argentina. There has been a trend to more selective 
buying by consumers; they are now passing 
over luxury items because most of their 
earnings go to balance their family budgets. 


compiled only after extensive research in trade organizations, shipping, 


Another effect on trade is the operation 
A S a prelude to discussing actual display by December 31, otherwise the licenses Of building control regulations, brought into 


conditions in New Zealand we must would lapse. As a result, big stocks of Operation to divert men and materials to 

first look briefly at the general eco goods were imported before the end of the the house-building program. — Structural 

nomic situation year: previously goods could arrive six alterations costing more than $30 must be 

Main factors affecting the national econ- months later. Restricted import licenses for approved by a government authority. Limited 
omy of New Zealand are aid for Britain, this year should help to rectify the posi- [Continued on page 80] 


conservation of dollar funds, stepped-up 





production of foodstuffs for export, and re- 
striction of imports to within the limits of 


current national income. NEW ZEALAND IMPORT DUTIES 
Essential consumer goods are available, ON DISPLAY EQUIPMENT 


though shortages still exist. Firms estab 





lished during and since the war are facing British General 
competitive business for the first time. Preferential Tariff 

In the labor field there is a shortage ot Tariff (Foreign) 
unskilled workers, and an even greate! (a) Lay figures, busts and dress stands 20 per cent 45 per cent 
shortage of skilled men. Many manutac (b) Artificial flowers 270 “« « 50“ « 
fryer c 1 1, no oO > ] 1S SSeS ° ° ‘ “ “ 
u sed a a aving t plan thre sa bu oe i (c) Metal display equipment 20 * ‘ 50 

that th an operat with whatever . 
oe ae awe — (d) Plastic display stands nF « a * 
labor 1s available Other firms are going to : : : 

: , ; A (e) Technical publications Free Free 

smaller towns where the labor shortage 1s a ji 
Sa cleat (f) Electric motors Free an. 

; (g) Turntables and mechanical devices for 

Bargain sales are more apparent While i . . “ “ “ “ 
+] : apne ? edie displaying merchandise 20 50 
here cs ¢ | uch tree lIONeCV ADO . ) 
- ») s , M s 2 “ “ “ “ 
chases last Christmas were lower than som« (h) Display decorative boards ¥ ‘ = ‘ 

9° ‘ “ “ ‘ 

firms expected Many firms have excess @) Trimmings of cloth 20 45 
stocks of many items, including furnishings, (j) Trimmings of paper 20 “ 7 50 “ . 


nap q ( hosiery . ° . ° ° ° 
pery, and Importing any display material and/or equipment into New Zealand is by license 


only, with preference given to applications for licenses to import from the United 
Kingdom and British sterling countries. According to the Wellington Customs 
department: “At present it is extremely unlikely that licenses would be granted for 


\ severe effect on tinance has been felt 
as a result of the tightening of import 
licenses, the shortages ot dollar funds, the 


conservation of sterling and government r¢ 


aidisialiin vee -aiiiedibalin ttaediiiaine sakes sod lay figures, busts, display decorative boards, metal display equipment and plastic 
the highest level in New Zealand history. display stands.” 
lo he AQT¢ a) abd or "< 1 < re. : ° ® 
N a : os he ay : ible ; r capital ex In addition to the duty listed above there is a surtax on goods imported under 
) i¢ 1 on SS *( or snor S a) 4 ° . . 
ee te a a wed a ee pie - ies ; : the General Tariff group; this amounts to nine-fortieths of the duty. Also a sales 
ading p yoses, tO Tac ate p chase and 


liieuidation-of stocks tax at the rate of 20 per cent (less a discount of 1% per cent) on a New Zealand 


= sale value is payable on all the above-mentioned items except trade publications. 
Government import policy in 1947 required 


that goods should arrive in the Dominion 
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: —and judge for your- 

! 7 self as to the real 

| quality and person- 
alities of these 
Barrango mannequins. 
Meet them in person 
at the showroom 
nearest you. 





SHOWROOMS 


CHICAGO . CRYSTAL FIXTURE CO. . 226 SOUTH WABASH AVE. 
LOS ANGELES . JACOB’S & WELLS . 841 LOS ANGELES ST. 


~~ BARRANGO 
MANNEQUINS 





DISPLAY WORLD 


Grom the Sheichbook 


of \Sswalon \ova 


SET THE STAGE FOR 
CHRISTMAS 


This is a window to encourage 
shopping and gift wrapping early for 
Christmas. 


Floor and backwalls of window are 
painted midnight blue. The two 
point perspective of the room is 
made by panels which form a screen 
in center of window. On the screen 
sketch mantel over which hangs, in 
relief, a portrait of Santa. On 
opposite side of portrait—still in 
relief — place gloved hands of Santa 
holding wrapped packages. 


On entire floor of window arrange 
stacks of gift-wrapped packages. To 
right of window is an easy chair near 
which Santa's slippers may be seen. 


Let your window copy tell of the 
“Ease of early Christmas shopping”. 
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NEGLIGEES AND LINGERIE 
FOR CHRISTMAS GIVING 


Off center of window construct 
ornate canopy made of sheer white 
fabric lined with pale blue. The 
pyramidal dome of the canopy is 
decorated with Christmas tree finials 
and ornaments. Side drapery of 
canopy is swagged back and held 
in place by spears decorated with 
clusters of Christmas tree balls. 


Place the mannequins, wearing 
negligees, inside canopy. 


Background of window is stretched 
fabric on which is appliqued tree 
formations and foliage made of 
additional layers of pastel fabric. 


Behind the backdrop swag rows of 
Christmas tree lights. Flitter and 
mica brushed on the applique fabric 
trees will give additional glitter. 


Floor is covered in pastel mica 
or snow. 
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Siyled by 


WINSTON JONES 


Display Director of Franklin Simon 


lhoe NEW 

MAN MEYUNS frotnt uf 
) hy ; 

fds MONS NEU 


accents / 


Paris, London and New York have decreed 
these new fashions. Winston Jones has created 
new mannequins to wear them correctly. He designed 

new contours, new proportions, new poses 
for these high bosomed, thin waisted styles 
with back accents. They are cleverly posed for 
use singly and for good composition when grouped. 
And all have the same head size so that 
wigs are interchangeable. 


You can profit by the genius of Winston Jones. 


The selection of Womens, Juniors and 
Teens is large. Write for photos. 


THE DISPEAY EQUPPMENT @@GRPORATION 









A CORONET 
PRODUCT 


147 WS 37th SI REET, New LOR Baie. N. Y 














N approaching a reduction of expense in 
display, let us first the part that 
~~ 


display plays in the average 


review 


store, and 


responsibilities and functions 


look at its 


1 the cost of meeting these requirements 


The average display department has three 


basic divisions (1) Exterior or window 
ior display; (3) Sign shop. 
old tried and true 


managers have been 


lisplay; (2) Inter 
These three are the 
divisions that display 
great 
spent 
that 
budget has 
This 


responsible for tor a many 
that 


has 


years. 


hese on an have one- 


half of 1 


average 
cent ot sales 
This 


wages and purchased things 


been 
paid 
percent 


per 


display’s budget. 


DISPLAY WORLD 


about 180,000 feet. Thus, you have 
six window people and six interior display- 
The 


balance of personnel, 11 people, are behind 


square 
men on the job, five days each week. 


the scenes producing the props, signs, ideas 
and research that make displays tick. 
display department 


This is an average 


for a store in the 20 million dollar bracket. 
Many of your departments are about the 
same, some larger and some smaller. Some 


departments have larger budgets, some have 
smaller budgets, but our ultimate goal is 
the sell merchandise at a lower 
selling cost per unit sale. 

Looking at the above costs, we in display 


same to 
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cated? Off in some remote corner, or doyn 
in the basement, poorly lighted and vent-- 
lated? Does the display staff have 
compete with the noise from the boil 
room, or is it in a location that 1s cor 
ducive to clear thinking, the kind of pla: 
ning that it must do to produce good wit 
dows, interior displays ar 
well-merchandised shops? 

Correct locations can help to reduce dis 
play expense. 

2. Does our production department have 
adequate equipment to produce as much an 
as well as it should? 

Motorized saws, planers, sanders, cutters 


eye-catching 


Steps In Reducing Display Costs 


to volume has remained approximately the 
same, varving slightly for some super-duper 
promotion 

In ordet to see wl ere and how this money 
is spent, let’s select a mythical store any- 


where, anv Main street in the United States 
This store’s volume is 20 million dollars a 
eal Phe $100,000 display budget will be 
broken down about like this 
Display wage $52,000 
Sign shop wags 10,000 
Interior supplies 16,000 
Exterior supplies 16,000 
Sign shop 4.000 
Traveling 2.000 
This division of your total budget will 
vary greatly according to_ stores. Some 
stores maintain a large production depart- 
ment, others rely on display manufacturers 
for their props Some stores maintain 
separate interior and exterior departments 
Others use their personnel as the situation 


warrants 
Your 


352.000 


labor, and that 
One art 


number one item 1s 


buy the services ot 
artist; 


displayman ; 


will 


director ; artist: one cub one 


One 


shop man; one ready-to-weal 


one homewear displayman; one men’s dis 


playman; two window helpers and one 


This is vour exterior crew In addition, 


ou can purchase the services of six interior 
displaymen, one stylist, one secretary and 
me display managet Thus, you can have 
19 people per year at a cost of $52.000 

Phe $10,000 allocated for sign shop 
ilaries will buy the services of one hand 
etterer and three sign machine operators 
hese four people will produce about 70,000 

ot all tvpes per veal 


Your exterior budget of $16,000 plus on 


Ol youl total labor (excluding sign 
" produce 1.000 windows per year ata 
$42 vindow, eat vindow. re 
, rin for a period { @] t davs. whicl 
it tl ave! ‘ cross” the country 
| ( wtel QGivisiol consisting Ol SIX 
eople hane l t the displavs nd 
] a Lit ) LiIspla i l 
ervises fT y 1 i selling area ot 
\ ¢ Arthur (; vi 
' t \ Mie 1 I I) S 
NRDGA reas ‘ < Pp * 
) . et Ne \ Cit 


By W. ARTHUR GRAY* 
Lansburgh & Brother, Washington 


medium is not ex- 
the fact that 
figures to be 


think that display as a 


pensive, but we do recognize 
produce enough 


our statement about how good 


we Can not 


accurate in 


a selling job or how much traffic we stop 
and sell. These are a few of the problems 
that we in the National Retail Dry Goods 
\ssociation’s Visual Merchandising Divi- 
sion face and will solve. 

This typical store and that typical budget 
is, percentagewise, a figure that has been 
applied to display operations for many 


years. Naturally, the dollars have increased 
along with increased volume; so have dis- 
play costs, both material and labor. New 


methods and techniques and better trained 
display staffs have done a remarkable job 
on that one-half of 1 per cent 


But there are a few added duties that 
display departments have assumed — and 
rightly so. Duties that take time and con- 


sequently money, duties that in many stores 
still are paid for out ot the display budget. 
that performed by 
managers, stylists, 
advertising depart- 
store planning, 
designing color schemes for everything from 


Duties were formerly 
superintendents, 
and 


duties 


Store 
head 


ments 


carpenters, 


Phese include 


the boss’s office to the engine room; produc- 


ing fashion shows, storewide employe re- 
lation programs, selecting the correct type 
and color of uniforms for maids, porters, 
and the food handling departments, writing 
copy for the elevator cards and storewide 
posters, and the newest baby-television set- 
tings. These duties, we believe, are part of 
display, but I venture to sav that many 
tores still view them with the old age 
thought of, “Oh, it’s just another of thos« 
little things that Joe can do.” 

We think that the approach to reducing 
expenses hinges on a complete survey of 
the total display operation, a good sound 
analysis of what we do tor what we spend, 
inl \ think that 11 sales promotion 
managers have a part to play in this. So 
et’s jointly ask ourselves a few questions, 
and when we get home let’s apply these to 
ur own display departments 


Phe answers to. the following questions 


and will reduce 


Where is) our 


display expenses 


display department lo- 


and spray equipment are necessary to turn 


out the props that good selling displays 
demand. 

The right equipment maintained in the 
right condition can reduce production ex- 
pense. 

3. Is our storage space sufficient, or do 
we leave fixtures and mannequins at the 
first vacant spot that we can find? 

Fixtures, props and mannequins cost 


Why should these 
hidden 
stops 


money, a lot of money. 
be scattered all over the 
hind used for door and 
paper weights? Let the best salesgirl in 
the store, (your mannequin), be a little 
temperamental, give her a star’s right, a 
home of her own—build cabinets that will 
store her safely, protect that lily white skin, 
for she’s expensive. 


store, be- 


windows, 


Take care of her and you can reduce fix- 


ture expense. 

4. Is our personnel competent? Do we 
maintain any type of training program to 
teach beginners ? 

Let’s review our art staff, check methods 


and speed against the results. Do our dis- 


playmen handle merchandise with respect? 


Are the helpers on the job, or are they 
gassing with every little blonde at the 
bargain counters? Is our production de- 
partment aware that lumber and paint are 
two and three times higher than normal, 
that brushes cost a small fortune and that 


they shouldn't put them away full of paint? 
Are the getting the best cuts 
from that $10 piece of plywood, or is much 
of it sent to the scrap pile: 
\n intelligent this 


reduce 


Carpenters 


study of division can 


production expense 

5. Do we have enough people to speed up 
working 
basis several nights 


our openings on 


the staff on an 


time, or are we 
overtime 


CaCl week : 

Deadlines are just as important in display 
that set of windows and 
stage should be ready on time 
in order to break that promotion as adver- 
tised. 


as in advertising 


the interiox 


Knough people can reduce display ex- 
pense. 

5. Do you use a stylist who knows dis- 
play well enough to select the right item, 
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he right size the first time, or is half of 
display staff running around the store 
langing sizes or colors? 
ur display staff is expensive, why have 
th om standing around waiting for the stylist 
to make up her mind? Assign her to the 
olay department, be sure that she is in on 
ground floor at the time the display is 
nned — insist that she have the merchan- 
ready on time. 
good display stylist can help reduce 
lay expenses. 
Are we using skilled personnel, at 
salaries, to do the work that should 
done by laborers? 
here is a great deal of lugging and pull- 
to this business of display. Why pay 
lisplaymen high salaries and then use them 
to carry props and do stock work? 
sund and intelligent allocation of duties 
ll reduce display expense. 
8 Do we build or buy props for many 


J 


When buying props or building sets, how 
ten do we consider the usability of these? 
How many times can they be used? How, 
adding some la-de-da can this be used 
spring, summer, fall and Christmas? 
How many types of merchandise can they 
used with? Let me cite one example: 
Macy’s 1947 Christmas windows were re- 
ised for their January white sale, and the 
props were used a couple of weeks 

for summer wear. 

Sound buying can reduce display expense. 

) Do we visit the market, all markets, 
often enough? Do we shop all resources 
ell? 

\ll display properties can not be shopped, 

in many cases you are buying an idea 
but, on the other hand, there are many 
esources offering fabric, plastic, metal, and 
dozens of other items that can and should 
shopped first—they are highly com- 
titive. 

Good shopping will reduce display ex- 
reCTISE 

10. Do our windows remain in_ long 
enough, or are they pulled after a couple 
t days because some buyers came _ forth 
with a hot item that many times cools off 

soon? 

[he average woman shopper goes down- 
town once every 12 days, yet the average 
isplays remain on the front for eight days. 
Vhen scheduling windows, select the mer- 
1andise that has been bought deep and 
ell, that has enough stock behind it to 
istify a window. 

This certainly can save display expenses. 

ll. Are our display schedules planned 

enough in advance, and in detail? 

The average sales promotion schedule is 

inned 30 days in advance of the release 
ite. Why, then, should not the display 
chedule be planned in detail at the same 
ime? 

I know that most layouts are drawn and 
py written about six days before the 

lease date, but bear in mind the same 
teps that are taken to assemble an ad 
ust be followed by display. But display 
es one step further—the setting has to 

constructed, mannequins fitted, and all of 
his assembled in a given area the same day 


at the ad appears on the street. That 
dditional work takes more time — more 
lanning. [Continued on page of] 
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from your display costs 


..»BY INSTALLING Ayfa-Ghom Transparent Shades—as more 
than 100,000 profit-minded merchants have already done! 

These remarkable shades let you display expensive merchandise 
and fixtures SAFELY—let you say goodbye to ‘‘discount sales’ or 
complete losses. At the same time, Infra -Cham Transparent Shades 
keep your window displays attractively visible a4 day and every day. 
(No need for awnings, blinds, canvas strips, and such.) What's more, 
they are easily operated from inside your store—long lasting— 
economical. 

See al/ the money-saving facts. Test free samples of yfra-Chome . 
Prove to yourself how this amazing ‘'miracle material’? can stop 
needless sun damage losses. Mail the coupon or write today. 


RANSPARENT SHADE CO. 
LOS ANGELES, CALIFORNIA 


Exclusive Manufacturers of Iufta- Chom 


TRADE MARK 


MAIL FOR FREE SAMPLES AND DETAILS 





TRANSPARENT SHADE COMPANY TS-218 (412) 
P.O. Box 2135, Dept. 1H, Terminal Annex, Los Angeles 54, Calif. 


Yes, mail me full information plus test name — position 
samples of Infra-Chem material. | want 
to see for myself how Infra-Chem Trans- 


parent Shades can cut sun damage from store name 
my display costs, and give me new 
profits. street city state 


a aa eee 
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By Allen 


This group of men’s wear displays is by George Allen, The 
Castner-Knott Company, Nashville Kor the window of light- 
weight slacks he showed the merchandise in a stage effect, with 
the curtain lowered to knee level \t the lett of the display Iisa 
cut-out beach umbrella mounted on a circular base along with 
a cut-out glass. The umbrella is topped by a sign which reads 
“Switch from Hot to Cool”. 

Next is a window tying in with Esquire Cord runs trom the 
three-dimensional cube on the background to four Esquire cards 
featuring spring, summer, fall and wintet 

Kor the third display, teaturing sports shirts and shorts 
outfits, Allen used a cartoon treatment for the upper background 
with a caricatured figure of a man pushing a lawnmower while 
his wite reclines in a hammock. This was mounted on a free 
form cutout of wallboard, covered with fabric in a plaid design. 

In the corner window pictured next, Allen painted the back 
ground to resemble the wall of a building. Small trees sup 
ported a hammock in which rested the papier mache figure of a 
man, a pitcher of lemonade within handy reach 

Phe final display emphasizes that “Beau Brummell” ties are 
an excellent gift for a man for every day as well as Father‘s 
Day. The merchandise was simply shown on six horizontal rods. 
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NATIONAL -sez- 


Paint Your Windows with... 





WIVELIER 


LIGHT 





























: Universally Universally 
Universally Adjustable Adjustable 
Adjustable SCREW-IN UNITS HOOD PORTABLE 

PORTABLE UNIT 
UNIT Redesigned “Swivelier™ 
No. 607AN ea aig hg with the 
$2.60 No. H607 $7.50 

(Less Bulb) (Less Louvers) 
*LOUVERS (Cat. No. V) 
| \ BB Universally 

Universally No. 107 Pose $1.60 Adjustable 
Adjustable satiicidl.oncnsctian HOOD SCREW-IN 
SCREW-IN and EXTENSIONS 


CLAMP-ON UNITS 


Clamps onto any flat or 
cylindrical surface up to 
\'' in diameter. 


817 illus.) . $2.75 
810 (push thru 
mech.) 2.80 








EXTENSION UNITS 
107-5 (5" stem) $2.35 
107-8 (8 stem) 2.75 
107-1 1(11"'stem) 3.20 











No.H107(illus.) $6.50 


(Less Louvers)* 














All Swivelier adjustable products 
have the patented Spring Tension 


Swivelier Socket. 


NATIONAL HANGER CO., INC. 





Cat.No. Stem Price 

H107-5 5" $7.25 
H107-8 8" 7.65 
H107-11 II" 8.10 











253 W. 26TH STREET, NEW YORK CITY 


Jobber inquiries invited . .. write for 
complete Swivelier catalog. 

















Designs of Glass Sparkle on Giant Roman 
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Another Revolutionary Innovation 


by Columbia! 
8 Feet High - 10'’2 Feet Wide 


OR PANELS 
8 Feet High by 4412 Inches Wide 


The new Giant Roman Poinsettia is a beautiful back- 
ground of graceful poinsettias on oyster white. It is 
completely self-sufficient and requires no additional 
foliage of any kind. The brilliant glass sparkle reflects 
a luminous glow from window lights, and glitters in 


the dark. SPARKLE WILL NOT TARNISH. 


Also supplied on seamless paper, 53" x 25’ at $7.50 


per roll. 


GIANT ROMAN POINSETTIA 
8' x 10% per roll $24.00 


ROMAN POINSETTIA PANELS 
8' x 44" .per sheet $ 7.00 


Colors available include Red, Green and Blue Poin- 
settias on oyster white. 


Send for Catalog 


COLUMBIA DISPLAY MATERIALS CO. 


179 PACIFIC ST. BROOKLYN 2, N. Y. 























Notions 
On 
Display 











—Each of these three displays by G. D. 
Fletcher, Owen Owen, Ltd., Liverpool, won top 
honors in display contests held in Britain. The 
method of showing a great number of small 
items in small groups 
harmonious whole 


which combine into a 
is commendable— 





j 


considered difficult to display 


because yt thelt smallness and the 
iC lrama associated with them, 
notion ive here been handled excellently 
In} series oO} displa S created by (a 1) 


(Owen Owen, 


Ltd., Liverpool, England. They are part of a 
Up six window whi were awarded 
three first prizes and a silver challenge cup 
lisplay contests held in Great Britain 


first window illustrated won first 
r and. the cl allenge cup tor! the best 

, “oe 1 F 
ispla Of ali In the national display contest 


Olney Amsden & Sons, Ltd 


Dream (of Picasso?)”, it has 


hands extending headless 


otter a 


Irom a 


houre to medly ot accessories Blue 


birds acted as trainbearers Rectangular 


tions of wallboard served as displayers 


tor a multitude of spools, buttons, tape, 
patterns and the like During the period 
this window was on view there was an 
increase of 27.1 per cent in store sales and 
n increase of 3.5 per cent in transactions 
n the haberdashery department 

he second display was titled “Mary’s 
Gardet with copy tollowing the form of 
‘Mary, Mary quite contrary” \ paper 
cupltured woman looks over her garden of 
notions, growing in flower-like displayers 
trom a bed of pastel gravel Note that a 
vide variety of notions is shown, but that 
ach group is kept completely separate by 
this method of display and there is no 
semblance of crowding \ row of spools 


utlines the border ot the This 


garden. 


ispla won first prize in the National 
SeCWl Week display contest In (sreat 
Britain and during the time of this cam 


paign the store’s haberdashery department 


ot 24.69 per cent 


Showed an increase 


Paper sculpture was used for the central 


background treatment of the third display, 


in abstract shape of wallboard surrounding 


scenic Ot i 


woman before an 


Halt a 


ung against the dark 


sewing 


ypen fireplace dozen smaller shapes 


bac kground focused 


+ 


tention on the various small sewing aids 
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they displayed. 


A length of gay floral print 
was gathered across the floor, and cards of 
appropriate buttons were placed on it 
display won first prize in the haberdashery 


section of the Olney Amsden national dis- 
play contest; it was part of the promotion 
during which the haberdashery department 
showed an increase of 24.69 per cent. 


This 
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New Booklet Released 


On Cold Cathode 
The Fluorescent Lighting Association an- 

nounces the publication of a new promo- 

tional booklet about cold cathode lighting, 

which is available on request. The booklet 


is fully illustrated with sketches, photo- 
aphs and charts. 


Describing cold cathode’s functions, the | 
booklet tells how it differs from other lS, VK 
lighting, where to use it and how to use it. | 


Copies are free on request to the association 
at 501 Fifth avenue, New York City 17. 








Fall-Christmas Catalogue 
Issued By Stensgaard 


\ 24-page tabloid size catalogue for the 
fall and Christmas season has been pub- 
lished by W. L. Stensgaard & Associates, 
Inc., 346 North Justine street, Chicago, and 
copies are available on request to the com- 
pany. The merchandise pictured in the 
lavishly illustrated brochure ranges from a 
70-inch sculptured Santa Claus through 


PRIS Ys Oh ce RRA RNR Sh ag BERLE 


three-dimensional grape presses, murals, 
back-to-school equipment, game bird themes, 
architectural cutouts and copper plaques 
through basic props tor a complete Christ- 
mas promotion. Included are the now well- 
known clowns in full color as based on 





three actual circus clowns, mechanical dis- 
plays, illuminated signs, and “Structural 
Bends” of tempered Masonite “Presdwood” 
for window and interior remodeling and new 
construction. 

New Orleans Firm Learns 


Value Of Display 


\ striking lesson in what display means 
to a retail store is seen in the experience of 
\llen’s Shoe Store, New Orleans when a 
remodeling program compelled the company 





to shut off its display windows. Business 
dropped drastically until improvised display 
cases were moved to the space before the 
windows and stocked with bags and shoes; ‘aera ° 

an increase of sales amounting to about 60 2 Traditional Wn Color 
per cent was immediately recorded 


a o - * + 
Sieve Opens Showroom & Distinctive nl Design 
In Merchandise Mart 
B. R. Sieve, who operates the Fixture 
Mart, Inc., Chicago, announces the opening 
oft a showroom in the Merchandise Mart, of 








i r jobber to show you 
the same city, on September 1. Formerly Created for the utmost in Ask _ Y 
re ine 1 > illiner 1e Sieve - a . . 
Prominent in the millinery field, Sieve display presentations, these the complete line or write us for 
started in the display fixture business in 
1929 and opened the Fixture Mart, Inc. at | papers are available in a wide samples and your FREE copy 
314 West Jackson boulevard ten years later. 7 , 
His business has gradually expanded until assortment of colors and de- of the Timbertone Christmas 
it now involves all merchandise entering : Bail P tal 
into display. signs for your personal selection. catalogue. 
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readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 


to zebras (stuffed), or for general | TIMBERTONE 1D) HRO) °F: Ueals> CO. a (On 





consultation on display problems. No 
charge is made for this service, of 


324 LAFAYETTE STREET NEW YORK 12, N. Y. 


course. 
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...on and off the record 








: . display and 
Se Lolita Staines. The 
ener ae for Megee s ae co- 
advertising Richard and Lolita “on Anos 
daughter 4 lay for Vandever s. of - “a 
heads of ae be married August Marine 
1 d ex-lieutenant of the ii 
R. wane ts now completing his “ - 
ni em of Tulsa. Nancy holds 
niversity degree from 
. college— 


—Three well-known display 
personalities: left, ''Tobe" 
Stanley, president of L. A. 
Darling Company, Bronson, 
Mich.; center, ‘Buck’ Bow- 


Hub, Chicago, and Findley 
Williams, display director, 
Sears, Roebuck & Co., also 
of Chicago. The two last- 
named and their families 


Stanley at his home on 


Okla- 


display director, The 


week-end guests of 


Coldwater lake— 



























WANTED: 
PHOTOGRAPHS 
FOR THIS PAGE 


. any size, any subject 
so long as they show dis- 
play people at work or at 
play. Mail to DISPLAY 
WORLD, Cincinnati |. 


Display Industries. 


—Behind the bill of that cap is Adams of 

Claude D. Adams & Co., display studio with 

headquarters at New Caanan, Conn. The 

striped sea bass were caught while surfcasting 

on Cape Cod recently; one weighed 18 pounds 
and the other 12— 


—Left to right, Mrs. Sylvan Freund; James Foster, T. Eaton 
Company, Toronto; Carl Kronitz, Stewart & Co., Baltimore, and 
Sylvan Freund, president of Decorative Plant Corporation, New 
York City, and also president of the National Association of 
The photograph was made during Display 

Market Week— 








—Fillmore Lash, display 
director for The Globe De- 
partment Store, Los An- 
geles, stands beside Olivia 
O'Bryan, New York City 
model, who assisted Lash 
in introducing fashions at 
a recent style review. Miss 
O'Bryan was in Los An- 
geles for a screen test at 
the time— 
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——\ TIMELY, COLORFUL EYE-APPEAL 


Tas > FOR YOUR AUTUMN“ BUY-APPEAL” + 


soseumeeil ~2e 
Us a ee 
A : a ee “3 


A100 “BRILLIANT TREES” PANORAMA 
SILK SCREEN PROCESSED IN SEVEN RICH AUTUMN COLORS ON FLEXIBLE Yy \ 
WHITE REYBOARD. 40 IN. WIDE, 15 FT. LONG WITH THREE REPEATS. °%,,\ - 

EACH $10.45 / 



















A605 DIMENSIONAL SCHOOL HOUSE 
33 IN. LONG, 30 IN. HIGH, 12 IN. DEEP 


WHITE DOUBLE FACED CORRUGATED BOARD PROCESSED RED, APRICOT, 
AND BLACK. VERY EASILY ASSEMBLED. EACH $4.95 


“BUY THEM FROM YOUR WHOLESALER”’ 


oneal 
Qn, CPU: eu 



































NEW?! DIFFERENT?! 


Decorative Material for Windows and Interior Displays 


EXPANDED ALUMINUM 





@ Gives sparkling, beautiful and unusual effects 


@ Gleaming metallic material with 3-dimensional surface specially 
designed for display purposes. 


@ Offers unlimited opportunities to the decorator 


@ Available in 8 bright metallic colors and 4 dull colors, for 
year-around and seasonal uses. 


@ Flexible — easy to fashion — easy to cut 


@ Supplied in large pattern (No. 9010) 
Roll size: 27" wide, 50 ft. length 


@ Also in small pattern (No. 9011) 
Roll size: 24" wide, 50 ft. length 
RESEARCH EXPANDED ALUMINUM 


used for garlands and leaves for mirrored 


trees by Neiman-Marcus, Dallas, Texas, YOUR JOBBER CAN SUPPLY YOU. Ask to see samples of this 
in Christmas Displays designed by Guy expanded aluminum display material; also samples of Research un- 
Malloy, Display Director. expanded and non-expandable aluminum patterns. 


Manufactured by RESEARCH PRODUCTS CORP. 1015 &. wasHINGTON AVE., MADISON 10, WISCONSIN 
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- Title Registered U. S. Patent Office 
Combined with 

MERCHANTS RECORD & SHOW WINDOW 

Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


} H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
1. The Promotion of Display. 


. More Display Cooperation by Manufac- 
turer and Merchant. 


. Advancement of the Display Business. 


. Practical Service to the Display Profession 
and Industry. 


Land 


> w 








5. Greater Appreciation of Display's Power in 
Merchandising. 
6. Absolute Independence of Our Editorial 
Columns. 
Bos 
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DISPLAY WORLD Service: 
Yours For The Asking 
Not the least of DISPLAY WORLD’s 


functions as a trade publication is that of 
providing a source for intormation on a 
seemingly endless variety of subjects. Each 
day's mail brings in letters from all parts 
ot the 
that, where to secure certain display ma 


country with requests for this or 


terials or equipment, how to handle a given 
problem 

kvery inquiry is answered as a matter of 
Voluminous files built up over the 
more than a quarter of a century DISPLAY 
WORLD has been published, plus the per 
sonal knowledge of the editorial and busi 


CouTSs¢ 


ness staffs, usually provide the information 
Where this is not at once 
forthcoming, every effort is made to secure 


immediately 


the needed intormation from trade direc 


tories, by 


correspondence with — possible 
sources of supply, and in any other way 
possible 

No charge is made tor this service, of 
course It is part of DISPLAY WORLD's 
contribution to the field 

Phe tollowing are typical examples of the 
ueries received, taken at random trom one 
From Hartsville, S. ( Kindly send us a 
list otf New York City resources who can 
display 


turnist us a window Service ot 


actual window displays in New York. Also 


kindly send us resources on motion display 
and motion mechanisms 

Fron Hialeal la Please send us a 
list ot sources of supply for plaster com 
position figures and decorative accessories 
for window displays (not mannequins) 

rom Norristown, Pa I would like to 
ecelve some intormation on motion mecha 


DISPLAY WORLD 


nisms, especially small motors of 4 or % 


h.p. which have anywhere from four to six 
shafts of different speeds and movements. 

From Austin, Texas: Could you suggest 
a source from which we could purchase a 
quantity of sheet cork? 

From Mt. Vernon, Wash.: We have a 
hardware store that we would like to re- 
model. Do you have any contacts that pro- 
vide plans and blueprints for remodeling 
hardware stores? 

From Chillicothe, Mo.: Can you suggest 
a company which puts out advertising ma- 
terial such as ash-trays with our company 
name imprinted ; 

From Atlanta: I am in need of some 
“flea” motors. Can you tell me who makes 
these, as I am in a rush for them? 

From Lebanon, Pa.: We are interested in 
using several giant rubber characters for 
our Christmas parade. Can you tell me 
where to secure information as to cost and 
availability of these items: 

From Grand Forks, N. D.: We are inter- 
ested in locating the manufacturer of the 
men’s mannequins shown on page 112 of the 
July issue of DISPLAY WORLD, in the 
picture of the Neiman-Marcus Man's Shop 
window. We would greatly appreciate it if 
you could forward the manufacturer's ad- 
dress 

From Sudbury, Ont., Canada: We are 
now enlarging our department store and are 
interested in contacting qualified merchan- 
dise engineers who are capable of advising 
on store layout and diagnosis of depart- 
ments. In short we would like to contact 
talent capable of a complete analysis of 
our whole store which covers an area of 
50,000 square feet, and is located in a work- 
ing-man’s community the chief industry of 
which is the mining and smelting opera- 
tions of the International Nickel Company. 

We presume that the sources best suited 
for this requirement would be known to 
you, and if vou would be kind enough to 
let us hear from you concerning the above 
we shall be most grateful. 

From Chicago In connection with a 
survey we are making on “in the store 
advertising” there 1s some information that 
vou might help us get. We would like to 
find out the names of the concerns that 
handle “at the point-of-sale advertising”; 
storecasts, indoor posters, displays, etc. W< 
would also like any published articles or 
information that you might have or know of 
on this subject. 

Krom Wilmington, Del.: I am after ad 
vice. I would like to get into the window 
display field. Can you give me any sug- 


gestions as to how to go about it? Due to 
family conditions my schooling must be at 
night . One would think that a prac- 


tical training course working right with a 
display section of a store would be the best 
thing possible If so, do stores take on 
such help and what would be my approach? 

From Arkansas City, Kan.: I would like 
to have some information you may have on 
where | could obtain some soft substance 
similar to angel's hair. I can not remember 
the name, but I can describe it to some 
extent. It is very easv to handle, it comes 
in sheets in a variety of colors, mostly 
pastel It can be used as flooring or is 
pliable enough to be shaped when wet. Any 
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information at all about this would | 
greatly appreciated. 

From Sioux Falls, S. D.: I would 1il 
information on motion or mechanical dis- 
plays for Christmas. Will you please sen 
me names of firms, preferably in the middl 
West, who make mechanical Christmas ani! 
toy window displays to sell or rent? 

Answers to questions such as these, or 01 
any others dealing with display, are your 
for the asking. 





Distinctive New Showrooms 


For Lily Of France 


The firm of Leon and Lionel Levy, archi 
tects, which did the new headquarters fo: 
the offices and showrooms of the Lily of 
France Corset Company, New York City 
was confronted with a square area, and the 
design problem was one of using interior 
space most advantageously. 

Upon entering the offices from the public 
corridor one encounters a set-back entrance: 
which approximates that of an 
exclusive fashion shop. 
of the baroque cartouches announcing the 
name of the firm indicates an expanse of 
offices and showrooms within. Huge, spe- 
cially designed flower boxes add a seasonal 
floral note. Green shrubs, vines, and drift- 
wood are attractively used for atmosphere 

Impressive doors with antique mirrored 
panels open into a reception room which is 
separated from the central salon area by an 
immense circular partition of walnut ply- 
wood, pigeon-holed for the decorative value 
of plants which lend a verdant note to the 
beige surroundings. These niches can also 
be employed as display boxes. 

To the right of the reception room is the 
The dividing wall con- 
sists only of wide walnut plywood members 
and since there is no glass or any other 
material in the openings, it is purely for 
esthetic purposes. 

Where rooms and spaces are used for 
selling, the focal point of interest is di- 
rected to the displays, whereas in the main 
salon and room merchandising 
aspects are restrained and the emphasis is 
on luxury, comfort, drama, and dignity. 


facade 
The wide spacing 


salesman’s room. 


reception 





Fryman Entertains 
Dayton Group 

On the evening of July 14 displaymen of 
Dayton and their wives were guests of 
Leroy W. Fryman, display factor of the 
same city. The group spent the evening in 
Cincinnati, most of them attending the 
baseball game between the Cincinnati Reds 
and the Boston Braves; theatre tickets were 
provided for those preferring that form of 
entertainment. 





"White Magic" Items 


Shown In Brochure 

A colorful brochure released by D. G. 
Williams, Inc., 498 Seventh avenue, New 
York City 18, shows in pictorial form some 
of the items making up the firm's ‘White 
Magic” line. Included are whimsical Santas, 
choral groups, reindeer, Santa masks, flying 
angels, clown masks and a seated Santa 
complete with sleigh and reindeer. Copies 
of the brochure are available on request 


direct to the company. 
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‘| THE MOST IN QUALI 
TY... STYLIN 
FOR THE LEAST IN PRICE me 


mM 
mannequins 


DESIGNED BY MAYORGA 
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* Thanks Mr. Display Director, for the very 
line of Nymphette 


} 

wonderful response to our new 
Fashion Mannequins. Your many fine 
your many fine orders were even 





e mannequins of "48. 
AN EXCLUSIVE WITH 


Wy - 
il (Sieg Tarver 
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ere And There 


WEN EPTING, who succeeded Sol estals of the same hue —a wondertul foil 
Kamensky as display director tot for the gabardine coats and suits in shades 

\. Kirven Company, Columbu of brown and green We like the clear 

(ja., a tew weeks ago, created the display line design which calls for no atmosphere 
illustrated. She has this to say about — effect except that provided by hidden os 
vindow “This travel window derives cillating tans which keep the mannequin’s 

t interest from the texture and colot | scarf and skirts in gentle motion. Phe card 

tural plywood supported on skeleton ped copy read: “Travel-Minded Gabardines 





and coats indicative of a 


supple 


Suits new move 


toward restraint.” 


Frank Murphy, head of the specialty shop 
of the same name in St. Paul, believes that 
shopping can be done in unusual and restful 


surroundings—and the corner of his sports- 
wear department pictured here shows how 
he went about working out his idea. The 
shop interior carries out a feeling of the 


Deep South, in keeping with the store front 


which is done in a reminiscent ot 


New 


tree branches 


manner 


Orleans. Spanish moss droops from 
curtains 


\ pool is flanked with semi 


here and there and 


the windows 
tropical foliage growing in profusion 
a pink japonica tree and a hitching 
boy, both painted on the 


background In 


against 


post wall whicl 


serves as another section 


ot the shop the walls are decorated with 


paintings of cutlasses, money bags spilling 
over with  ptieces-of-eight, a  buccaneer’s 
cocked hat and coat, and a list of pirate 
loot signed by Jean Lafitte 


\t the left 
play 


Ltd., 


Ede l, dis 
Warehouse 


\fric a, cle picting 


is a display by FA. 
The Belfast 
South 


Managel tol 


Johannesburg, 


a sample room with adjoining offices. The 
partition is made of “Rex Truetorm” suit 
boxes to emphasize the trade name. Twi 


waiting 
room, while through the doorway a stenog- 


mannequins are shown as 1f in the 


rapher and businessman are visible. The 
knight at the right is of paper sculpture. 
Card copy: “Rex Trueform ... the Knight 


ot Today 
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lorthern California Included 
1 Western Factor Group 


California Display Industries is the new 
me of the group of manufacturers for- 
rly known as Southern California Dis- 
ivy Industries. The change in name is due 
a revision of the organization's set-up 
hereby display firms from other parts of 
ilifornia are being admitted to member- 
ip. Leo Weyman, Carrata Mannequins, 
is Angeles, is president of the associa- 
It is expected that 25 member firms will 
xhibit their products at the Hotel Biltmore, 
los Angeles, during the third annual dis- 
lay market week sponsored by the group. 
this will take place during January, with 
special emphasis on the: period of January 
17-24. 


College Girls Create 
Window Displays 

Twenty-one college girls competed re- 
cently in the annual window display con- 
test sponsored by The May Company, Los 
\ngeles, during which representatives of 
Southern California colleges created and 
installed displays suitable for back-to-school 
promotions. 

Nine of the entrants were selected for the 
final competition, with each of the girls 
installing a window based around $250 
worth of college apparel. The winner, who 
was given merchandise valued at $100, was 
selected by the public when the windows 
went on view August 8&8 Judging was on 
the basis of originality, practicality, and 
attractiveness. Second and _ third prizes 
were merchandise awards of $50 and $25, 
respectively. 


Excellent Reception 
For ''Krystalite” 

(;lo-Brite Products, Inc., 6415 North Cali- 
ornia avenue, Chicago 45, reports excellent 
reception on the part of the display field to 
‘Krystalite’, a plastic display material 
which comes in panels and blocks and has a 
sparkling snowy-white texture. Extremely 
light in weight, the material is easily worked 
into any display form, and Glo-Brite has 
ilso fabricated a line of border bells, stars, 
snowmen, self-standing display letters, and 
large dimensional snowflakes. “Krystalite” 
omes in dimensions up to 8 feet in length 
by 20 inches in width and up to 6 inches in 
thickness. 


Pennsylvania Liquor Board 
Urges Ban On Display 


The State Liquor Control Board of 


Pennsylvania has recommended that adver- 
tising signs and other display material in 
tap room windows be banned throughout the 
state. The movement has been vigorously 
protested by representatives ot brewing 
companies, and men from the wine and 
liquor industries are to go before the board 
soon with a similar objection. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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AMEFCU....., crotsety itu 


trated brochure features a wealth of gracefully 


poised mannequins, deftly styled by 


If you 

haven't yet 

written 

for your 

own copy 

of this 
colorful 
new 
booklet, 

be sure 

to send 

for it 


fe) ey\ 4 


It’s yours, 


for 
the 
asking. 

Just write: 
“BROCHURE” 
on your 
business 
letterhead 
lat: Miatell| 


TO: 


AMERICAN MODEL FORM CO. Inc. 


Ted Latimer 


38 Greene Street, N. Y. 13, N.Y 


CAnal 6-8259 
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SNO BLOCK 


REALISTIC SNOW TEXTURE 
FIREPROOF - LIGHT WEIGHT 


| 


» ¥ 


FOR THAT 
FRIGIO EFFECT 


COMPLETES THAT WINTRY 
TOUCH TO WINDOW DISPLAYS. 


‘WORLDS MOST NATURAL 
LOOKING ARTIFICIAL SNOW 


PINE SN 
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Here are the four great Frostee display products 
to give your store cool inviting windows for 
summer and later a sales appealing display for 


early showing of Winter Merchandise. 


Frostee Sno Blocks 


Beautiful fluffy snow reproductions in rigid block 
formation permitting convenient handling by display 
men for building any desired shape or size display, 
unlimited possibilities for sales influencing window 


displays. 


Frostee Frigid Chunks 


This new form of Frostee Sno is made from the 
top surface of our standard fluffy Sno Block. They 
are about two inches thick and come in assorted 
irregular shapes and sizes varying from three to six 
inches. When used for complete floor covering it 
has an unusual eye catching frigid effect and will 
have unmatched merits for displaying multitudes of 


different merchandise in all seasons of the year. 


Frostee Sno Flakes 


These flakes now greatly improved, sparkling 
white, flaky crystals so natural they resemble nature’s 
own flakiest snow, light as feathers, fire and vermin 
proof, remain clear white indefinitely, not made from 
paper or critical food products. Frostee Display Sno 
Flakes are used wherever a cool, wintery effect is 
desired. They may be spread evenly over surface of 


display windows or piled to represent snow drifts. 


Frostee Fine Sno 


The Fine Sno has the same clear Sno-white 
appearance as all Frostee products. It differs only 
in that it is pulverized into fine granules to represent 
the texture of nature’s own snow when drifted and 


piled in cold. stormy weather. 


Vanufactured by 
FROSTEE SNO CO. 


ANTIOCH, ILL. 
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THESE JOBBERS 


Carry Stock of 
FROSTEE FIREPROOF 
DISPLAY PRODUCTS 


ALABAMA 


Birmingham—Fix-Play Co. 


ARIZONA 
Window Ad- 


Phoenix—Arizona 
vertising Co. 


CALIFORNIA 
Los Angeles—Albright Display 
Service 
The House of Aladdin 
San Francisco—Sales Paper & 


Supply Co. 
Sylvan Cohen Display 
Herman Tunick 


CONNECTICUT 
Hartford—20th Century Display 
Co. 
GEORGIA 


Atlanta—Fulton Paper Ce 
Melvin S. Roos 


ILLINOIS 


Aurora—Dunlap Studios 

Chicago—Adler-Jones, Inc. 
Botanical Decorative 
Co. 

Cook & Meier 

Dann-Dee Displays 

Dazian’s, Inc 

The Garrison-Wagner Co. 


Elgin—Brinckley Display 


INDIANA 
Muncie—R. A. Minear Display 
Co. 
IOWA 
Des Moines—Kesl Displays 
George Kucharo 
LOUISIANA 


New Orlean—Shur-Nuff, Inc. 


MARYLAND 
Baltimore — Baltimore 
Industries 
Becker Sign Supply Co. 
Smith Display Service 


MASSACHUSETTS 


Boston—Feine Trimming Co. 


Marcus Window Display Serv 


ice, Inc. 
New England Decorators’ Sup 
ply Co. 


Windo-Art Display Co 


Supply 


Display 


Worcester—Dashoff DisplayCorp. 
London Display & Fixturé Co. 


MICHIGAN 


Detroit—Display Creations 


MINNESOTA 
Minneapolis—Advance Sign Dis 
play & Advertising Co. 

L. E. Hier Display Equipment 

Co., Inc. 
Shur-Nuff, Inc. 


MISSOURI 


Kansas City 
well Co. 


-Harvey J. Max 


St. Louis —Creative Displays, 
nc. 

The Garrison-Wagner Cc 

Walter E. 
ative Co. 


Zemitzsch Decor 


NEW JERSEY 
Jersey City—L. Rubenstein & 
Sons, Inc. 


Werther Display 


Newark—Display Center 
Trim-Rite Co. 
NEW YORK 


Albany—Rayge Displays, Inc. 
Ed George Studios 
Brooklyn—National Sawdust 
Buffalo—Bison 
( QO, 
Stanford 
Syracuse—Merriam Display Sup 
ply Studio 
New York City—Arts & Flowers 
Bonafide Display & Decorative 
Co. 
be J 


James A. 


Display Fixture 


Display Studios 


Charrot Co 

Cole Co., Inc 
Decorative Plant Corp 
Display Arts 
The Kervan Co. 


Louis Schneider 


Service 


Texkraft Sales Co 


NORTH CAROLINA 
Display 


‘harlotte — Southern 
Center 
Materials 


Thompson Display 


PENNSYLVANIA 


Lansdowne—W. C. Hurlock, Inc 
Philadel phia—Advance 
Inc. 


Ankerum Mfg. Co. 


Display, 


Arrow Decorating & Fixture 
Co. 
Free 


Pittsburgh 


Lance Display Service 


Art R. Cohen Co 


OHIO 


Akron—Witner-Wayne Service 
Cleveland—Advertising 
& Decorating 


Display 


Cincinnati — General Display 
Corp. 
Reinermann Fixture Co. 


Dayton—LeRoy W 


play Equip. 


Fryman Dis 


OKLAHOMA 


Oklahoma City—Shur-Nuff, Inc 


RHODE ISLAND 


Oakes Cc 


Providence—C._ S. 
Inc. 


SOUTH CAROLINA 


Columbia—Carolina Display Ce 


TENNESSEE 
Knoxville—Ed Williams 


Memphis—Wray Williams Dis 
play Co. 


TEXAS 


Austin Harold Eichenbaum 
Displays 
Dallas—Marshall E. Moody 


Fort Worth Bill Williams Dis 


play Service 
Houston—L. E. Clark Display 
Service 


San Antonio—Fox Display Co 


VIRGINIA 
Norfolk—L ’n E Display Service 
WASHINGTON 


Seattle—Champion Display Ma 
terial Co 

District of Columbia—District 
Display Co 


Modern Displays 


WEST VIRGINIA 


Charleston—Trout Displays 


WISCONSIN 
Milwaukee 


Displays 


Midwest Manniquin 





Ask your display jobber's salesman to show you dozens of sales stimulating 
winter and holiday displays for windows or interior that can be made with 
Frostee Fireproof Sno. If you are located in a metropolitan city listed above, 
visit your jobber's show rooms and get desired information about the popular 


Frostee display items. 
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Business Week Devotes Pages 
To Goodyear Set-Up 


Three pages of a recent issue of Business 
Week were devoted to the Visual Merchan- 
dising Laboratories and store planning divi- 
sion of Goodyear Tire & Rubber Company, 
Akron, which is under the direction of 
Vernon H. Jones. Describing the Goodyear 
set-up pictorially, the description under 
each photograph tells the story: 

“Entrance to the Goodyear Tire & Rubber 
Company’s Visual Labora- 
tories at Akron. The visiting dealer starts 
his schooling here, gets his first lesson from 
Display Manager Vernon H. Jones, the lab’s 
mastermind. He finds out what the dealer 
wants, fits modernization plans to _ his 


Merchandising 


pocketbook. Dealer then inspects sample 
store, fully stocked and equipped. In the 
lab’s 20,000 square feet are three such 
models; all-glass front of this one gives a 
full sweep of the interior. Dealer also 
sees miniature scale model, which shows 
how his store will look. This gives the 


student dealer a clear picture of moderniza- 
tion possibilities. When he and the planning 
experts have nailed down all the loose ends, 
the lab staff takes over. 


“Before the dealer leaves Akron they will 
have finished plans and specifications, free 
of charge. 
sending its 


Goodyear follows this up by 
monthly promotion 
plans, which show in detail how to set up 
merchandising displays. This and similar 
material assists the dealer in tackling his 
old store interior. From his course at 
Akron, the dealer knows it won't do. His 
wares are hidden behind the counter at the 


dealers 


back. At the same time he goes to work 
on old store front. To do it over, dealer 
hires local builder but gets standardized 
fixtures from Goodyear at low cost. He 


brings his wares out of dark recesses into 
new, airy display window. This suits Good- 
year: Its wingfoot trademark stands out on 
the new front. Dealer is pleased because 
passersby who stop to look at window dis- 
play into well-lighted interior. 
(Average cost of fixtures and equipment: 
$2,000) .”" 


can see 


Australian Factor 
To Visit States 


FE. S. Cox, director of the Australian 
mannequin firm of Wilken & Jones, will 
leave Sydney by air the latter part of 


August for an extended visit to the United 
States and England. While here he will 
meet as many American display factors as 
possible, with a toward importing 
American mannequins and also to establish 
a distributor for his line in the States. His 
present plans call for the itin- 
erary: San Francisco, Los Angeles, Cincin- 
nati, New York City, Philadelphia, Mon- 
treal, Quebec, Toronto, Cleveland, Detroit, 
Chicago, Minneapolis and St. Paul, Seattle 
and Vancouver. 


view 


following 


Firms wishing to get in touch with Cox 
may address him in care of DISPLAY 
WORLD, Cincinnati 1. He will remain in 
this country until the middle of September, 
leaving then for England and returning the 
first of October to the United States for 
approximately seven weeks. 
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VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 33-5968 


Complete 


photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


‘Reprints 
always available 


at moderate prices 





| Studio Still Lifes 


Complete 







information and samples 


sent on request 














DISPLAY wWwoeRtso 


Display Research Results 
Given In Booklet 


Results of research by the retail sales | 


engineering firm of Russell W. Allen Com- 
pany on the subject of the best ways of 


displaying buttons have been compiled in | 
booklet form and are offered free by B. | 
Blumenshal & Co., Inc., 1372 Broadway, | 


New York City. 
Retained by the 
firm, the Russell W 


button manufacturing 
Allen Company con- 


ducted surveys in many retail stores. Among | 


the findings reported were these: 


Buttons should be shown by color, size 


and type; 
order. 


customers select them in that | 


There is a direct relationship between the | 


volume of button sales and the amount of 
total assortment displayed. 
Slanting displayers show the greatest 
number of buttons in the smallest space. 
Total assortment displays cut down sell- 
ing time and expense by encouraging pre- 
selection on the part of the customer. 


In accordance with the findings of the | 


survey, special fixtures have been designed 


and these are also shown in the free booklet, | 


together with blueprints giving details of | 


their construction 
Buffalo Firm Opens 
New Showroom 

I. D. MecKendry, president of McKendry- 
\dams, Inc., announces the opening of the 
firm’s new showroom at 501 Franklin street, 
Buffalo 2, 
fixtures, equipment and display fixtures and 
Among the lines 
handled are those of Royalchrome furniture, 


where a complete line of store 
material is being carried. 


Roger Kent, Mayflower showcases and fix- 
tures, Transparent Shade Company, Rivard 
products and those produced by Redwing. 
Store Modernization Clinic 

Scheduled For Vermont 


Sponsored by several local and state 
organizations, a Store Modernization Clinic 
and exhibit will be held at. the 


museum, University of Vermont, Burlington, 


Fleming 


September 7-10. The opening day's panel 
modernizing store 


includes sessions on 
fronts and interiors, window and_= interior 
displays, and lighting for exteriors, win 


dows and interiors. 


Boston Store Display Heads 
Announce Future Plans 


Concurrently with the announcement. ot 


the liquidation of The Boston Store, Chi 
cago, comes word that the principal dis 
play executives of the company have con 
cluded arrangements tor the future. James 
Murray, display manager, expects to open 


his own florist’s shop. A. Fitzgerald, after 
a short vacation, will join the = firm of 
W. L. Stensgaard & Associates, Inc., of the 
same city. His duties with Stensgaard have 


not vet been announced. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 






















Mail orders filled promptly. 











of Lustrous Deep-Pile 
Red and White PLUSH — 
Another Art R. Cohen Company scoop! 
Lustrous deep-pile plush has been pre 
tically non-existent. There's still too little 
to meet the widespread demand. Thanks 


to our alertness we can now supply them % 
..... but, please, order without delay, 'd 


EVERYTHING COMPLETE « MADE OF 
THESE LUXURIOUS MATERIALS WITH 
TAILORED FEATURES: 


Rich, full head-dress and beard of ex- 
tremely realistic white wool, as illustrated. 
Red plush Santa cap with white plush 
trim and tipped with jaunty large white 
pom pom. Red plush coat with white 
plush trim and white plush belt with 
buckle. Glistening black heavy leather- 
like leggings, trimmed with white plush. 






o~ 










“se 


Complete suit lined with sateen. Made 
in large size only. 










% No. 3 
50 |: 
No. 9 

s No, 4 

complete, F.O.B. Pittsburgh. § .. , 


A'l co 
Ee owith ¢ 


ART R. COHEN CO. © 





810 Penn Ave., Pittsburgh 22, Pa. 





“SHINY BRITE”’ 
Metallic ‘“‘Old-Fashion”’ 
Ornaments 


Balls that are hollowed 
on one side with artistic 
ridged and folded pat- 
tern. Glistening silver, 
corrugated reflector- 
type caps and metallic 
hooks. 


One size only . 
25” dia..$24.00Gross 


Available in same dec- 
orators’ pastel colors as 
listed with Metallic Ball 
Ornaments. 


“SHINY BRITE” 
Metallic Pointed 
Tree-Top Ornaments 
For crowning displays 
and many other types 

of trim applications. 


9” High : . $4.50 Doz. 
11” High . . $7.50 Doz. 


Available in same dec- 
orators’ pastel colors as 
listed with Metallic Ball 
Ornaments. 


Trim Holiday Displays 
With These Twinkling 


“SHINY BRITE” 


ETALLIC ALL 


e Mirror-Brilliant . . . In a Myriad of Iridescent, Decorators’ Pastel Colors 
e Glistening Silver, Corrugated Reflector-type Caps and Metallic Hooks 


The Art R. Cohen organization does it again! Convinced by 
last year's success that we have the finest ball ornament 
value in the country, we’ve stocked-up with a record- 
breaking quantity ....enough to meet the greatest imag- 
inable volume of orders. 


It's a matter of record that not a single Art R. Cohen cus- 
tomer for metallic balls was disappointed last year. And 
again this year, we UNCONDITIONALLY GUARANTEE that 
each and every order will be eeeed. Don't delay! 
Order now. 


® To Ornament Trees, Backdrops, Props, Show Cases, Columns and 
Doorways..A Thousand and One Uses For Windows and Interiors 


fel Tait: | 
Turquoise 
Coronet Red 
Silver Glow 


COLORS: 
Surprise Pink 
Shocking Cerise 
Natural Gold 


Royal Purple 
Emerald Green 
Midnight Blue 
Chartreuse 


Ylittering Metallic Foil Papers 


26” Width 
COLORS: 


* Surprise Pink 
¢ Chartreuse 
° Turquoise 


e Emerald Green 
¢ Midnight Blue 
lice Blue 

* Baby Blue 


¢ Silver Glow 

© Fuchsia 

* Shocking Cerise 
¢ Coronet Red ¢ Natural Gold 


10 yd. Rolls . . $2.00 Roll 100 yd. Rolls .. 


REAMROUS . . . 5.4 ee oe 


$16.50 Rolk 


¥%,” Diameter 
$5.50 Gross 


2%,” Diameter 
$12.00 Gross 


25%” Diameter 
$15.00 Gross 


2%” Diameter 
$18.00 Gross 


314” Diameter 
$24.00 Gross 


“dstreds SATIN RIBBONS 


FOR DISPLAY & GIFT WRAPPING 


No. 3 Ye” 100 yd. Bolt $2.95 
No. 5 Ye” 100 yd. Bolt $3.95 
No.9 1%” 50 yd. Bolt $3.10 
No. 40 234” 50 yd. Bolt $4.95 
- No. 120 4%” 50 yd. Bolt $7.50 


A'l colors availabie, that harmonize and match 
»with the metallic foil papers and metallic bails. 





Larger Projectors too! 


MODEL OAl 
Projects sharp 10 foot im- 
ages from 61,” x 61/,” 
opening. Has motor cooled 
500-watt illumination. 

$155.00 F.0.B. N. Y. 


MODEL OA3 
1000 watts of air-cooled 
illumination delivers bril- 
liant screen images. Has 
7,” x 10” opening. 
$250.00 F.0.B. N. Y. 











8’ cord and plug. 


DISPLAY WORLD 


tor over a photograph, magazine page, coin, jewelry 
or any flat opaque object—and you can project a 
screen image, faithful in every detail and color, 4 feet 
square and larger. Projects an area 5” x 5” at one 


time or larger area a section at a time. 


MODEL O, OPAQUE PROJECTOR 
Complete with special 150-watt reflector lamp and 


$29.50 F.0.8. N. Y. 








Arruur Brown & BRO., INC. 
67 West 44th St., New York 18, N. Y. 








CHRISTMAS DECORATIVES 
MAGIC MOSS 


For Unusual Effects 


Pine Window, Ledge and Post Pieces 


Heavy Flocked Natural and Artificial 





1515 BROADWAY 





FOX DISPLAY COMPANY 


SAN ANTONIO, TEXAS 











FIRE-FLY 
LIGHTS 


20 Clear Glass Light Outfit 
complete with transformer and 
add-on connector for attaching 
additional set. Lamps burn in- 
dependently. No searching for 
faulty lamps. Each set 25 ft. 
long. 

| set—20 lights with transformer 


Price . .$7.50 complete 
Extra set—20 lights 

Price $5.00 set 
Extra lamps—package 10 

Price $1.00 pkg. 


NEW ENGLAND DECORATORS SUPPLY CO. 


BOSTON |I1, MASS. 








| 
| 
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Light Bulb Changer 

Placed On Market 
A safe and easy 

electric light bulbs 


method for changing 
and removing broken 
lamp bases without the use of ladders or 
staging is provided by the Chadsey lamp 
changer. The device operates by sliding 
the rubber changer-head, which is securely 
locked to the pole by an adapter, over the 
lamp to be replaced. A couple of turns 
brings the light bulb in or out of the socket, 
The pole-type lamp changer is thoroughly 
insulated and eliminates the hazard of falls, 
shocks and burns. 


An exclusive feature is its ability to 
| remove broken lamp bases. By reversing 
| the rubber changer-head on the adapter, 


| the tapered end fits snugly inside the broken 


| lamp 


base and is easily twisted out by 
friction without danger of electric shock, 
The device is made by the Chadsey Cor- 
poration, Hartford, Conn. 





| Kent Introduces 


"Ankle-Form" 


In answer to a growing demand for a 


shoe form that could be used with single, 


| double and triple strap shoes, the Roger 

Kent Company, 211 North Seventh street, 
St. Louis, has perfected its “Ankle-Form” 
shoe form. 


It is claimed that this form is so universal 
that it fits almost type of 
cluding low heels, wedgies, high heels, sling 
straps, wrap-arounds, ankle etc. 
Being constructed of clear plastic, the form 
when inserted into the simulates the 
human foot yet remains practically invisible 
so that the trademark on the insole of the 
It fits a range of sizes 
non-inflammable, and 1s 


every shoe in- 
straps, 
shoe 
shoe can be read. 


4 to Ool4, is 
unbreakable. 


from 


Wig Constructed 


| On Rubber Base 


| wig has been introduced by 
| Company, 35 West 36th street, New 
| City. It 

| instead of 


Called the “Multi-Fit”, a new mannequin 
Multi-Fit Wig 
York 
skull 


because 


rubber 
and 


is constructed on a 
the usual buckram 


| of its intrinsic flexibility is said to fit any 


mannequin head. The wig is the idea of 
Norman Sherman, of Manhattan Manne- 


quins, Inc., and Murray A. Lichenstein, of 
Pioneer Display Fixture Company, both of 
New York. It is available in any style or 


color. 





Metal Display Novelties 
Changes Location 

Metal Display Novelties, formerly R. & R. 
Manufacturing Company, is now located at 
127 Reade street, New York City. The firm 
specializes in stampings, fittings for manne- 
quins, and sheet metal work. 





made in the latest Fifth Ave- 
nue fashions — or your own 


122-124 KINGSTON STREET 
description. Perfect fitting. 
Wholesale and Retail 


For particulars write 


WINDOW MANNEQUIN, INC. 


449 West W St. New York 1, N. Y. 


| 
| 
| 
| 
| 
| 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EBUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 





Don’t forget—send in your news 
happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 


ing to display or displaymen anywhere. 


items about all 
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Large Scale Use Of Plastic 
In Food Fair Supermarket 


‘ood Fair Stores’ 100th supermarket, in 
\tlantic City, is more than a milestone in 
the rapid growth of one of the country’s 
largest supermarket organizations. It also 
marks a record use of acrylic plastic ma- 
terial in the construction of a single retail 
tlet. Nearly 2,000 square feet of “Plexi- 
s”, in a wide variety of forms and colors, 
Ip make the store one of the most spec- 
tacular sights in the famed eastern sea- 
shore resort. 

Most striking use of plastic at the new 
Food Fair store is an exterior sign that 
occupies almost the entire upper front of 
the building. Nearly 80 feet long and 8 
feet high, the sign consists of eight large 
letters, cut from yard-square sheets of red 
acrylic, mounted against a tan-colored, all- 
plastic background that is also the upper 
facade of the supermarket. The facade is 
made up of 19 panels formed to curve up 
from the store’s windows and over the top 
f the building. The only non-plastic parts 
f the sign are stainless steel pans, attached 


to the front of each letter to create a broad 
red outline effect, and narrow metal mount- 
ing strips between each of the acrylic back- 
ground panels. 

In daytime the sign is a colorful beacon 

red, silver and tan, gleaming without 
glare under reflected sunlight. At night a 
completely different effect is obtained 
through an ingenious system of interior 
lighting. Cold cathode tubes, mounted ver- 
tically at short intervals behind the curved 
facade, give off alternate bands of green 
and white light. Diffused through the trans- 
lucent plastic, the light creates a back- 
ground of broad horizontal stripes, in con- 
trasting hues, for the glowing red outlines 

the letters. 

Designers of Food Fair’s latest super- 
arket also specified the acrylic material 
)y many interior applications. Track signs 
continuous strips of wall panels identify- 
ing the various food departments — are 
made of “Plexiglas” in white translucent 
torm, back lighted, with lettering and de- 
signs stencilled in vari-colored paints on 
the outside surface. Curved transparent 
icrylic sections are used for bin fronts in 
the display of produce, citrus fruits and 
hams. Large (6 by 4-foot) back lighted 
translucent panels, placed — strategically 
throughout the store, advertise daily spe- 
tals and nationally-known brands of pack- 


iged food. 


July Toy Window 
Attracts Crowds 

The novelty of seeing a Christmas toy 
vindow while the temperature was near the 
1undred mark attracted good response from 
esidents of Roanoke, Va., when the N. W. 
Pugh Company unveiled a window featuring 
i lay-away plan. By Guy Hancock, the 
window was complete with blue background, 
giant snowflakes, glittering tree branches, 
Christmas ornaments and miniature Santa 
Claus figures. A card called attention to 
the fact that $1 would serve to hold any 
item in the window. 

For a somewhat similar idea, see the 
illustration of a display used by The Fair 
Store, Chicago; page 33. 
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GREENWICH NURSERY COMPANY 
ONE SOURCE FOR ALL 





YOUR FOLIAGE AND DECORATION 
FOR FALL AND CHRISTMAS! 


Our new Fall and Christmas catalog is now ready. 
Send for it... you will find in it the widest possible 
assortment of natural and preserved foliage and 


decorations ever offered through one source — to 
make your window and interior displays more attrac- 


tive and interesting! And here is an example of our 


modest prices ! 
PRINCESS PINE WREATHS 
Natural Preserved and Flameproofed 
Decorated with red berries or pine cones 


Per doz 
12 inch . She ee eae 3 eer o/s 
14 inch ...... ne gccaida knees etic $11.00 
16 inch ... : : 2; ae sscscosasces NOU 
18ineh: ........... pre 
20 inch ... aera wsdecoiecacen: See 
Each 
2 a1 | ere re acre Sebati Bia wee $ 3.00 
30 inch ........ E a 2 Ne Oe A oge vias Sere 
36 inch ...... oe ar $ 7.00 
42 inch ... ; hoe Seduce hat en | 
48 inch .... ee ae eee ee ee ee $20.00 
PRINCESS PINE ROPING 
Natural Preserved and Flameproofed 
Decorated with red berries or pine cones 

GREEN WHITE PASTELS 
Diameter Per yd. Per yd. Per yd. 
3” to 4” — 5 yd. lengths............ $ .45 $ .75 $1.25 
t” to 5° — 5 yd. lengthe............ $ .55 $1.10 $1.65 
5” to 6” — 5 yd. lengthe............ $ .85 $1.70 $2.50 
6” to 7” —5 yd. lengths............ $1.10 $2.00 $4.00 
7” to 8” —5 yd. lengths............ $1.75 $3.00 $5.00 
8” to 10” — 5 yd. lengths............ $2.50 $4.00 $6.00 


LARGE ASSORTMENT OF FLOCKED MATERIALS 


Jobbers discounts upon request 





GREENWICH NURSERY COMPANY 
2 West Broadway, New York 7, N. Y. 


America’s Largest Distributors of Natural and Preserved 
Christmas Decorations, Ropings, Wreaths, Trees and Trimmings 
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FOLIAGES 


PALL es 


FLAMEPROOF 


NATURAL OAK BRANCHES 
NATURAL RUSCUS 
NATURAL MAGNOLIA 
NATURALTRANSPARENT OAK 
NATURAL FERNS—CATTAILS 
NATURAL ARTICHOKES 
NATURAL THISSEL 
NATURAL WHEAT 
NATURAL BOTANICALS 
SNOW WHITE BRANCHES 
SEAOATS 

DRIFTWOOD 


WRITE FOR PRICE LIST 


VISIT . . . "The House of Naturals" 


ARTS and FLOWERS “nc.” 


Manufacturers 


43 WEST 56TH ST. NEAR 5TH AVE. 


eROPINGS 
| e@ WREATHS 
e TREES 


ITALIAN RUSCUS 
ITALIAN HOLLY 


PRINCESS PINE 


GLASS ORNAMENTS 
NOVELTIES 
JEWEL PLASTIC STARS, 
BALLS, 
WREATHS, 
SNOWFLAKES 


NATURAL ICICLES 


@ Importers 


NEW YORK, N. Y. 














CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 

Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CLIO Package of 50 $ 9.00 
Lots of 100 15.00 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 
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VAN RAALTE'S SHOWROOM 
[Continued from page 38] 

The lighted wall niches make interesti 
use of tropical leaf sprays for backgroun 
spiced with bits of sculpture in moods of tl 
Far East. A variation of technique in tl 
use of travel posters is explained in deta 
by Dana O’Clare, president of the firm r 
sponsible for the Van Raalte display, wh 
points out that the travel poste 
were photographed to a specified scale « 
enlargement and tinted sepia at the tin 
the photographic prints were made. The 
were then mounted on board an 
cut out for the niches, as seen in the photo 
Tints of 
available tor 


actual 


suitable 


graphs. blue, green, or rose ar 
other this 
which O'’Clare favors as avoiding both thx 
multicolor distraction of the original posters 
and the ordinary 


photographic print. 


colors process, 


gray neutrality of the 


The inhabitants of the bird cages hung 
above the growing plants on the pillars 
were first introduced to the showroom 


several seasons ago as a decorative note in 
an earlier O’Clare production. They 
intended to that particulai 
display and had in fact been promised to the 
Van custodian for his home. 
Their attracted so much 
favorable attention, however, that they soon 
came to be 
Particularly 
effect of cheer and relaxation noted by busy 


were 
figure only in 
Raalte own 
musical presence 
regarded as essential features. 
stressed is the psychological 
buyers as the canary songs greet them. In 
fact, the 
been 


original troupe of songsters has 


augmented this vear by two new 
voices. 

The small tables deserve special mention 
for their part in furnishing travel 
phere. Each table top is individually dec 


orated with decoupage and painted decora 


atmos 


tions. These combine bits of music from 
the traditional songs of foreign countries 
with painted sketches of appropriate land- 


marks, as for example the Eiffel tower. 
The handsome leafy print with which the 
furniture is slip-covered shows another in- 
of the extent to which the 
handled as a complete unit. 


stance room 1s 


display Each 
a Major pro- 
a different 
merchandis 


showroom change represents 
executed on 
with the 

ing and promotional theme of the merchan- 


While 


duction completely 


design in acct mrdance 


dise to be shown. there 1s not a 


rigid calendar tor these changes, they have 
been executed as often as twice vearly, 
with the thoroughness mentioned above that 


includes even the furniture. One ot the 


photographs permits a closer view of the 
stage and other features described above 
Gloves are given a_ particularly sound 


presentation in the circular counter display. 


‘| he 


floor just a few inches below the clear glass 


counter is constructed with a shallow 


top so the customer at the counter looks 


down into a series of exhibits arranged in 
shadow-box effect. Phe exhibits are based 
on large full-figure fashion sketches in color 
on paper scrolls. Each sketch shows an 


advance season model tor a different pur- 


pose, and with it are arranged appropriate 
Van Raalte gloves to complete the costume 
sketched. Sequined evening gloves, lace 
mitts, tailored 
thus displaved as part of complete fashion 


travel, and 


pull-ons and = shorties are 


ensembles for day, evening, 


country Wear. 
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US, 


AU 


ideas in a 
stated in 


fh. importance of trousseau 
trave! promotion is appropriately 
bove-counter displays, where snow 
doves display gowns and foundations 
ite and ice blue. 
\y amusing 


in the photographs is the treatment 


back-stage atmosphere not 
ithe stairway opening off the door marked 
flight 
buyers prefer 


X1 The showrooms are only One 
street level, and many 

« these stairs from the building lobby 
nstead of the Combining 
e practical and the dark 


is painted all along the wall, 


using elevators. 
decorative, a 
ereen “hedge” 


xtending beyond finger smudge level above 


the hand rail. Painted cherubs are seated 
e hedge and frolic above it, holding 
yainted underthings Even the regulation 


ose on the landing becomes part of the 
scene, With- cherubs painted in playful atti- 


tudes around it. At the first landing a 
erub policeman directs traffic up the 

stairs with a sign reading “To Van Raalte”. 
\nother sign above the door affirms the 
slogan “Because you love nice 


ompany 
ings’. 
In summarizing his reactions to the Van 
Raalte policy on showroom display, O'’Clare 
gave first credit to the firm's 
headed by Irving K. Hessberg, 
has 


executives, 
president, 
the 
reation of the displays as a specific prob- 


whose procedure been to regard 
lem requiring special handling as a complete 
After the fashion and merchandis- 
ing theme established the 
room assignment is then turned over 1n its 
ntirety to specialists in that field. Thus 
the unfortunate effect of “too many cooks” 
s not allowed to dull the impact of a well- 


project. 


has been show- 


integrated design, and the finished display 
is permitted to proceed directly and clearly 
in its purpose of promoting merchandise. 

the themes 
eveloped in Van Raalte 
Dana O'’Clare, Inc., is the 
Bower which was reviewed in the February, 
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\mong which have been 


showrooms de- 
signed by Bride's 
1947, issue of 


Los Angeles Firm To Handle 
Barrango Mannequins 


(armen Barrango, head of the mannequin 
that name in Francisco, has 
that B. A Earl H. 
ells have resumed handling the Barrango 
\ngeles, Southern 
Southwest 


rm by San 


nounced Jacobs and 
of figures in’ Los 

California, and part of the terri- 
An 


| be maintained at 841 South Los 
street. 


adequately stocked showroom 


\ngeles 


Marrango also announces that Crystal 
xture Company, 226 South Wabash ave 
Chicago, in future will maintain a 


rrango mannequin showroom at the firm's 


ces. The figures will thus be on view at 
wwrooms in Los Angeles, Chicago, and at 
Barrango’s own address at 579 Market 


eet, San Francisco. 





Birmingham Club 
Holds Picnic 


Members of the Birmingham Display 
ub and their families met recently for a 
nic at a resort known as “Tapawingo”, 
th swimming, dancing 
attractions. Charles Auton is president 


the group. 


and barbecue 


as 
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at ihe point of customer contact. 
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Engineered for stores that want 


oice of visual selling 


. . . speaking clearly and correctly — never indifferent, never tiring — 
always polite and informative — Line-O-Scribe signs do a big selling job 


Line-O-Scribe 


THE MORGAN CO., 3984 Avondale Ave., Chicago 41 
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to get the maximum results from their 


advertising space at the Point-of-Sale. 
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THE MAGIC OF 








DISPLAY MANUFACTURERS MART, inc 


Cuerytiung (or Ditaicg 


: & oh TREE NEW YORK 
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IN PASTELS 


TO DRAMATIZE YOUR 


| INTERIOR AND WINDOW DISPLAYS 


ALSO INQUIRE ABOUT OUR 
MIRRORED RATTAN SQUARES 
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Bi) ROTOCHROME 
wien, SPOTLIGHT 


Smallest Spotlight of its kind! 
Provides 500 Watt Illumination! 
Totally Enclosed — Absolutely Safe — 
Completely Automatic — 6 Continuous 
Color Changes — Adjustable Beam Size 
Ideal for Store Windows, Displays, Exhibits, 


Cénventions, Shops, Theatre and Hotel Lobbies, 
Restaurants, Night’ Clubs, Cocktail Lounges. 


Send for Bulletin No. 471 


GoldE'Manvufacturing Co. _ 
1222-A West Madison St., Chicago 7, Ill. 














istinctive, neat and uniform SIGNS produced easily on 


SHOWCARD MACHINE 


Proved "The Best" by some of the most exacting Firms in the country. 


SHOWCARD MACHINE COMPANY 


1196 MERCHANDISE MART CHICAGO 54, ILL. 














> THE 
WINDOW DISPLAY Gennsadte Utes 
MATERIAL Sg 


BECKER SIGN SUPPLY CO. Tee REPRESENTATIVES WANTED 


“4 319 - 321 N. Paca St. Baltimore 1, Md. } | | $3.06 Per Column Inch — CASH WITH ORDER 
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Spectacular Exhibit 
Shows Air Defense 


One of the most spectacular and conpli- 
cated animated exhibits ever made has |eep 
designed and brought to completion by the 
Ivel Construction Corporation of Corona, 
Queens, N. Y., for the air arm of the Na- 
tional Guard. It was seen publicly for the 
first time at Idlewild airport, from July 3] 
through August 8. 

Forty feet in length, the fully-automatic 
exhibit, incorporating hundreds of lights, 
complex mechanical devices, synchronized 
sound and a running commentary by Lowell 
Thomas, noted newscaster, was viewed at 
Idlewild as one of the first objects in line 
of vision as visitors left the bus terminal 
and proceeded down the right hand side of 
the runway for a scheduled tour of inspec- 
tion. 

Graphically portraying an attempted 


| enemy attack by air on continental United 


States, the functioning of radar detection, 
alerting of control centers and airfields and 
the launching of interceptor formations to 
meet and destroy the foe, this performance 
lasting 5 minutes is the result of the plan- 
ning and engineering ot a number of Ivel 
executives working with officials of the Air 
National Guard. 

The exhibit presents a room-size, heroic 
map representing the United States as it is 
in a moment of peace but with the Air 
National Guard radar stations alert for 
possible trouble. 

Lowell Thomas is heard describing the 
peacetul Sunday morning and he identifies 
the radar stations flashing on the map. As 
his narration proceeds, an enemy attack 
group is observed in waves of plane sil- 
houettes and heard with suitable sound 
effects in the extreme north west over the 
Pacific. 

As the group moves toward our coast, it 
is detected by radar, symbolized by the 
radar stations flashing on the board viewed 
by the audience. Immediately control cen- 
ters are alerted which in turn alarm Air 
National Guard fighter defense bases. Inter- 
ceptor groups warm up, climb to the enemy’s 
altitude, meet and destroy him before he 
reaches our coastal line. 

A second wave of attack bombers is then 
similarly detected, intercepted and_ shot 
down. Just before this action terminates, a 
new attack comprising two waves of enemy 
bombers is detected in the north east, ap- 
proaching our Atlantic coastal area. In 
turn, they are detected by radar, inter- 
cepted and destroyed by Air National Guard 
fighters. 

During the entire show, each of the im- 
portant steps in this comparatively little- 
known aspect of today’s national defense 
set-up is realistically and dramatically de- 
scribed by the commentator. The added 
eve-appeal of the flashing lights, the waves 
of planes, the sound effects synchronized to 
split-second accuracy, all add up to an 
indelible impression. 

A “robophone” which is used to control 
the animation and sound has 99 separate 
points of animation, some of which indi- 
vidually operate as many as six different 
actions with a single contact. Over 600 
miniature 6-volt bulbs are utilized in the 
animation as well as intense special over-all 
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lichting on the exhibit proper. The com- 
pl xity of wiring rivals that found in large 


scale telephone switchboards. 


several weeks were spent in writing the 


script for the action, establishing tentative 
timing and doing the preliminary engineer- 
ing. The animating device was then built 
to specifications with provision made for 
timing variations running down to fractions 
a second so that the whole affair could 
be eventually adjusted to hit the commentary 
quarely, with compensation allowed for 
unavoidable discrepancies. 
Production of the commentary 
serious problem which solved by the 
ingenuity of the Ivel production staff. Since 
the voice recording had to be made under 
ideal acoustical conditions, it was decided 
first to make a documentary motion picture 
of the animation. This was done by Signal 
Corps photographers and then the picture 
was screened with the same speed as the 
actual performance and as the actual photo- 
graphing process so that Lowell Thomas 
was able to play his role on a perfectly- 
timed recorded basis. 
The exhibit, easily 
available to travel around the 
special appearances at other public shows. 


posed a 
was 


dismantled, 
country for 





Furniture Stores To Observe 
Fall Home Fashions Festival 


Stores throughout the country are making 
plans to observe the first annual Fall Home 


ashions Festival, September 24-October 2, 
and are scheduling elaborate window dis- 
plays, smart, attractive model rooms, and 


pen house previews. 
Sponsored by all segments of the industry 
suppliers and retailers alike—the national 
Fall Home Festival committee of 
1.500 is holding meetings to insure the most 
ffective local tie-ins. 


Fashions 


\lthough the promotion is endorsed by the 
ntire home furnishings industry and is be- 
National 


ng supported financially by the 


\ssociation of Furniture Manufacturers, the | 


headquarters is located at the offices of the 
National Retail Furniture Association in 
Chicago. 


The NRFA staff has prepared a special 


plan book and merchandising kit which are | 


ivailable to both members and non-members 
t the association. The association is merely 
icting as national coordinator. 

Most committees are setting September 23 
is open house evening and have arranged 
with some prominent local official to press a 
button which will light all display windows 
Local publicity committees 
are cooperating with contractors and build- 
ers for a joint new 
furnishings in the latest fashion. 


simultaneously. 


display of home 


Other communities are dramatizing the 
festival by arranging for participation of 
local educational institutions. One city is 


holding a contest among home economics 


classes for the best display. 


will be | 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Attractive Hosiery and Shoe Display 


Demands Fairy Forme 


Fairy Forms answer the problem of proper display 
of women’s, men’s and children’s shoes and hosiery. 
The complete line of Fairy Forms offers you a wide 
range of colors, styles and sizes to choose from. 
Fairy Forms are made of the new NON-FLAM 
Fairylite, the light-weight material which eliminates 
the fire hazards of nitrate forms. 
Standard for more than 25 years, Fairy Forms have 
| proved their effectiveness by sales records in thousands 
of stores throughout the country. 







Display courtesy of 
David 4. Rothstein, 
Flah’s, Syracuse, N.Y. 





FAIRY 
HOSIERY FORMS 


. lightweight, dur- 
able — focus attention 
on the hosiery dis- 
played. 


FAIRY 
SHOE FORMS 


eperas i (-> 41+) (ae 1) a) 
use, colorful — display 
shoes effectively. 





SEND FOR FREE CATALOGS 
describing the complete line of Fairy Forms, for display 
of all men’s, women’s and children’s hosiery and shoes. 


SHOE FORM CO. INC., AUBURN, N.Y. 


JOBBERS INQUIRIES INVITED 


Save Time - Get Results 
| Perfectly Shaped 
$4.50 pr. — Without Springs 
$4.85 pr. — With Cuff Springs 
$5.00 pr. — With Full Springs 
||] F.0.B. Factory Sizes 37-38 


TANZER DISPLAY CO. | ae | 


6 WALNUT STREET EVERETT 49, MASS. 















































Neater, 
Quicker Displays 


win Aatch piss 
AUTOMATIC TACKERS 


Hold work with one hand, tack it with the other. 
Just press down on the handle to drive staple- 
tacks where you want them. No cracked win- 
dows or snagged draperies. Staples hold bet- 
ter, are easily removed, make inconspicuous holes. 






Model 96 








HOTCHKISS TROJAN TACKER 


The Hotchkiss Trojan Tacker holds four different 
kinds of staples, welded steel construction, dust 
protected slide, light weight, fits the hand. 


OVER HALF A CENTURY OF EXPERIENCE 
Since 1896 Hotchkiss has specialized in 
the manufacture of superior tacking and 
stapling devices. 


Write for details and prices. 


THE E.H. Aotchhiss COMPANY 


so. 2 We 8 6 me 2 eee es 
Pleneers in of/ thots boot in stepling”™ 
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Historical B 


HROUGH September 6 the eyes of the 
ers world will be focused on 

Chicago, where the Railroad Fair on 
the lake front is exhibiting the progress 
made by the 38 sponsoring railroads from 
transportation to the 
present day streamlined versions of Diesel- 


ancient modes of 
powered fleets. The fair is in commemora- 
tion of the one-hundredth anniversary of the 
opening of the West by rail transportation, 
which resulted in Chicago becoming the 
railroad center of the nation. 

Most of the stores in Chicago have given 
the romance of railroading advertising pub- 











AUGUST, 194 


ackgrounds 


licity and space in their windows, taking 
advantage of the current event to present 
their merchandise against historic back 
grounds. 

Marshall Field & Co. unveiled two cornet: 
windows by John Moss, Jr... director of 
showing of a 
full-sized replica of a century-old) wood- 
burning engine of the type in use in the 
middle west in 1848, and a life-sized version 
of a Diesel-driven locomotive. An 1848 
model of the iron horse chugged into the 
State and Randolph window and_ on_ the 


display, as a comparative 


walls were perspective drawings of two cars 


ns 
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it completed the train, and architectural 
tifs and products from that part of the 


e red, green, and gold of the engine 
re echoed in the “New Costumes with a 
aint Air” worn by mannequins and offered 

Field’s as suitable for wear while 


tending the exhibition. 

in direct contrast the window at State 
iid Washington was developed in a color 
reme of gray, silver, bright pink and 
lark red, the colors that distinguished the 
nodern streamlined locomotive in the win- 
low. In this scene at a modern passenger 
tation, the first of new fall suits in light 
eray wools were worn with flamingo pink 


s 


telt hats. 


intry then served by the 10-ton engine. 


In advertising the Railroad Fair, Field's | 


called attention to the days when the store’s 
carriage and a span of bays met Lillian 
Russell as she stepped off the train in the 


old Union depot. “Long before that,” ad- | 
vertising continued, “Field's had a regular | 


schedule for meeting the iron horse with our 
own horse-drawn carriage, driving cus- 
tomers to our laces and veilings, Paris 


eowns and Wedgewood china. Seems like | 


wives all over middle America could always 


eet their husbands to bring them to Chicago | 


for at least one shopping trip a year. Those 
ut of town customers helped us grow 
they still do.” 





Oppenheim Collins 
Appoints Trask 


Following the resignation of John Pickett, 
vho now heads the display department for 
Franklin Simon's branches in) Greenwich 
ind Bridgeport, Arnold Trask has joined 
Oppenheim Collins as display manager for 
the White Plains, Garden City, East Orange 
ind) Morristown, N. J... units. He was 
ormerly with David's Fifth Avenue, New 
York City, and more recently was in charge 
if display tor the Arnold Constable branch 
store in New Rochelle. 





Gene Moore Recovering 
From Operation 

Gene Moore, display director for Bonwit 
Feller, New York City, who returned not 
long ago from his vacation in Bermuda, ts 
now convalescing from an operation at 
Midtown hospital. He expects to be back 
at work around the middle of August. One 
of Moore's displays appears on the cover 
of this month's issue of DISPLAY WORLD. 


Claude Jackson, Inc., 
ls New Company 


For many years in charge of display for 


Lowenthal’s, Lexington, Ky., Claude Jack- | 


son has tormed a corporation under his 
name and is located at 211 East High street, 
in the same city. He will continue to 
handle display for Lowenthal’s, but will also 
serve as consulting designer in display and 
related lines. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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16 Garrison-Wagner Salesmen 


Now on the Road 


With Our Complete Christmas Line 


During August and September of this year, 16 Garrison-Wagner salesmen, 
their sample cases bulging with exciting new materials for Christmas display, 
will call on display men in 27 states in the Far West, Central and Southern 
sections of the country. They will bring the Garrison-Wagner Line — the 
most complete line of display materials in America —to more display men 
than ever before in the history of our company. Watch for the repre- 
sentative who serves your area. 


HARRY BENGE JAY McMILLAN 
Arkansas — Louisiana — Mississippi Chicago — Indiana — Michigan 
GEORGE BRIGGS JOE MERCURIO 
Indiana — Ohio Greater St. Louis Area 
LELAN BROADDUS JOE RYAN 
Texas Chicago — Illinois — Wisconsin 
BILL COSLOW TED STOKES 
Michigan — Ohio — Indiana — Illinois Chicago 
FRANK HARRISON FLINT VIERHELLER 
Alabama — Florida — Georgia Kansas — Oklahoma — Missouri 
ERWIN HIFFMAN IRV VIERHELLER 
Northern California — Nevada Tennessee — Kentucky — Indiana — 
TOM HUGHES West Virginia 
lowa — Nebraska — Illinois AL WINGROVE 
GEORGE KROTZ besenernsen 
Southern California — Arizona — LES WIPPERMAN 
New Mexico North and South Carolina — Virginia 


If you are not in one of the areas served by our salesmen, you can still 
take advantage of this complete display service through our catalogs. 
Write today for our 96-page FALL Catalog of display materials, No. 212, 
and our 24-page FALL Catalog Supplement, No. 213, and have your 
name placed on our mailing list. 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI 
Chicago Showroom — 20 East Congress 


America's Most Complete Line of Display Materials 























What is the Better Half- Mannequin? 


CREATED BY NATIONAL ART STUDIO 
Made of NATEX MOULDED RUBBER with HORSE HAIR WIG 


Chip Proof — Crack Proof — Washable 


$57.50 Coming Soon! $57.50 


Write for Folder Jobbers Inquiries Invited 
NATIONAL ART STUDIO 
306-8 S. MARKET STREET CHICAGO 4, ILL. 

















CRESCENT 
Quabli 
BOARDS 


IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco Carpeoaro Co. 





670 W. WASHINGTON BLVD.CHICAGO 
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DISPLAY ON A VAST SCALE 
AT JELMOLI'S, ZURICH 


[Continued from page 35] 
lor props arranged on a pebble strewn floor. 
\n underwater scene of mermaids and fish 
painted in 
water colors on the back 


playing among the shells was 


pastel shades of 
wall. 

Ehrhardt frequently 
painting to set the 
dise on 


uses background 
scenic tone tor merchan- 
display He has combined two 
as an effective 
setting for fall costumes with a hunt scene 


favorite background mediums 
natural 
green to match the 
color The 
of the 


painted in tones, predominately 
featured 


painted scene was to one side 


merchandise 


back wall, while the other was hung 
with drapings in gray for contrast 


—Two fabric displays as used recently at 
Jelmoli's, where Hans Ehrhardt is display 
director— 


Fashion figures were painted on the wall 
in an interesting setting for fabrics. Con- 
trasting color panels were used on the back- 
ground wall, with the ceiling repeating the 
deeper tone. A quilted pad covered the floor 
completely, adding both color and texture 
contrast. 
plays, each of which was designed to feature 
one ot eight different colors. 


This was one of a series of dis- 


Gray draping made 


display of hats. 


the back drop tor a 
The back wall which was 


revealed beneath the lifted curtain folds 
Was a variant of the gray tone. A metal 
fence formed a balcony effect and metal 


branches grew from a basket of real flowers. 
The hat stands repeated the design in the 
baleony rail, made of feathers 
seemed to fly against the curtain. The copy 
tor this display was painted on the window 


while birds 


glass. 
background, this time 
side panels covered in an all-over 


Using a 
with the 


two-tone 





1948 








pattc rned 


flow: rs O 


setting 1 
A OV 
watering 
metal W 
Flowers 
in outlin 
~{ green 
For ar 


jardt on 
the back 
intimate 
could be 
fhe ling 
floor CO. 
effect We 
yn the p 


Ad In lL 
To Win 
“This 
King ju 
3000 fir 
coast t 
iull-col 
\ugust 
was ims 
( ompal 
manutat 
in the 1 
King 1 
lisplay: 


space, < 


More | 


Becom’ 
Displ 
tomed 
at cepti 
search 
hoard 
dustry’ 
change 
Cardbe 
boulev: 
last fe 
and p 
ybtain 
back © 
given 
the di 
variet) 
getting 


Vice-F 
For P 


Edy 
Fashi 
displa 
board 
presid 
mana 
recent 

ent, 


The ] 


co 





9 « 


il] 
n- 


he 


AUGUST, 1948 





satt.rned wallpaper, Ehrhardt arranged 
dow rs of paper sculpture to complete the 
setting for a blouse promotion. 

An oversized basket and an enormous 
vatering can made in outline fashion from 
mets! wire served as props for fabrics. 
Flowers were painted on the back wall, also, 

itline fashion. This set was in tones 
ff green and gray with white. 

For an unusual setting for lingerie, Ehr- 
iardt once more used delicate drapings as 
the backdrop. Figures of young things in 
intimate attire painted on the backwall 
‘ould be seen through the curtain opening. 
[he lingerie merchandise was arranged on a 
foor covered in quilted satin. The overall 
effect was that of pale pastels, with emphasis 
mn the pinky tones. 


Ad In Life Calls Attention 
To Window Displays 

“This week! See these typical Carole 
King junior dresses in the windows of over 
3000 fine stores in over 3,000 cities 

oast to coast” is the slnoan of a page 
iull-color advertisement appearing in the 
\ugust 16 issue of Life magazine. The ad 
was inserted by Forest City Manufacturing 
Company, Cleveland, one of the first dress 
manufacturers ever to use a full-color page 
in the magazine. Retailers with the Carole 
King iranchise tied-in with the window 
lisplays mentioned in the ad, newspaper 
space, and direct mail. 


More Cardboards 

Becoming Available 

Displaymen who have become accus- 
tomed during the past several vears_ to 
iccepting “No, not available” as final when 
searching for a particular type of card- 
board are now advised by one of the in- 
dustry’s top men that the situation has 
hanged very much. M. H. Regan, Chicago 
Cardboard Company, 666 West Washington 
boulevard, Chicago, reports that within the 
last few months many types of cardboard 
and paper products that have not been 
ibtainable since before the war have come 
back on the market. He suggests that if a 
given type can not be found at one source, 
the displayman look further because the 
variety and supply are slowly but surely 
getting larger. 
Vice-Presidency 
For Perrault 
Edward J. Perrault, who came to The 
Fashion, Inc., Houston, some years ago as 
isplay manager, has been elected to the 


hoard of directors of the store, named vice- 
president and promoted to the general 
managership of the establishment. During 
recent years he was assistant to the presi- 


ent, Ben Wolimann, and was designer of 
lhe Fashion’s new building. 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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TATIKLEEN 


s 


Wig o PLASTIC 


CLEANER and POLISHER 


Cleans and Polishes in ONE Operation 


STATIKLEEN is a specially developed formula 
exclusively for Plexiglas, Lucite and other 
plastics. It reduces static on plastic to a 
minimum, producing a brilliant dust-repellent 


surface of enduring beauty. It Cleans and 
Polishes with ONE Operation! 


Packaging as follows. 


| gallon .... $5.00 4 ounces 50 
| quart ..... 1.75 | ounce sample .25 
| pint 1.00 


(Bulk prices on application. Sample orders 


cheertully filled.) 


We have just produced a new plastic fixture 
line which can only be described as “terrific”. 
Write today for your free catalogue; you'll 
, Cee be glad you did. And when in New York 

visit our showrooms and see for yourself 
TATIKLEEN America's leading line of modern advertising 
Calli Ge sre and display fixtures. 





LUSTRA-CITE 
= _ INDUSTRIES, Inc. 


225 WEST 28th STREET « NEW YORK I, WN. Y. 
PEnnsylvania 6-6803-4 
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In SEPTEMBER it’s the 
Philadelphia Associated Display Industries 
FIRST ANNUAL SHOW 


Make It a MUST to Attend This Showing 
WEEK OF SEPTEMBER 6th 


Be sure to visit our showrooms and see the newest 
and finest in Fall and Christmas Display Props. 


BELMONT PRODUCTS INC. 
DELAWARE AVENUE and SOUTH STREET PHILADELPHIA 47, PA. 


Serving Jobbers Only 
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! How to Win 


Your DUEL 


i with the 





t FIGHT 
New /} SUN RAY FADING 
fy\S! wi 


*%& Colorless. transparent Sun Shades. regard. 
less of coating, cannot possibly protect display 
merchandise from fading as efficiently as 
either amber or colored Sun Shades. In order 
to decide which color to use under different 
sun conditions. intricate. technical knowledge 
is required. We, The Sun Shade Company, 
have this knowledge and have been counsel- 
ling our customers for the last nine vears on 
exactly what to use and when. | 


Selling transparent Sun Shades is easy. but 
idvising precisely the right Sun Shade re- 


quires the experience We POssess, 


Write today for an informative booklet and 
for actual test samples of all colors of Sun 
Shades available. 


Perma-S 


opy of “HOW TO WIN YOUR 
WITH THE SUN 


f 


Name 


\d 


aN 


THE SUN-SHADE CO. 


781-83-85 Chancellor Ave. 


DUEL WITH THE SUN) Irvington 11, New Jersey 


Manutacturers of the Original Transparent Sun-Shade 
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New Copyright Provisions 
May Affect Display 


Under a recent amendment to the Copy- 
right Act it may be possible for manutac- 
turers of certain display materials to secure 
protection against copying by others. Details 
as to how this protection can be obtained 
are contained in a statement by Abraham 
I. Keminstein, chief of the examining divi- 
sion of the Copyright Office, who also makes 
it plain that each such application will be 
decided on an individual basis and that no 
blanket rule applies. Kemuinstein’s com- 
ments were made in response to a query 
from DISPLAY WORLD in which manne- 
quins, papier mache creations, and = similar 
display items were used as examples: 

“This will acknowledge your letter of 
July 28 with respect to the new rule on 
works of art. The Copyright Act provides 
tor the registration of works of art, and a 
recent amendment to the rules and regula- 
tions of the Copyright Office defines these 
works: 

“"Works of art and models or designs for 
works of art. The term work of art includes 
works of artistic craftsmanship, in so far as 
their form but not their mechanical or 
utilitarian aspects are concerned, such = as 
artistic jewelry, enamels, glassware, and 
tapestries, as well as all works belonging 
to the so-called fine arts, such as paintings, 
lIrawings and sculpture.’ 

“The new. definition of works of art 
indicates the willingness of the Copyright 
Office to so interpret the Act as to give 
applicants the benefit of any doubt under 
the direction of Congress to register ‘works 
of art. It is our feeling that it is almost 
impossible to say that all) objects of a 
certain class are or are not works of art 
It is probable that most salt cellars are not 
but it is also agreed that Cellini’s— salt 
cellars were This distinction conforms. to 
a tairly common judgment which regards 
tlmost all paintings as works of art. even 
hough a particular painting may not possess 
much merit, but which requires a much 

ater degree of artistry in the particulat 
work when dealing with jewelry or glass 
ware 

question of design patent 


“You raise tl 


Qt course, patent protection is much broader 


han copyright, for the latter protects only 
against copying It is therefore advisable 

patent wherevel possible \s vou point 
mut, however, it is both more difficult) and 
ore expensive to secure patent protection 


Patents require that certain something called 


‘Invention, and the courts have usually 


ud that this means a manifestation of 
gemtus. On the other hand, copyright is 
hased on authorship and registration is not 
a ditheult process in the usual case. The 
egistration tee is $4 in all cases except 
commercial prints and labels, where it is $6 
“We come now to your main question 
How tar does the new rule apply to manne 
quins and various ornamental figures used 
tor display purposes We have indicated 
thove that for the older art forms, such as 
painting or sculpture, almost all works are 
generally regarded as works of art. For 
newer forms, such as jewelry, a greater 
gree of artistry in the particular work is 
required, The Office will therefore prob- 
thly accept almost any piece of sculpture, 


but although it may be doubtful that most 
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CALL FOR 





COLOR VU => 


Art Directors, Artists, Ad Agencies, 
Display Men everywhere are calling 
for Color-Vu Papers and the new... 
easier-to-use’. . . simplified Color-Vu 
Swatch Book! 





° . 
have superior Wor 

ae take pencil, nee 
tempera and showcard eg 
coated with non-bleed colors. tc 
stand erasing. Have water = a 
surface. Errors washed off w! avon 
cotton. Not stained by wane ce ani 
Will not wrinkle while wet. 


body and weight to cope with hand- 


ling problems. 








CALL FOR COLOR-VU TODAY! 
SAVE TIME... MONEY... EFFORT. 


COLOR-VU SWATCH BOOKS $3.50 each 


COLOR-VU PAPERS—Size 18”x24”.25¢ each 
Qualified dealer inquiries invited 


Distributed By 


H. T. HERBERT CO. 


33 West 46th Street, New York 19. N. Y. 


ores“ COLOR-VU 


10-63 Jackson Ave., Long Island City 1, N. Y. 
STillwell 4-8456 
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inequins are works of art, it can not 

ce this decision until the work has been 

ex umined, upon submission on Form = GG. 
ough it may not be possible to register 
nnequins as works of art, it is possible 
copyright a photograph of the manne- 
in Class J, to protect the photograph 
such It is also possible to copyright 
nts, in Class K, or where the work is 

d in connection with the sale or adver- 
tisement of an article of merchandise, in 
Class KK. Care should be taken in all 
hese cases to place the required copyright 
tice on the work. It is possible to use a 
rt form of notice in many cases, but the 
m good in all cases 1s, ‘Copyright, 1948, 


‘We have suggested the use of registra- 
mn of photographs or prints since there 
many cases in which the designer will 
distrtbuting his design or background 

a display in this manner. If he registers 
drawing, or photograph, it is clear that 
one may copy the drawing or photo 
eraph. Whether his protection would ex- 
tend to copying in another form, 1. e., by 
actually setting up the display, is problem- 
itical and has not been ruled upon finally 


the courts.” 





Display Firm Celebrates 
Its Fifty-Fifth Year 


The war vears having prevented proper 
observance of its half-century mark in bus1- 
ness, the Kk. J. Hayden Company, Inc., New 
York City, is now celebrating its 55 vears 

a producer of point-of-sale material 
he company started in Brooklyn as a 
ign shop, later producing dashing displays 
tor Buffalo Bill's Wild West) Show, the 
lagenback - Wallace, Ringling Brothers, 


4 


farnum = & Bailey and Forepaugh - Sells 
cuses 

kdward J. Hayden I], son of the founder, 
stimates that the firm has produced more 
an one million advertising displays of all 
pes in the past 55 vears. One ot the 
ost unusual assignments for the company 
is suspending two 20-toot portraits of 
President William McKinley from two tem- 
porary cables (all) that existed of — the 
Villamsburg bridge at that time) when the 


resident was assassinated. In 1921 the 
lavden management decided to concentrate 


point-of-purchase displays and has en- 
ged in the production of that type ot 


iterlal ever since 


Heidts Announce 
Arrival Of Son 
George Heidt, Crowley, Milner & Co., 
etroit, and Mrs. Heidt are the parents ol 
Sol He has been named Frederick 


Villiam. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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... sensation 


of the New 
York show... 
now sweeping 


the country ! 











yea monde, 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 








exclusive distributor.-. 


NAVTHONS DISPLAY 


909 ARCH STREET 








DECO-PLY 


This 


partial list of the present uses: 
lounges 
boxes 


Four Designs in Wide Color Range, Solid and Two-Tone Finishes. | 





*% Sharkskin 


% Python 


House trailers. 


90” angle. Sizes to 4’ x 8 x 4%” thick. 


eee ew ew SSS SSS SESS SESS SSS SESS SSSS SSS SSS SSS SSS SSS SSS SS 


Send Today For Descriptive Illustrated Folder 


AETNA PLYWOOD & VENEER COMPANY 


1741 Elston Ave., Chicago 22, Ill. — Phone AR 6-7100 — Teletype C. G. 305 
Branch Warehouse: Grand Rapids 4, Mich. 
Sales Offices: Detroit, Mich. — Milwaukee, Wis. — Indianapolis, Marion, West Lafayette, Ind. 








THE NEW EMBOSSED PLYWOOD 


plywood has already become popular in many fields. 
You. too. may find applications of DECO-PLY for your products. Here's 
Wall Paneling in offices. homes, restaurants. 

Store fixtures. display cabinets. counter fronts Luggage. vanity 
Radio cabinets 











WILL 


FALL 


DISPLAYS 





Ww indow 8 every- 


where itll be Sherman VELVEDEK, the 


improved velour, that helps catch and hold 


the passing eye. 


VELVEDEK should attract you, too. It’s 


extra wide 


; has greater resistance to 


crushing and scuffing. The pile is deep, 


the texture uniform, the rayon fibers glossy, 


the colors rich. 


Write 


swatches of 


VELVEDEKRK, and your Fall-Winter Dis- 


play Guide. See the entire Sherman line 


at your display dealer's. 


Shetwnuan 


Los Angeles 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 


Chicago 
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John Byron Opens 
Own Business 

Albeta Manufacturing, Inc., is the name 
of a new display firm opened in New York 
City by John Byron, formerly display man- 
ager for Ware’s, New Rochelle. Located 
at 48 East 29th street, the company is pre- 
senting ornaments, ruscus, flocked natural 
preserved pine, related materials, and a 
line of novelty plastic items. Formal open- 
ing of the new firm was observed with an 
open-house on August 5. 

At Ware’s, Edward Valle and Frank 
Swenson are sharing the direction of the 
display department. 


Fashion Group Plans 
Training Course 

The 1948 fashion training course given by 
The Fashion Group, Inc., over-subscribed 
in 1947, is scheduled to open Monday, Oc- 
tober 4 It will consist of a series of ten 
two-hour lectures, from 7:30 to 9:30 p. m., 
on consecutive Mondays at the Beekman 
Tower hotel ballroom, New York City. 

The course is on job training and tech- 
niques required in all branches of the 


TRADE PERSONALITIES no. << 
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fashion industry. The speakers are experts 
in specific fashion fields on the subjects 
covered, to include: local and regional 
fashion markets, fabric styling, designing 


trends, buying (ready-to-wear and = milli- 
nery), retail store fashion coordination, dis- 
play, advertising, publicity, editorial report- 
ing (magazine and newspaper). 

Tickets for the entire course are $15. In- 
formation and tickets can be obtained from 
the offices of The Fashion Group, Inc., 9 
Rockefeller Plaza, New York City 20. 


Picnic Meeting Held 
By Louisville Group 

Howard A. Bumba, publicity director for 
the Louisville Display Guild, reports that a 
picnic meeting of the organization was held 
on July 29 at “Sandy Acre”, home of 
Phillip Sandman, display director for H. P 
Selman & Co. and president of the group. 
Badminton and horseshoes were played and 
a short business meeting was held before 
the luncheon. Escher W. Bettis, Stewart's 
Dry Goods Company, took motion pictures 
of the events. Fred Striebel, Bond's, won 
the horseshoe pitching contest. 


by Tony Brinker 
































Enre RED THE DISPLAY FIELD WITH THE. 
ADLER-JONES COMPANY IN 1922, AND 
TRAVELED THROUGH THE MIDDLE WEST 
AND SOUTH FOR MANY YEARS. BECAME A - 
DIRECTOR AND STOCK HOLDER IN 1936, Pst 
VICE- PRESIDENT IN 1943 AND PRESIDENT : 
IN 1948. HIS AMBMON IS To RETIRE 
APTER ALL OF HIS CHILDREN HAVE 
FINISHED COLLEGE. ONE SON IS IN 
NOTRE DAME, ONE iN HIGH SCHOOL, 
ONE IN THE EIGHTYGRADE... A 
DAUGHTER 1S JUST ENTERING 





KINDERGARTEN. 


\S HOBBIES ARE FAMILY 
PICINICS , BOATING, BRIDGE, | 
AND SELLING. 

MCNAMARA GRADUATED 
FROM DE LASALLE INSTITUTE 
IN 1920. 





PRESIDENT, 
ADLER~ JONES, 
CHICAGO 
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Wisconsin Centennial Display 
Used By Schuster's 

A series of reproductions of old family 
Ibuns was used by Ed. Schuster & Co., 
Milwaukee, for the store’s exhibit at State 
Fair park, of the same city, in August. The 
exhibit was planned under the supervision 
i George Ritter and Armin Hansen. Each 
Ibum was 9 by 8 feet in size and was a 
-scale reproduction of a genuine album, 
ever to the details of the clasp and the gold 
ynamentation. Three-foot figures and pre- 
cision scaled backgrounds were of papier 
mache with the introduction of real laces, 
fabrics and the like wherever the design 
would gain effect. More than 1,800 square 
feet of wallboard went into the construc- 
tion of the album shadow-boxes, plus 4,000 
feet of 1 by as. 

Speaking of the displays, Cecilia Staples, 
Staples-Smith, Inc., New York City, says: 
“We picked scenes of Americana through- 
out the hundred year period commemorated 
by the exposition, with their modern-day 
counterparts to be presented in huge album 
page settings. The charm and gayness of 
the period scenes had to be duplicated in 
the related 1948 scenes. For example, 1848 
pioneers in the virgin forests of Wisconsin 
are matched on the opposite page of the 
album with 1948 campers relaxing in the 
wooded glades of Wisconsin's parks. The 
quaint Victorian bride and groom of 1848 
are paired with the festive ritual of the 
cutting of the wedding cake by newlyweds 
of this year. Teenagers of 1868 hilariously 
involved in pulling taffy are compared with 
the juke-box and coke set of today. The 
gay blade in his boldly striped bathing suit 
with the bloomered lady otf 1908 contrasts 
with the frolicking couple in the abbreviated 
lress found on our beaches now.” 





Chicago Showroom 
For Doerr 


Doerr & Associates, Portsmouth, Ohio, 
as opened a Chicago showroom at 36 
South State street. It will be under the 
direction of Wally Kramer, who prior to 
the war was manager of the Chicago show- 
room of Garrison-Wagner Company. Since 


return from service he has been con- 
ected with Silvestri Art Mtg. Company, 
ilso of Chicago. 


Columbia's Catalogue 
ls Now Ready 
\ 12-page tall and Christmas catalogue 
been prepared by Columbia Display 
Material Company, 179 Pacific street, Brook 
2, and is now available on request, 
rding to David L. Opperman, head of 
firm. Included are tinsel papers, Roman 
nels, reflex foil corrugated and numerous 
er tall and Christmas design papers and 
ated subjects. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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... sensation 


of the New 
York show... 
now sweeping 


the country ! 


yeall Mond 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


















exclusive distributor... 


ART R. COHRY COMPANY 


310 PENN AVE. PITTSBURGH 22, PA. 


NEW IDEAS 
IN CHILDREN'S 
MANNEQUINS 






















HAND BLOWN 
GLASS 


TRUE Bubbles — No Necks 
I" to 3144" diameters 
Large Range of Colors 


Colors Are Transparent and IN the 
Glass — Will Not Rub Off — 
Will Not Fade. 


For All-Year-'Round Use and 
For Every Type of Display. 


Bright new display ideas that stop We will assort colors and sizes 
traffic . . . put that buying gleam 

in parents’ eyes . . . pack more — ie charge. 

sales appeal per display inch! All 

yours FREE in this handsome new Contact Your Jobber or Direct 
color brochure. Send for your . 
copy NOW. Malros Company) 


“The House of Color” 


MODERNAGE DISPLAYS, INC. (iam liom DOVER, NJ 


Factory: Center Grove Rd., Dover, N. J. 


101 WEST 31st ST.. NEW YORK I, N. Y. 
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SHOWCASES 


that beautify your 
store 











Full, two-thirds and half vision 
styles in 4, 5 or 6 foot lengths. 
Natural birch or combed oak fin- 
ishes. Fluorescent lighting option- 
il. Immediate delivery from stock. 








Fancy Wrapping Papers 
Write for our FREE Store 
Fixture and Equipment 


Catalog 


TUXLOX DIFFUSERS 


add color to your 
fluorescent lights 
Low in cost. easy to install. these 
Tulox tubes slide over your fluores- 
lights. Full range of colors. 
Write for descriptive folder and prices. 


SHUR-NUEFF wc iets 


EQUIPMENT AND 
DISPLAY MATERIALS 

Manufacturers Converters Distributors 
24 S. SIXTH ST. MINNEAPOLIS 2, MINN. 


BRANCHES: New Orleans, La. — International Trade Mart Bldg. 











i2; 235; 28; 


available. 


24 and 30 inch widths 
Write for free swateh cent 
book and prices. 


















Oklahoma City, Okla.— Merchandise Mart Bldg. 
“ Hw 
Nats: 
Published in the interests of better lighting 
Your most effective merchandise displays need 
the brilliant touch which Century’s 
provides... artistically, functionally.“ profitably. 


Fresnelite, Jr 
100-watt 
G 16% bulb extra 
Catalog No. !2/! $13.20 


3” Fresnelens 


a: 0 sas 


419 West 55th Street, New York 626 N. Robertson Blvd., Los Angeles 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
* 
$3.00 Per Column Inch — CASH WITH ORDER 


THAYER & CHANDLER AIRBRUS Fi 


for the pari 





YER ¢ . CHAND LER 
W VAN BUREN ST. CHICAGO.ILL 
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"Suspend-O-Mators’’: 
New Motion Device 
“Suspend-O-Mators” is the name if 

display motion device by Modern Dispiays 
1212 G street, N. W., Washington 5, 1. ¢ 
The unit is primarily an overhead conveyor 
from 200 to 700° pounds 
displavers connected to | 


carrying loads of 
Merchandise or 
are moved approximately 15 feet per minut 
in a. triangular, 
Animation of moving accom- 
plished by tying from. the wheels 
above to the part of the display it 
to animate. Carriers with animation wheels 
are spaced 18 inches apart. 

Literature on the which had _ its 
premiere in the display field at the Display 
Market Week, is available directly from the 
company. 


oblong or square patl 
displays is 
strings 


‘s desired 


device, 





Humorous Display 
Sells Electric Fans 

“Handybreeze” home 
cago Electric Mite. 
a selling lift in the new point-of-sale dis- 
play that blends humor with motion in 
dramatizing the cooling power of the fans. 
In the eight color, tri-dimension display the 
temperature reading from the high 
90s to the cooling 00s when the fan swings 
to face the thermometer. 

“Fall and rise” of temperature 


fans made by Chi- 


Company, Chicago, get 


drops 


reading 1s 


controlled by a hidden elastic cord that 
links the cardboard mercury line with a 
“Handybreeze” 12- or 10-inch oscillating 


fan. <A 
“mammy” safe on her 
chair on the fan's top. 

The display was 
graphed by 
Island City, 


colored 
rocking 


special easel holds a 


swinging 


litho- 
Long 


designed and 
Einson-Freeman Co., Inc., 


N.Y. 





Complete Size Range 
In ''Peppermint'’ Canes 
Included in the line ot The 
play Mig. Company, 1101 
Cleveland 14, is 
in “peppermint” canes and tubes, 
to David Stromberg, 
weight 


Mutual Dis- 
Power avenue, 
a complete range of sizes 
according 
president. The light- 
from a diameter of 1 
a length of 24% feet to 8 inches in 
diameter and 10 feet in length. Tubes are 
from 1- to 8-inch in diameter and 3 feet to 
12 feet in length. 

\ccording to Stromberg, his 
originated the tube 
devotes considerable 


canes range 
inch and 


compan) 
idea in display use and 
time on the part of its 
department to 
both 


designing originating tubs 


ideas that are ornamental and func- 


tional. 


Device Holds Cards 
On Any Steel Surface 


The question of 
other small 


holding price 
against the 
retrigerators and similar merchandise seems 
with the introduction of “Maggie” 
a magnetized clip with a groove for the 
card. The is simply 


tags and 
f 


cards surface 0 


solved 


device placed agains 


the steel surface and remains in place 
“Maggies” can also be used on wood, glass 
or plastic by sticking a steel slug or smal! 


washer to the merchandise 
rubber cement. Magnetic 
Inc., 40 East 32nd street, 


is the manutacturer. 


with glue ot 
Merchandising 
New York City 
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Colo’ Coordination Study 
Find'1gs Revealed 


St.fements that fluorescent lighting does 
it istort colors to any greater degree 
oes the light from incandescent bulbs 
made by Don P. Caverly, manager of 
mmercial engineering department of 
Sylvania Electric Products, Inc., who re- 
the findings of a comprehensive four- 
s study by that company on light and 
at a meeting held in New York City 
junction with the Store Modernization 

“Results of this visual study,” said 
averly, “have given us a simple method of 
etermining which of the six different tones 
f white light now available are best suited 
, different colors of paints and_ fabrics. 
These findings are based on an_ intensive 
survey by Sylvania designed to remove the 
mystery generally attached to the subject of 
ight and color, and should help users of 
olor to mix colors with more assurance of 
iow they will appear under all tones of 
vhite light. 

“We have found,” he declared, “that pre- 
lominating colors of lamps generally cor- 
espond to predominating colors of fabrics 
and paint surfaces for greatest effect. For 
instance, regardless ot the end color of a 
paint, if that paint has a chrome vellow 
pigment in it it will always appear to best 
advantage under ‘Warmtone’ color fluores- 
cent lamps.” 

Reds and yellows, Caverly revealed, are 
most effective under the light from the 
recently introduced “Warmtone” fluorescent 
amp, which has a high yellow content and 

closest in tone to the color of incan- 
lescent light. Second choice was found to 
he incandescent lighting whose color en- 
riches dark reds and brightens yellows but 
as a darkening effect on most other colors. 
3,500-degree white fluorescent 
white-yellow 
ilternate with incandescent bulbs as_ sec- 


Standard, or 
imps, Which give a color, 
md choice for yellows. 

Most tans and pinks look best 
solt. white color fluorescent lamps 
themselves have a pinkish tone and add 
brightness and clearness to corresponding 
pigments in paints and fabrics. ‘“Warm- 
3,500-degree white fluorescent 
amps are runners-up for tans and pinks. 


undet 
which 


tone” and 


For shades of the blue and green families 
light color fluorescent lamps, which have 
highest blue color content, were found 
he most effective since they heighten the 

Pigments in paints and fabrics. As a sec 
“Warmtone” 
rescent lamps could be used with blues, 

“Warmtone™ or 

te fluorescent lamps with greens. 


lary choice, soft white or 
standard 3,500-degree 


he remaining fluorescent lamp, the 4,500- 
tree white tube, whose color is the nearest 
pure white, does not severely distort most 
rs toward either end of the spectrum 
has a graying effect on each of the 
ors. 
averly pointed out that the findings ot 
study also reveal the most effective 
r of lighting for use where two surfac« 
irs, such as blue and yellow, are used in 
same area. “In this case,” he said, “the 
ondary choice of light in each case 
uld be used.” 
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Now you can get a perfect wig fit 
with the newest development in man- 
nequin wig-making. The Multi-Fit Wig 
will give you a variety of interest in 
your mannequin displays. The entire 
appearance of your mannequin can 
easily be changed . . . use a new wig 
and, presto, you have a different 
looking mannequin. 
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¢ S-T-R-E-T-C-H-E-S TO FITANY MANNEQUIN AND FIT IT BETTER ¢ 


e NO MEASURING 
® NO GUESSING 


MULTI-FIT WIGS ... 
e Fit any mannequin regardless of 
headsize and fit it snugly. 


@ Eliminate unsightly gaps between 
head and hair. 


@ Eliminate inaccurate, bothersome 
and time-consuming measuring. 





Send in a picture or newspaper clip- 
ping of the coiffure you prefer for 
matching, as Multi-Fit Wigs can be 
furnished in any color or style. 











If your jobber does not carry Multi-Fit Wigs write 
to us,and give us the name of your jobber. 


MULTI-FIT WIG Co. 


NEW YORK, N. Y. 


35 WEST 36th STREFT @ 








... sensation 


of the New 
York show... 
now sweeping 


the country ! 








call Monde 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 





exclusive distributor... 


a 


MAC 





THIGPEN 


BURLINGTON, NORTH CAROLINA 
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NEW NUMBERS IN 











GENUINE 
RUBBERLITE 
DISPLAYS 





Your assurance of quality, long 
life and permanent finish. 


Masculinized Men's 
form, specially 
sculptured for dis- 


playing men’s wear 


and swim trunks 
without causing 
wrinkles. Full 


shoulders with stub 
arms. Sun tan or 


natural finish. 


Each—37" high 
$18.75 


t 
RP 400 
Miniature highly 
fashioned dress 
mannequin — |8"' 


high with remov- 
able 


arms and 


detachable base. 


Price each 


$6.00 


Contact your 


jobber or write 





RP 401 


Masculinized action 
stride half torso, espe- 
adapted for 
Jockey Shorts, "Y" 
Fronts and Briefs. Sun 


tan or natural finish. 


cially 


Each—19!4"" high 
$10.75 


og 


RP 418B 


RUBBER PRODUCTS INC. 


2066 Canalport Ave., Chicago 8, Ill. 


World's Largest Manufacturers and 


Originators of 


Rubberlite 


Displays 
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Philadelphia Market Week 


By ALLEN SOMMERS 


URING the week of September 6 the 
Philadelphia display industry will 
inaugurate something new for the 
Quaker City, for during that time will be 
held the city’s first Display Market Week. 

Sponsored by the Philadelphia Associated 
Display Industries, the promotion will mark 
a milestone in the growth of the city’s dis- 
play industry, one of the largest in the 
nation. 

The event, following the summer holiday, 
will take place in the showrooms of display 
manufacturers and distributors. 

Edward Wagenfeld, of Belmont Products, 
Inc., president of PADI, estimates that 
visitors will come into town from all parts 
of the country. 


Preliminary plans for holding a concen- 


trated three-day showing in one of the 
local hotels, he announced, were changed 
by the pressure of other conventions in 


Philadelphia and unsatistactory alternate 
dates. 

“Rather than hold a promotion at an un- 
satisfactory time,” according to Wagenfeld, 
“the PADI decided to maintain the dates 
set several months ago and concentrate on 
giving visitors to the city a rousing re- 
ception. 

“Every exhibitor is 


expected to display 


something new in his showrooms, among 
which are completely new developments for 
the display industry. New items will not be 
announced until the opening of the show 
at 11 a. m., on Tuesday, September 7.” 
Heading the 
Arthur 


secretary ot 


committee 1s 
Frederic Weinberg, 
Chairman of 


promotion 
Weinberg, of 
PADI. 


enter! 


tainment is Ed Arkow, partner in Arkow- 
Lewis Associates. 

Bill Lovett, of Advance Displays, js 
chairman of the construction arrangements 
committee. The show finance committee 
consists of Arthur Weinberg, Simon Casper, 
of Rice-Bayersdorfer Company, treasurer of 
PADI; Max Bogaev of Arrow Fixture & 
Decorating Company, and Bill Lovett. 

Individual members are handling _ the 
thousands of invitations which are going 
out to displaymen throughout the United 
States all during the month of August. 
Display; 
Ankerum 


Exhibitors include: Advance 
\merican Nu-Art Company; 
Manufacturing Company; Arkow- Lewis 
Associates; Arrow Decorating & Fixture 
Company; Belmont Products, Inc.; Display 
Marketers, Inc.; Elvanian & Mayers. 
Display; Hanick Display 
Service; Lands Company; M.G.M. Displays; 
Naythons Display Fixture Company; Joseph 
E. Podgor Company; Reyburn Manutfactur- 
ing Company; Rice-Bayersdorfer Company; 
Segall & Son; W & A; Frederic Weinberg. 

The Display Market Week will probably 
be proclaimed by Mayor Samuel of Phila- 
delphia, according to Wagenfeld. 


Free Lance 


The industry itself is being hailed by the 
city during this first promotion. The “Phila- 
delphia Magazine” is running a long story 
on Philadelphia as one of the nation’s 
leading display manufacturing centers. The 
“Philadelphia Almanack” is doing the same. 

Local newspapers and radio stations are 
also going to cooperate in the 
motion. 


city’s pro- 





—The sales staff of Allied Display Materials, Inc., New York City, gave a bon voyage dinner 


for Arnold Janowitz prior to his departure for Europe on a business trip. 


Janowitz is second 


from the right in the group at the left of the table— 
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"Sun Motor" Offered 
For Display Use 
\ motor which is activated by the rays 
the sun is being offered as a display 
attraction by its inventor, J. Thomas Rham- 
stine, Harlingen, Texas. Not designed to 
serve aS a source of power, the device has 
, or more electronic discs which convert 
sunlight into electricity, the amount vary- 
ing with the amount of light and its in- 
tensity. Speeds of as much as 700 rpm are 
possible in bright sunlight, it 1s claimed. 


Gould Heads Display 
For Chain 

Gay Apparel Corporation has announced 
the appointment of Henri Gould as display 
director for the specialty shop chain of 50 
stores. At one time he was in a similar 
position - with Franklin Stores, Darling 
shops, and Schindel’s Department Store. 
More recently he was with Display Art, a 
textile firm. 


Display To Be Included — 
On Small Stores Clinic 


One session on display and advertising 
will be included in the five subjects to be 
discussed during the two-day clinic of the 
Smaller Stores Division of the National 
Xetail Dry Goods Association. The clinic 
vill be held at the Palmer House, Chicago, 
September 30-October | 


Harras Heads Display 
For Texas Store 
Martin F. 
tion with J. C. Penney Company, Austin, 
lexas, and is now display manager for 
Clark’s Department Store, Texas City. 


Harras has resigned his posi- 


Back-To-School Promotion 
Gets Under Way Nationally 
\n advertising and merchandising pro- 
am designed to promote the sale of every- 
hing required by the 31 million young 
people who will be eoing to school when 
summer ends has been organized by manu- 
distributors of 
project has been 


facturers and wholesale 
school supplies. The 
hristened the “School Carnival”. 

While originators of the program are pri- 
marily interested in expanding the sale of 
hool items, the affair makes it possible 
ir all manufacturers and retailers of pro- 
ucts made for students’ use to devise their 
romotional efforts around the basic theme. 
Some 10,000 complete window displays, 
llustrating the carnival theme, have been 
roduced and are being distributed to re- 
tail outlets by members of the Wholesale 
Stationers Association, 250 Fifth avenue, 
New York City. 


C. M. Shrider Becomes 
Great-Grandfather 

Reporting the birth of a 9%-pound great- 
randdaughter, C. M. Shrider comments 
hat he is the only active displayman to 
become a_great-grandiather. The baby, 
named Virginia Sue, was born to Stratford 
Shrider, Ohio Bell Telephone Company, and 
the former Viola Brown. The child’s grand- 
ather is J. W. Shrider, who is assistant to 

M. Shrider in the display department of 
Starr's, Zanesville, Ohio. 
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by ... make them stop . 


to buy 


quins display. 


Mileo Mannequins are attractively persuasive. 
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The mannequins in your 
windows should have 


BECKONING 
HANDS 


They must catch the eye of the passers- 


. and come in 


.. buy the apparel the manne- 


They 


merit an important part in your store’s window adver- 


tising 


advertising of Back-to-School styles, new 


Autumn modes and Fall-and-Wiinter-Resort wear. 


The aptness with which Mileo Mannequins “model” 


fashion merchandise is sculpted right 


into each figure. 


quins of every age, every type — even 


‘Mileo Miniatures.” 


ph ItOS. 


MILEO MANNEQUINS 


7 WEST 36TH STREET, NEW YORK 18, N. Y. 


Just off Fifth Avenue 


Since 1900 


Midwest Representative: Smiley & Co., 234 S. Franklin St., Chicago, Ill. 


Availabie are manne- 


Please ask us for 














| 
| 
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USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 


USED DISPLAY EQUIPMENT 
FOR SALE 


REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 








KO) (Ole). S keatety 
MA 3543 BROADWAY 
KANSAS CITY. MO. 
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& 
Christmas 
Brilliantly 

Colored Balls 


THE CHOICE at THE SHOW 


2% 1085 cos 
2% wee = 1385 cx 
2% wc — 2035 crs 


COLORS: Royal Blue, Chartreuse, Pink 
Violet, Jade Maaenta, Light Blue, Gold 


, < 
(sreer ver Ina er r bo | 


ORDER TODAY 


TO GUARANTEE DELIVERY 


Be Sure to Specify Quantities and Colors 


TRI-ALLIED 
REATIVE DISPLAYS 


MANUFACTURERS AND DISTRIBUTORS OF 
DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO, PEARL STREET, BALTIMORE 1, MD. 

























A. 
? gon 

Chow" 500 FIFTH AVENUE 
<i al 42° STREET NEW YORK 18. N.Y 


GEN€RAL 
DISPLAY 


(one) 5 Feds  Be lena 


cWMome fice and Tuclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 
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DISPLAY CONDITIONS 
IN NEW ZEALAND 


[Continued from page 42] 


permitted. Most 
firms plan to modernize when restrictions 


interior alterations are 
are eased. 

From the retailer to the consumer, there 
are difficulties in household deliveries. Onl) 
grocers and a few other tradesmen will de- 
liver goods and in these cases they are 
usually restricted to one visit a week. There 
is a shortage of delivery trucks, petrol and 
tires. (Tire factories are now being built in 
New Zealand and production is expected 
shortly.) Many during 
the war, and tradesmen have not resumed 


deliveries ceased 


them. 


There is a definite public desire to return 
to competitive business. Today's conditions 
mean too many uncertain tactors. 

Merchandising has been affected by a 
restriction on advertising space in journals. 
Imports of newsprint and other paper have 
Metropolitan daily 
newspapers have from eight to 12. pages. 


been severely curtailed. 


Weekly and monthly journals are roughly 
half their pre-war size. 

In spite of restrictions and problems, 
retail 
overall business. 


most firms are experiencing good 

In the field of merchandising, all these 
conditions are having a profound effect. As 
a result of power restrictions, commercial 
lighting, luxury lighting, such as advertis- 
ing, signs and floodlighting, is severely re- 
stricted or prohibited. Shop window light- 
ing has been restricted to 10 watts per foot 
of window frontage, until closing time 
(5:30) on week days and 9 p. m. on late 
nights (Fridays). In some districts varia- 
There 
little attention, consequently, to 
the development of lighting effects. 


tions of these times are permitted. 
has been 

Fluorescent lighting is being developed 
gradually, though many of the bigger firms 
have yet to be convinced that it is the 
answer to all shop lighting. It is accepted 
for floodlighting and general illumination. 

In shop interiors there 1s a strong ten- 
dency for dramatic lighting in preference to 
general illumination. Spotlights would be 
very popular if permitted. 

The effect of building restrictions 1s 
apparent 
to the minute with new 


Some firms have tried to keep up 
developments in 
equipment. But most have adopted a take- 
it-easv view. They believe it is unwise to 
spend capital on improvements and equip- 
ment which have to be accomplished uneco- 
nomically, and which in many cases are of 
sub-standard quality produced to satisty a 
starved market. 

Price and profit) control also retards 
alterations. The net result of these facts 
is that more money is becoming available 
for point-of-sale display. Though national 


advertisers are actually spending less on 
merchandising than before the war, many 
of the larger firms are trying to keep up 
their activities on display, as display is 
considered the consolidating factor of all 
advertising. 

In the motor trade, restricted imports 
have resulted in the retention of a seller's 
market. Though 


money is available for 
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advertising and the need tor point-of-s: | 
display is more appreciated than before 
war, activities are being withheld. 
Restricted paper supplies have necessitat 
the reduction of ‘the size and frequency 
advertisements, so more money is availa! 
for merchandising than previously. Ma 
manutacturers are beginning to realize t)¢ 


need for aggressive merchandising for t 
first time in ten years. 

Retail stores appreciate good, attractiy 
quality displays supplied by national adv: 
provided they enable 
More attention ts being 
paid to displays as the buyers’ market 


tisers, space to 


used to advantage. 


becoming apparent. 

stores is on tl 
agenda of Little has bee 
accomplished in this field for ten years. In 
December, 1938, the first introduction 
import restrictions resulted in a delay 
modernizing plans. The war delayed them 
still further. Building restrictions, short 
ages of materials and labor and raised post 


The modernizing of 


most firms. 


war costs have still further retarded pro 
gress. 

Stores are gathering information on mod 
ern trends as it becomes available. 
draits of five-year modernizing 
are under consideration. 
proceeding gradually, as conditions permit, 
but it is a slow job. 

Most firms believe it will take at least 
two vears before post-war ideas on new 


Rough 
programs 
Modernizing is 


equipment are sifted into practical economi 
propositions. 

Untrained labor in shops has encouraged 
the development of quick serving equipment, 
and there is more attention paid to. selt- 
serving ideas. 

There is a keen demand for technical 
modernizing and display, 
but the supply is affected by import. re 
strictions. 


publications on 


Display set-ups have advanced consider 
ably during the past vear. There is a strong 
tendency to be more systematic in display 
work both in the planning of displays and 
in the purchase of equipment. Display 
knowledge is being collected for future us 

Store personality is being developed by 
means of display to a much greater extent 
than before the war. 

The multiple stores (chain stores) are 
adopting standard techniques to be used in 
Central 
established to handle the specific problem ot 
Advertising and 
are being coordinated and ready-made ideas 


all branches. nerve-centers are 


merchandising. display 
are submitted to branches by head offices. 
relieved of the re 
display 
Photographs of model displays for all goods 


Branch managers are 
sponsibility for major themes 
are sent to branches. Local conditions, re- 
quiring variations of suggested themes, give 
scope for originality and initiative. 

complete feature tickets 
work for 


In many 
and — silk 


cases, 
screen special and 


seasonal displays are designed and _ sent 
from head offices. 

This has increased the demand tor stand- 
ardization in equipment to a marked degree. 
But simplicity, utility and durability are 
the keynote in design. 

Modernizing is more easily accomplished 
in a small, owner-operated specialty shop. 
The $30 allowed for interior alterations 
without a permit gives scope for piecemeal 
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vations, especially when it is considered 
some of the alterations are carried out 


rel 





hy ihe owner and his staff. Work to the 
va ot $30 can obviously have a_ better 
effect on a small shop than a big store. 

the specialty shops, simplicity of de- 


is apparent, and the number of fittings 
is reduced to a minimum. More effective 
lay is evident and blind spots are elimi 
ere have been few special develop 
ts in the grocery and drug trade. 

merchandising 


with details 


materials affecting 

and 

i the supplies are: 

Paint: Adequate supplies are available from 
New Zealand manutacturers, though short 


iW 


and display modernizing, 


ees are experienced. 
Sufficient 
continent 
igher than 100 per cent on pre-war levels 
bulk and cut 


England and 


Costs 


stocks from 


are available. are 


t 
{ 


Glass is imported in and 


finished locally. 


Paper: Paper of almost every kind is scarce 
and in many cases is more costly by 400 
per cent on prices betore the war. All 


xcept brown wrapping paper is imported 
limber: Scrap type not suitable for housing 
is available in limited quantities. Dressed 
timber, however, is. virtually unprocur 
able. 
Wallboard: This material of good quality 
is usually difficult to obtain, but at present 
Swedish hardboard 


here is a supply of 


ivailable. Soft wallboards, produced lo- 


cally, are scarce. 


Nails: A stock of nails is a passport to 

obtain) any other commodity’ in short 
supply. 

Metals: Brass and steel are mainly im 
ported from Australia, but some stocks 
come from England. The commodities 
ire scarce. Supplies of rod, tube, bar and 
heet metal are available from time to 


time, but the position today is more acute 
than it was during the war 


J SIZES 


most 
war 


crews: These are scarce in 


\luminum: For some time surplus 


stocks have been used, but 
and 


these supplic Ss 


are now. exhausted indications fo 
future supplies permit no optimism. 


The 


supplies are more readily avail 


Iron: position has eased con 


siderably ; 


{ ast 


able. 


Metal Mouldings: In fair supply. 


Metallic These are occasionally 


available only in 


Papers : 
silver and green 


Chemicals: Chemicals for electroplating 
are available, except caustic soda which 


it is imported from the 


has been scarce ( 
United Kingdom and Australia) and 
chromic acid, which is practically unob- 


tainable (imported from the United King 
Australia). Electro- 
with emergency 
lor 


dom, Canada and 
platers are carrying on 
The prospects 


slight \ 


importation 


luture 
of 


reserves sup 
dollat 


the 


plies are shortage 


tunds prevents from 


United States. 


Though there is an acute shortage ot 


etals, limited supplies of metal equipment 


a good variety are available. Priorities 


re sometimes registered for items in short 


ipply. Ticket holders and clips for glass 
re readily available. Telescopic stands are 
imited 

\ll equipment is 


New 


imported 


Zealand. 


item, 


made in 


xcept for an occasional 
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TREE DROP ® 


TREE TOPs 


BALTIMORE 


DISPLAY INDUSTRIES 


106 W. BALTIMORE ST. 
BALTIMORE, MD. 


18 inch 
24 inch 


ORDER NOW! 


Glittering Metallic Glass 


Christmas Balls 


Stunning Pastel Shades 
Pink Cerise 


Turquoise 


Chartreuse 
Light Blue 


Orchid 
Violet 


Brilliant Regular Colors 


Blue Red Green Silver Gold 
inch $ 5.50 gr. 27% inch $18.00 ea. 
2% inch 10.85 gr. 314 inch 23.00 gr. 
25~@ inch 13.85 gr. 
GIANT BALLS 
4 inch $ 1.10 ea. 514 inch $ 2.15 ea. 
5 inch 2.00 ea. 6 inch 2.65 ea. 


NEW DISPLAY SENSATION! 


Glittering Metallic 


MANZANITA TREES 


$ 2.25 ea. 36 inch $ 6.50 ea. 
3.00 ea. 48 inch 12.00 ea. 


All Pastel and Regular Colors 


DISCOUNT TO JOBBERS 








YOU'RE SURE WITH CORSILLO WIGS 


You're sure of the smartest and finest mannequin wigs when you use 
and at no increase in cost. 


CORSILLO WIGS... 


Not only did CORSILLO create the original mannequin wig, but he has 
Technical hair adviser and designer 
to the exacting motion picture industry, and to such top ice shows as the 
Ice Follies, the Icecapades, and Ice Cycles, CORSILLO is also known 


nationally for fine hair pieces for individual use. 


been a leader in many allied fields. 


Such experience, over so many years, is your guarantee that CORSILLO 
WIGS are the best to make display more attractive. 


For your convenience, we have added direct representatives 







; .. Ask your display distributor 
EAS or mannequin manvufac- 
turer... or write direct to 
Corsillo for the name of 


the nearest supplier. 










EMIL CORSILLO, Inc. 


“nw Hat #ieces 


Designers of « 


HOLLY WO 86 O 
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IMPORTANT ANNOUNCEMENT 


Registrations Are Now Being Accepted for September Classes 
CURRICULUM 


Cloth, crepe paper and painted backgrounds. Background design. Manne- 
quin Draping. Interior Display. Lighting. Show Card Writing. Fashions. 
Department Store Display. Small Wares. Women's Ready-to-Wear. Women's 
Specialties’ Men's Furnishings. Men's Clothing. 











FACULTY 
MARC BIELER, ARTHUR GLICK, 
School Consultant Display Instructor 
Display Manager Bonwit Teller Formerly of Beck Shoe Stores 
WM. McBLAINE, CHAS. NUGENT, 
Display instructor Wisplay Instructor, Display Depts., Blum 
Display Manager Browning King Store and Strawbridge & Clothier 


ELWOOD SULOF, BFA, -drt /nstructor, formerly Penn State College 


Write for Descriptive Booklet 


NATIONAL DISPLAY INSTITUTE 


School of Window Display 
1624 ARCH ST., PHILA. 3, PA. PHONE: RI 6-9764 








SISAL FLOOR COVERINGS 


to lend distinctive beauty to seasonal displays, and available in the follow- 
ing colors: 


Brown, Rust, Burgundy, Blue, Red, Green, Orange, Egg Shell, Yellow, Char- 
treuse, Dusty Pink, and Fall Mixture. 


$1.20 per square yard 


Also a complete selection of WOOD CHIPS, WOOD GRAINS, WOOD 
FLAKES, WHITE BRANCHES, DRIFT SNOW and SNO BLOCKS. 


Write for our new 


FALL and XMAS CATALOG 


ANKERUM MFG. COMPANY 


S. E. COR. 19TH & ARCH STS. PHILADELPHIA 3, PA. 














PRESERVED MATERIALS for XMAS 


PASTELS AND WHITE 


e@ Flocked Gypsophelia (Baby's Breath) e Flocked Austrian Pine 
eFlocked Balsam Flocked Cones 
eFlocked Austrian Pine Trees, Roping & Wreaths 


Ask Us About Our Flame-Proofed Cloth Holly 
in Sprays, Vines, Garlands & Drops. 


Excellent Source For This Material 
JOBBERS Photographs Furnished On ieanent 





* DISPLAY PRODUCTION CENTRE, Inc. 


“Headquarters For Display” 


51 WEST 35TH STREET * NEW YORK CITY 1 
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supplies from other countries are not per- 
mitted. 

Though there are many new mManutac- 
turers in the field, taking advantage of high 
prices in a starved market, lines established 
before the war are being chosen in prefer- 
ence to post-war innovations. 

Display buyers are becoming cautious in 
their choice of equipment. Not only are 
they limiting the variety of equipment used, 
but they are insisting that it be of a type 
which, if not needed in one department, 
can be used in another. There is a ten- 
dency to avoid ornate and fancy stands. 
Utility, standardized equipment made in one 
piece, with low unit cost, is in demand. 
There is a feeling that it is unwise to buy 
the more expensive and bigger items until 
prices are more competitive. 

Glass “display building” equipment is 
popular. Push-on clips are preferred to 
screw-ups to reduce glass breakage. 

Buyers are checking on designs available, 
and in many cases are placing orders with 
right to cancel if goods are not delivered 
within a specific period. 

The market for mannequins has been well 
catered for. Immediate shortages have been 
overcome, and buyers are now more dis- 
criminating than they were before the war. 
Almost all mannequins are made in New 
Zealand. There have been few importations 
since 1938, though odd prototypes find their 
way into the country. 

Raw materials for the production ot 
figures are in good supply. Labor is the 
chief problem. Many new firms have begun 
manufacturing and the market is highly 
competitive. Established firms have little 
difficulty in finding buyers tor high grade 
items. 

Original types are sculptured in’ New 
Zealand by our own artists and most are 
comparable with overseas productions. The 
influence of overseas styles as portrayed in 
trade and display journals is evident in 
the buyers’ choice. 

Buyers sometimes produce pictures from 
display journals and ask for similar styles. 
Women’s full figures are in keen demand, 
children’s are consistently steady and there 
is a limited demand for men’s full figures. 
Heads are demanded for almost all forms. 
Headed hali-figures sell readily. Special 
mannequins for the display of “New Look” 
garments are popular. 

Practically no taney corrugated boards or 
display props have been imported since the 
Exhibition in 1939. Corrugated boards 
bought before the war are still used and 
treasured like family heirlooms. 

Locally produced brown corrugated board 
and soft card are available from time to 
time. But supphtes are in keen demand. 
(good ticket card is scarce. Few window 
trimmings are produced commercially in 
New Zealand and those made are extremely 
costly. 

Buyers are much more appreciative of 
the value of good, fashionable mannequins, 
which will stand up to continuous use, than 
they were before the war. 

There is a tendency for firms to develop 
store personality through using an exclu- 
sive technique in presenting their goods and 
in their method of display. 

So tar, plastic forms have not appeared 
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on the market in New Zealand, but the 
ect is being studied keenly by manufac- 

and 
ready 


cardboard model forms, 
sjlk-screen cut-outs are finding a 
market where restricted space and costs do 
justify mannequins. 
idividualism is the keynote of most dis- 
play buyers. Exclusive designs are in big 
jemand. Post-war buyers pay atten- 
tion to detail in making their selections than 
did before the war. 

he trade forward with optimism 

still higher throughout the 
country. 

\nimated displays are still regarded as a 
most important merchandising. 
Their entertainment value is most appre- 
ciated by customers. They materially assist 
in building personality, 
used continuously, 


eet and 


more 


looks 


standards 


phase of 


especially 
changed at 


store 
when and 
regular intervals. 

Firms using them over a 
that the public makes 
view them. 

In 1938, New Zealand’s animated displays 
were held up as an example to the rest of 
the British Empire. That year marked the 
beginning of serious effort to make them a 
regular feature in window and _ interior 
displays. 

fhe Centennial Exhibition in 1939-40 gave 
them a further impetus, but the war and 
shortages have affected 
their progress. 

\lmost all geared motors for these 
speed mechanisms were imported from the 
United States before the war, and attempts 
have since been made to obtain animation 
British origin. So far, 
factory sources of supply at reasonable cost 
have not been located. 


period report 


special efforts to 


power adversely 


slow 


motors of satis- 


It is expected that as post-war trade 
settles, this problem will be rectified, and 
inimated displays will soon be in keen 


lemand for retail, national advertising and 
exhibition displays. 


Standard parts for the production § of 
simplified mechanisms are made in New 
Zealand, and it is expected there will be 
still turther progress in this field. Costly 


labor, more urgent problems, power short- 
iges and the uncertainty of supplies, divert 
the trade’s attention at present from this 
Pnase Of progress. 

Industrial exhibitions since the end of the 
var have shown a marked progress above 
standards. materials 
ive influenced the trend and curtailed the 
velopment of techniques, but there have 
n definite 


pproaches to the subject. 


re-war Shortages ot 


signs of more imaginative 
Transparent plastic is appearing in some 
res. As vet it is untested. Present indi- 
itions are that plastics will prove valuable 
many types of novelty and fancy point- 
sale displays. 
irom 
Rod and tube materials have 


Present plastic stands are all made 
eet plastic 
t vet appeared on the market. 
The shortage ot metal equipment has 
Iped to develop plastics. So far its novelty 
is been its chief attraction, but its 
nd the field in which it 


gradually being determined. 


value, 
can best be used, 
Considerable expansion over the last few 
ars has been evident in the field of gov- 
rnment display publicity 
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... sensation 


of the New 
York show... 
now sweeping 


the coun try ! 





eal MONG 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 








exclusive distributor... 


THE ART 


5158 West Outer Drive 
DETROIT 21, MICHIGAN 
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PRODUCTS COMPANY 


CLEVELAND OFFICE 


1101 Power Ave.,. 5th Floor 











JOBBERS INQUIRIES INVITED 
WE EXPORT 





Herman J. Kleiner 


Designer & Originator 
of the three 
Realistic Baby Displayers 


presents the 
Miniatures 


KX41 Miniature Babies: Plaster 
Comp., fully decorated, 6" tall. 
Price per set, $5.00. 


K610 Three Realistic Babies: 
Plaster comp., 10" high, fully dec- 
orated, complete with three glass 
shelves. Price per set, $22.55. 


HK287 Stork: 
white lacquer 
Price, $12.00. 
Prices are F.O.B. Factory, Hancock 
and Somerset, Philadelphia 33, Pa. 


Other functional displays 
in wood, wire, and plastic. 


Plaster comp., 


finish, 24" tall. 








SANTA CLAUS MASKS 


Now available for use on backgrounds and 
general Christmas trimming Well painted on 
sturdy waxed gauze base, plenty of rich hair 
trimming. $12 dcezen 


SALLY COMPANY 








210 SOUTH 4TH MINNEAPOLIS, MINN. 








@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 
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eG ; tule 
The government's appreciation ot 
value of display became much more hey 
parent during the war, when it was use = e 
° | for recruiting, national savings and_ be inte 
. ° sensation | campaigns, scrap metal drives and to bowst ost 
morale. Displaymen were found particular] = 
useful in camouflage units in the armed r-bu 
f h N forces during the war. slate 
of the ew forces during . . 
| The establishment of national publicity \s n 
| studios to handle all phases of government goo" 
7 L } | publicity has been found necessary. Mucl measur 
Yor © SHOW... | time at present is taken up with the “Aid made. 
for Britain” campaign. The national studio veve 
executives attach a great deal of importance: posture 
7 om ; to photography in display, and use it ex- variety 
are iets dale i | tensively in the portraval of New Zealan Supp 
life. ality 
] / From the viewpoint of professional dis lesign 
t 1e country! play in stores, these facts are evident: market 
Displaymen who had the opportunity while purcha 
in the armed forces to make contacts in standa 
Britain, Canada, Australia, the United ome | 
States and European countries have a Man 
broader outlook on display, and are opti- wvaila’ 
mistic as to its possibilities. the pu 
eal ) It has made them realize that with initia lesign 
tive, originality and ingenuity, they car servic 
; make effective displays anywhere in_ the 1 
MANIKINS WITH MAGNETISM : : Phe 
BY KORRECT.WAY world, with whatever materials available shen. 
Despite shortages of materials, their dis eee 
plays can be handled so that they will at 
command respect. nd 
1i¢ 


exelusive distributor... : ee Even those who did not go overseas wer Cha 


fired with enthusiasm when they becam 
associated with those who had, and wit! se 
I } . displaymen who visited this country fron = 


he United States. and other armed forces kaille 
487 WASHINGTON STREET BUFFALO, NEW YORK jjvjiecmen ns 9 smstace ea 


: : , d 
Displaymen now feel settled in an accepte es 


Florida Branches: MIAMI, ST. PETERSBURGH lifetime occupation. | n the 


\merican displaymen who visited New 


Zealand with the armed forces made a spe Plasti 
HIGH RELIEF PAPIER MACHE REINDEER cial point of contacting displaymen in the pee 


bigger stores in this country. One display 


No. 429 man told New Zealanders that display ir Me 
ae “I Left Hand Shown $7 4 .50 the Dominion was on a high plane, and said, c Wi 








ga Right Hand Opposite Each You in New Zealand have something that pany, 

Zi we have not got even in the United States tion | 

£ REPRODUCED IN DURABLE Management has a better appreciation of Calle 
tr | COLOR FAST LACQUERS. display, and is much more sympathetic to ir ge 
Order from Your Jobber or Write displaymen. The executives of firms realize n th 








£ iN o => more and more the vital part of display in Gs, 


effective and successful merchandising. and tang 


lays } fom 
a Holly W h i 
CANTON, OHIO ¢ FACTORY: LOUISVILLE, OHIO °o y reat s : ie 


| Bright — colorful — natural prepared Holly Inpe 
Green with realistic Red Berries. American Ot 
Holly from the Tidewater country of Virginia 


SCROLL yi > 4 —all packed in individual window Manila ee 
= boxes — 12 to the carton. wee 





O10 King Cole Disp 








30" HIGH, 39°" WIDE, 6" DEEP 











(Reg. T. M. applied for U. S. Pat. Off.) in ini ildici — nad 

The ultimate for scroll signs, window cards, art sketches, paper scul py Seem x ks vase: . ae 
ture, show-case sdndiline, ote. iyi i 16" — Holly Wreath............ 8.40 ee 
SHEETS—SIZE 26" x 40" $18.00 PER 100 18"" — Holly Wreath............ 10.80 Ligh 
(Assorted as desired) Shipments f.o.b. — factory — Roxbury, Va. Ne 

Peach Cocoa Wild Rose India Sample shipments of one dozen each size ran 

10) Turquoise Moss Green Silver Gray Marine Blue shipped upon request. —_— 


Nu-Yellow Terra Cotta Powder Blue Lemon 


COLORS Blue-Gray Claret Old Gold Flame Claymore C. Sieck 
White Samar Teal Blue Te Wholesale Florist Supplies 


602 N. Calvert St. Baltimore 2, Md. 
W. 0. Hurkeck Tue. 
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building up prestige for their business. 

hey are aware also that the customers 

m their impressions of a firm largely by 

interior and exterior display. Today 
ost every other means of moulding pub- 
opinion and presenting merchandise 1s 
r-burdened or severely limited by one 
triction or another. 

\s mentioned, there is an ample supply 

good mannequins. In finish, design and 

asurements, little improvement could be 
de. There is room for improvement 
vever, in the supply of wigs, novelty 

postures and figures of a highly exclusive 
riety. 

Supplies of metal equipment of varying 
juality are available, but few good, new 
lesign fittings have been brought onto the 
market since the end of the war. Most 
purchases have been confined to pre-war 
standard designed equipment, as it has be- 
ome available. 

Managements are making more money 
ivailable, but insist that it be used only for 
he purchase of equipment which is soundly 
lesigned, and which will give a period of 
ervice. 

There is an entirely new impetus to dis- 
play. The next few vears will no doubt see 
vast changes in the further appreciation ot 
his powerful medium of merchandising and 
e need of skilled display staff. 

Changed conditions and the upheaval in 
ie market during the war, if they have 
lone nothing else, at least have provided 
skilled displavmen with an ensured livelt 
ood, and have left a clear path for courage 

the expression of creative ability. 


Plastic Display Cases 
Are Introduced 


Merchandise display cases made oft plas- 
tic were introduced by Rohm & Haas Com- 
pany, Philadelphia, at the Store Moderniza- 
tion Show held recently in New York City 
Called “Freeforms”, the new type cases are 
irge single sheets of “Plexiglas” formed 

three dimensions to the shapes ot domes, 

cs, rectangles, tear-drops and hour-glasses. 
fanging up to 9 feet in length, the self- 
ipporting cases provide complete visibility 

f merchandise and can be used in a wide 
ariety of combinations for maximum flexi- 
lity in floor planning. Additional advan- 
tages are their light weight, high degree of 
mpact-resistance, and sparkling appearance. 

Other examples of how the plastic is used 
i store modernization were also exhibited 

arge curved screens and tramed partitions, 
nade of patterned and corrugated material, 
vere set up to show how stores use such 
ustallations tor department enclosures and 
thee walls. A method for improving store 
lighting was demonstrated by a coffer light- 
ng unit with diffusing panels of white 
ranslucent acrylic. 
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It isn’t a secret! 


She's telling her: 
about the 


New 
Children’s 


Figures 
AT 


U. S. MANNEQUIN 
MFG. CO. 


10-15 46th Avenue 
Long Island City |, N. Y. 





(Exclusive territories available 
to jobbers) 














RICHER, DEEPER COLORS 


FROM THE 


NEW Best 
PLASTIG GOLOR WHEEL 


Five automatic color changes per minute add 
color harmony and interest to displays and 
exhibits for theatres, churches, schools, show 
windows or ballrooms. 


Sturdy and compact, with full Universal action 
bracket, the BEST Model 155—13” Color Wheel 
uses GE Par-30 and R-40 lamps on 110 V. 60 
cycle current. At your dealers or write List price with 
gelatin wheel 


$17.75 


List price with 
New Plastic 
” wheel. 


AOSI6 WESTERN AVE. y Vy $19 75 
> 1 e 


List price with Plastic Wheel com- 
plete with lamp, including excise tax. 20.91 



















Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 











FOIL and FANCY ARTIFICIAL FLOWERS 
CG A p E R Ss for all trades and purposes 


Yai er : Large stocks on hand for 
Plain and Embossed, Borders, Base Metal, 
Puffing Foil, Florist Foil, Chain Links. IMMEDIATE DELIVERY 


IN STOCK FOR IMMEDIATE DELIVERY MILTON S. AHRENS, INC. 


R. A. OHLHORST Importers — Mfgs. — Exporters 
454 Broome Street, New York 13, N. Y. 56 W. 36TH ST. NEW YORK 18, N. Y. 
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CHANGEABLE 
NAME STRIP 


DIRECTORY BOARDS 


for Department Stores 





SEND FOR ILLUSTRATED FOLDER. 


ACME BULLETIN CO. 


37 E. 12th Street, New York City 11 














Something New... 


* FESTOON 
TINSEL DRAPE + 


A beautiful shimmering Tinsel Cloth in 
Silver - 


Gold and an array of exotic colors. 


Also .. 


+ NOVELTY 
FABRICS « 


FOR CHRISTMAS DISPLAYS 
e NON-TARNISH FLITTER in all colors 
e CREPE TINSEL LAHM in all colors 


e DIAMOND DUST 
e JEWEL CLOTH 


Associated 


Fabrics Co. 


(Division of Associated Fabtex Corp.) 





= oso ae 








1600 Broadway, New York 19, N. Y. 
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PRELUDE TO AUTUMN 
[Continued from page 33] 


of bright green felt, irregularly shaped. 


Twenty-two openings were cut in the felt 
which 


in metallic Christmas balls were in- 
serted, creating a simple display that 
stopped young and old 

Taking their delicate cue from a large 
window presented at Marshall Field & Co. 


by John Moss, Ir. 
“Inviting 
Knit 


were three smaller ones 
living in Nylon 
lone 


cool sleep, cool 


Lingerie.” Before a screen a 


mannequin modeled a_ sleeping garment, 


while a feminine figure silhouetted 


was 
through one of the panels to emphasize the 
classic beauty of the theme. The specially 


designed wigs worn by the mannequins were 
blue 


grapes, 


and 
transparent the 
baby’s-breath being repeated as a decoration 
for the floral arrangement 
in a porcelain vase or an antiquated china 
wash-bowl and pitcher. Old spigots were 
to simulate marble wash-stands 
which in the windows were blocks of wood 
with paper 

the purpose of displaying acces- 


Ol baby’s breath sprayed pink or 


adorned with tiny 


screen and as a 


employed 


covered marbelized and intro- 


duced for 
SOTr’CS 

‘| he 
large 
LO,, 


cool ot the night was manifested in a 
window at Marshall Field & 
by keeping the window dim and using 
ot (Last photo- 
Billowing pink and white netting 


corner 


a minimum decoration. 


graph.) 


fashioned a canopy over a dainty bed. The 
colonnade framing the window suggested 
an old Southern mansion while the large 


that waited a 
gentle breeze to cool the five dainty maidens 
who were retiring for the night was adapted 


overhead fan continuously 


from an old Southern custom. Each of the 
figures modeled “New Lines’ for Soft 
Shoulders” and carried white candles. 


The following displays are not pictured: 
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The first fall shipment of suits, dresses. 
millinery, and shoes was carried in on a 
platter at Henry C. Lytton & Co., where 
G. C. Bowen is display manager. The 
platter, however, instead of being. silver 
was made of wood, painted white. Placed 
on a purple felt floor, it served as a plat- 


large enough to accommodate a 


mannequin or a selection of hats and shocs, 


form 


and a cluster of purple grapes with green 
The actual mechanics of the sey 
windows, comprising a full scale promotion 
were refreshingly simple but color harmony, 
the appeal of high-fashion mer- 
chandise, largely accounted for the pleasant 
effect. The walls were painted 
pale violet and the entire stretch, designated 


leaves. 


and new 


window 


as “The Champagne of Fashion”, was 
flooded with clear lighting, so as not to 
distort the color harmony. <A spiraling 
grapevine in natural color, made by the 


setting height, 
apropos of the 


display department, gave the 
balance, and an artistic touch 
approaching season 

A symphony in brown was _ interestingly 
composed by Reed Schlademan, at The Fair, 


for a promotion of “Mink—in_ Tissue 
Moire.” “An exciting color—a_ rustling 
fabric First of our New Fall Collections” 


was energized by a backwall of pink-orange 
that bowed inward and outward through the 
large corner window. Props were wicket 
frames, benches and chandeliers, painted 
brown and dry-brushed with gold to hat 


monize with 


the gold fluff mica fashioned 
into a tree-form design on the black felt 
floor. All accessories were mink tones from 


beige to deep brown. 

In an extensive display the ‘Satin Story” 
continuously unfolded in 12. settings 
that occupied six of Carson Pirie Scott & 
Co.'s principal windows, featuring satin fo 
daytime wear in dark tones, and 
in icv-blue 


Was 


for eve- 


ning wear tints, against the 





—Claude Jackson, of Lowenthal's, Inc., Lexington, Ky., turned to the caveman drawings in the 


Montignac caverns in France for his background treatment in this fur display— 
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gray which Clement Bradley 
smploys for dramatic lighting effects. In 
ea‘) of the 12 settings a 7-foot finial was 
ted dull black and two bands of black 
n ribbon were attached to the prosce- 
ium and brought to the back of the window 
around the finial and forward again to the 
ter masting, thereby creating two fence- 

niches in each window, in 
which to pose a mannequin. Satin in a 

1 complementary to the suit or 
featured was spiraled around the finial and 
held in place with flowers and jewels until 
draping fanned out in folds in the fore- 


monotone of 


each of 


dress 


eround, where it was held in place on the 
floor by perfume bottles. In order to point 
up the story-book angle, the complementary 
satin was mounted on a mat and placed 
under white paper which carried the mes- 
“The Satin Story is one of Splendor.” 
The lette rs in the words “satin” and “story” 
were cut out to reveal the satin color. 


harmonizing 
displays. 


Lighting in contrasting or 
satin-tones individualized the 

Mid-summer prints were offered at Gold- 
blatt Brothers, their timeliness accentuated 
by props created by the display department 
under the direction of Ray Bianchi. display 
manager. In the six windows that com- 
prised the series, the decor was chartreuse, 
white, or yellow and these 
lighting in the 


coral, red, green, 


intensified by 


colors were 
respective shades. For example, in one 
display a stucco arch was made of wall- 


yucca palm leaves 
and the mint 


board painted coral, the 
were of green seamless paper, 
green and white striped canopy was sup- 
ported by twisted white dowels. Nassau 
stones that formed a walk for a mannequin 
in each of the windows were keyed to the 
dominant color, and the backgrounds were 
faded into distance by the 
deep green seamless paper. Copy, 

Cool and Look Smart’, attested to the 
seasonal appeal of the merchandise. 


Change Of bench 
For Chicago Firm 


floor and part of the third 
West Lake street, Chicago, 
have been leased by Three Dimensions, Inc., 
and the firm will be located at this 
as soon as alterations have been completed. 
It is at present at 180 West Randolph street. 


The second 
floor at 1200 


address 


Vierheller Plays Host 


To St. Louis Guild 
I. T. Vierheller, 
any, St. Louis, and 
osts to the 

play Guild the 

their summer place 


Garrison-Wagner Com- 
Mrs. Vierheller 
members otf the St. Louis Dis- 
evening of August 14 at 
Sylvan Beach. 


were 


near 


application of | 


“Keep 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 


course. 
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| 
| 
| 





DISPLAY WORLD 


... sensation 


of the New 
York show... 
now sweeping 
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MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 





exclusive distribecar... 


HECHT FIXTURE 


315 WEST QUINCY STREET 
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COMPANY 


CHICAGO 6, ILLINOIS 









But harmful to window displays ! 


Your window displays lose money in sales and 
fabric fading when the sun’s rays hit them (| 


“CLEAR-VUE" Transparent Sun Shades earn money 

for you. They prevent fabric fading caused by harmful $ 

they eliminate sun glare, keeping your dis- 

played merchandise attractive and easy to look at. Simple © 
easy to operate. It takes only seconds to 

raise or lower ““CLEAR-VUE” Shades without disturbing 

window display. Choice of four colors: 


sun rays... 


to install... 


green, gold. 


Write for Free Literature 


Send rough window sketch and dimensions for free estimate 


Amber, 


ine ts fine 
a CAN aes 






clear, é 











4509 W. ADAMS BLVD. 


Transplastic PRODUCTS 





COMPANY 
LOS ANGELES 16. CALIF. 














Price Card Holders 


Shoe Card Holders 
Window Hooks 
Ticket Hooks 
All Types of 

Price Card Holders 


Send for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
520 W. 34th St., New York 1, N. Y. 











ALL! PLASTIC SIGNS 


e@Plastic Letters and pene stock and custom 


e@ Plastic Signs—for all uses; composed entirely of 
plastic, including lettevine, 

ollluminated Plastic Signs—basics, stock, an 
specials 


Let us duplicate your sign, poster, etc. entirely 


in colored plastic 


write: SOLID-ART CO. 22, cider Autey 
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AVAILABLE NADI Research Program 


NOW! 








THE NEW 


“STANDARD” 


WOVEN-WO0OD 
FLOOR SCREENS 


AND DRAW DRAPES 


Specially designed for display needs. these 


versatile. flexible sereens add eye appeal and 
buy appeal to your window and interior dis- 


plays. Graceful and colorful... durable and 
sturdy light-in-weight and portable 

sasily carried and arranged by one person. 
These practical “Standard” Sereens provide 


in extra service when used for screening win- 
Ideal 


dows while displays are being changed. 
for dividers. too. 


converted into draw 
drapes at a very low cost. W oven-W ood 
Sereens and Drapes are also custom tailored 


The Sereens are easily 


lo your specifications. 


“standard” Floor Screen. 6° 
slats. in Desert 


high by 7° wide. 


Gold or Walnut 


is wood 


SIAN as. 5 
Only $16.80 F.O.B. San Francisco 


We rite for our catalog of display materials 


IREPILRAET 


>" 
MFD. BY E 


ECONOMY |&% SHADE ¢O. 
535 Sutter St., San Francisco 








HE Board of Directors of the National 
Display Industries 

recommended to the Association at its 
annual June meeting that a grant of $5,000 
be allotted for 
This recommendation was unanimously ap- 


\ssociation ot 


a display research program. 


proved by the membership, with the stipula- 
tion that the New York University School 
ot Retailing plan and conduct the studies. 
Dean Charles M. Edwards accepted the 
grant for NYU and appointed Howard M. 
Cowee, protessor of retailing, to 
Darrell A. Landrum, 
display director for the 
been appointed as 
research associate to assist Professor Cowee. 
field test 
arrangements with 
have been made to con 
duct tests at local levels. 

Sylvan Freund, president of the National 
\ssociation of 


assistant 
direct the 
formerly 


State of 


program. 
itinerant 
Virginia, has 
charge of 


Landrum will have 


supervision Tentative 


other universities 


Display Industries, has ap- 


pointed a research committe 


Albert Bliss, Bliss Display Corporation, 
chairman; Ralph Adler, D. G. Williams, 
Inc.; Hugh Horner, Naegele-Horner, Ih 


George Silvestri, Silvestri Art Mfg. Com- 
pany; W. L. Stensgaard, W. L. Stensgaard 
& Assoc., Inc. The committee working with 
Professor Cowee has prepared the followi 1g 
plan: 

Because the interest and anxiety for facts 
relating to the productivity ot display as a 
selling medium are so high, and because 
this is the first study of its kind ever 
attempted, it is agreed that these studies 
be classified as pilot studies. The imme- 
diate objective is to explore techniques tor 
observing and recording the behavior of 
store traffic as it shops visually. With this 
mind, the research 
committee hopes to avoid the pitfalls of the 


positive objective in 


average survey which too frequently sets 


out to prove a fallacious premise, or through 





by Tony Brinker 





THE DISPLAY PARADE wo 


DISPLAY DIRECTOR, 








D.H. HOLMES 
PF COMPANY 
LTD., 


NEW ORLEANS, 
LA. 
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TARTED WORK IN THE SHIPPING 
DEPARTMENT OF THE D.H. HOLMES 
cO., LTD., UPON COMPLETION OF 
HIGH SCHOOL. ACQUIRED INTEREST 
AND TALENT AS SIGNWRITER 
WHEN GIVEN THE TASK OF LETTER- 
IN@ PACKAGES AND SHIPPING 
CRATES. DID COMBINATION Dis~ 
PLAY AND SIGN LETTERING FOR 
15 YEARS, ASSISTING IN WINDOW 
SET-UPS, AND LAYOUTS, PLUS 
THE CARDWRITING. LATER Took 
COMPLETE CHARGE OF ALL SIGN 
WORK. IN 1945 wAs MADE DISPLAY 
DIRECTOR. STARTED WITH FoUR 
PEOPLE IM THE DISPLAY AND SIGN 
DEPARTMENT:--. NOW HAS 15 UNDER 
HIS SUPERVISION. 
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AVoRITE SpORTS— HORSESHOE 
PITGHING, BOWLING, BALLIARDS 
PING PONG, CHECKERS, CANOEING 
PRIZE -FIGHTS, FOOTBALL GAMES 
AND GYMNASTICS. KIS HOBBIES— 
CROSSWORD PUZZLES AND 
PUILOSOPHY. HE WAS DISPLAY 
CHAIRMAN OF MANY LOCAL WEL- 
FARE DRIVES... FORMER PRESI- 
DENT OF NEW ORLEANS DISPLAY 
CLUB...N.R.D.G.A, DISPLAY 
ORGANIZING COMMITTEE...5.D.A. 
BOARD OF DIRECTOR. 
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thre xpediencs ot prejudiced pressure comes 
ip with unsound, though momentarily con- 
ng, data 
e broad, long-range objective of the 
am is to aid display manufacturers to 
the retailer better by searching for a 
realistic formula to measure window display 
irculation and to relate this tactor to sales 
itial, against cost per pedestrian. This 
search hopes to eventually develop a retail 
lisplav control that will compare as tavor- 
ably with, and be accepted with the same 
wuithority as Audit Bureau of Circulations 
euides or radio listener ratings. 
fhe program also proposes to measure 
the relative sales of merchandise displays in 
yindows and. store interiors. It is recog- 
d that there are three distinct ways ot 
howing merchandise in windows and in the 
terior: (1) merchandise only, as_ single 
ts or as duplicates; (2) merchandise on 
fixtures or in a way that most closely 
ipproximates its appearance when used by 
consumer; (3) merchandise shown “in 
ise” together with an atmospheric or sym- 
lic eye-catching display device. 
\ number of studies in windows and in- 
teriors will be made to measure the relative 
les effectiveness of each of these three 
thods. This data will be invaluable, not 
to display manufacturers and display 
irectors, but to architects and store plan 
as well. If it is tound that merchan 
lise when shown in use and with eve 
stopping atmospheric symbols is looked at 
ind bought by more people than otherwise, 
architects and store planners will de 
sign stores which provide more space for 
type of display. 
These pilot studies will be conducted 
mainly outside of New York City and will 
eck a wide geographical distribution. 
Plans and preparations are to be finished 
September, 1948 
vindow display tests will be made. During 


During September, 


October, work will be conducted in store 
nteriors. The records will be analyzed 
nd classified during November so that a 
final report may be presented to the Na- 
ional Association of Display Industries at 
he meeting in New York during the De 
ember Display Market Week. 

The NADI committee is most eager to 
ceive the results of any traffic display be- 
ivior studies which may have been made 

the past 
ese records and would care to submit 


\ny display director who has 


em should send them to Professor Howard 

M. Cowee, New York University School of 
tetailing, Washington Square, New York 
itv 3 


Son Is Born 
To Silvestris 

George Silvestri, Silvestri Art Mfg. Com- 
any, Chicago, and Mrs. Silvestri are re- 
civing congratulations on the birth of a 
m, Robert 
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FOX DISPLAY COMPANY 


1515 BROADWAY 


SAN ANTONIO 2, TEXAS 








Set illustrated 25 pieces 





Satisfaction Guaranteed 
Order by number Set K-12 


See your Local Distributor 
or Write Direct 


WINDOWS THAT SELL SHOES! 


Sparkling-clear, Plexiglas shoe display sets produce more sales. 


Write for catalog ‘“MODERN DESIGN ON DISPLAY” 


Representatives in Principal Cities 


211 N. Seventh: SE. 


St.Louis | Mo., 











Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 





REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 








20ND W 7Rth St Los Anaeles 43, Calif. 








Originality plus for your 
Christmas ideas consult 





412 Bay Bldg., Seattle 1, Wash. 
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LUCITE and PLEXIGLAS 


Plastic Sheets @e Rods e Tubes 


Largest stock of clear crystal and 
colors at special low prices. 


IMMEDIATE DELIVERY 


COLORS: 
Clear, Amber, Red, Blue, Green, 
White, Black . . . in transparent, 
translucent and opaque. 


PRICES: 

Per Square Foot (100 feet or over) 
1/16" $ .80 5/16" $1.86 
.080" 88 ye" 2.21 
100" 9 IQ" 2.93 
1," 1.04 5%" 3.71 
3/16" 1.27 ¥/,"" 4.45 
i," 1.50 ” . $93 


For less than 50 feet add 20%; for 
colors add 10%. 


We can cut to specific 
sizes; also fabricate. 


ALMAC PLASTICS, INC.- 
230 FIFTH AVE.. NEW YORK CITY | 
Murray Hill 3-3298 — Murray Hill 9-6190 











Use the Mannikins and Forms Now 
Being Used By Leading Display Men 


ee 


“All Purpose Men’s 


rags Form.” 
Sweaters 


% <s > 

% : and Sportswear 
4 $10.50 
‘ | 


DON COLLINS 


1) 


Shirts 


splay Direct 
BROWN’S 


| Ange 


When it comes to 
mannikins and 
forms, who should 
know their require- 
ments better than 
Display Men? 


That is why the 
best known West 
Coast Display Men 
have been using 
Decter Mannikins 
and Forms. 


That is why 
they're winning 
preference 
everywhere! 


DECTER MANNIKIN CO. 


2617 W. PICO BLVD. 
LOS ANGELES, CALIF. 
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INTERIOR DISPLAY 
AT LORD & TAYLOR 
[Continued from page 27] 


as determined by the given type of mer- 
chandise 

On the “prestige floor’ —the third —the 
displays take the form of stage settings. 


These are projected with restraint and with 
a minimum use of props and mannequins, 


but the accent on the featured merchandise 


is high-lighted by complementary decor. 
The displays for the Young New Yorker's 


| —An abstract setting for men's dinner apparel 


at Lord & Taylor— 
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Shop on the sixth floor assume the as ect 
of whimsicality, portraying the maniiold 
characteristics of the younger set. 

In the children’s section on the sevent} 
floor, however, the themes are kept light 
and appealing to those ages and some are 
grouped around the Milk Bar which is the 
favorite spot of the small fry. 

It is interesting that certain spot displays 
at various strategic points throughout the 
—at cross aisles, facing elevators, or 
adjoining public telephones for customer 
convenience—attract the attention of diverse 
types of Similarly, certain 
case displays are arranged in such a man- 
ner and with such telling color effect that 
they irresistibly meet the eye as 
nears There again spot- 
lighting is adroitly applied so as to evoke the 


store - 


people. sh W- 


Soon as 


one these cases. 


best features of the displayed merchandise, 





John Embry Appointed 
By Los Angeles Firm 


Formerly with the Globe Stores, Los 
Angeles, John H. Embry, Jr., has been 
named display director of United Radio & 


Appliance Stores, of the same city, accord- 
ing to J. L. Misrach. United is one of the 
West’s largest volume sporting goods stores 
and is also one of Los Angeles’ major radio 
and appliance outlets. 


Mendow Mow Sele Owner 
Of Miami Firm 


Following the death of his partner, Louis 
Weiner, some weeks ago, Al Mendow has 
acquired full ownership of Mendow Display 
Company, 853 Northeast Second 
Miami. He will continue to 
firm as before. 


avenue, 
operate the 








—This is a view from the inside of Green's, Fort Worth. 
the store makes the most of its strategic position by opening up two of its walls with glass in 


order to give passersby a complete view of the attractive interior. 


Located at a busy intersection, 


The graceful curve of the 


permanent canopy on this visual front, designed by Architect L. C. Cavitt, is repeated in the 
interior layout by means of a curved display platform and arrangement of lighting fixtures. 
Attention is focused on the all-glass entrance by means of an angle front to lead customers 


toward the door and the adjoining accessory display window. 


. . « (Photograph by courtesy 


of Libbey-Owens-Ford Glass Company) — 


AU 
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HAMBERGER 


scores again for 


FALL and 
CHRISTMAS 


Over the years we have supplied 
the country's displaymen with new 
and original ideas, and again at 
this Fall and Christmas season our 
line is receiving wonderful accept- 
ance. 


We shall be very pleased to serve 
you when you visit our showroom or 
write stating your requirements. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3lst ST.. NEW YORK CITY | 




















To HELP You WiTH Your 
DISPLAY PROBLEMS 


Color transparencies and photo 
enlargements made to ANY SIZE. 


Send brochure of California 
subjects on your business letterhead, 





ALIFORNIA 
vie jp Pree 
BELL PHOTO & DISPLAY * 346 CLAY ST *LOS ANGELES | 


OISPLAY. WORLD 


New Bigelow-Sanford Display 
Reproduces Magazine Ads 


The technique of bringing national maga- 


| zine advertising to the point-of-sale is being 


exploited by Bigelow-Saniord 


by means of a frame 


successtully 
Carpet Company, Inc., 
which houses interchangeable reproductions 
of the company’s magazine advertisements 
in color. 

The frame, created and produced by Kay, 
Inc.. New York City, designed only 
after an on-the-spot check of department 
stores had been made. Edward W. 
sales promotion manager for Bigelow, an 
members of the Kay staff made this survey 
together, talked with department store man- 
agers, examined the physical layouts of the 
and noted the 


Was 


Rheins, 
1 


rug departments trend in 
decor. 

According to Rheins, “The 
never be the success it is 1f we had not de- 
termined in advance wanted to 
accomplish and then made a survey of the 
need right in the stores where we wanted 
this unit to be used.” 

This type ot display affords 
opportunity of tying in the room settings 
they use in their monthly national adver- 
tising with the efforts of the retail salesmen 
at the point-of-sale. 
vital and valuable selling tool which obtains 
identification on 


display could 


what we 


Bigelow the 


Rheins considers it a 


for Bigelow the necessary 





the retail selling floor—a difficult feat to 
accomplish in the carpet field. 
December Market Week 
Reservations Started 
Final commitments from the Hotel New 


Yorker, New York City, make available all 
rooms.on the fifth, sixth, seventh and eighth 
floors of the hotel for the December Display 
Market Week National 
\ssociation of Display John F. 
Bowman, Jr., director of the 


sponsored by the 
Industries. 
managing 


| organization, has announced that 38 space 


| reservation 


applications had been received 
by August 1. Only 


being accepted, and a 


reservations are 
four 


mail 
maximum of 
rooms will be assigned any applicant. 


The directory of exhibitors, which proved 


so popular at the June Display Market 
Week, will again be published in pocket 
Size. 

Only members of the NADI are eligible 
to participate in the Hotel New Yorker 


showing, and space applications should be 
made to Bowman at the association's head- 
quarters, 11 East Walton Place, Chicago 11. 


The show will be held December 3-11. 
Arts & Flowers 
Adds Mann 

Thomas Mann has joined the staff ot 
Arts & Flowers, New York City, as de- 
signer and sales representative in the New 
England territory. He was formerly with 


the display departments of Oppenheim Col- 
lins and Best & Co. 





Karafilis Heads Display 
For Florida Store 

Philip Karafilis is the new display man- 
ager of Ruth’s Dress Shop, St. Petersburg, 
Fla. He formerly with the 
staff of Milner & Co., 


was 
Crowley, 


display 
Detroit. 
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COLOR - LITE 


Translucent 


COLORED 


PLASTIC 


CHANGEABLE 
LETTERS 


and mounting strip. No special 
lighting required. A variety 
of colors and sizes. 


FREE! 


Write today for catalog and 
prices. 





Wagner Sign Sewice. Pac 


207 S$. Hoyne Avenve 
CHICAGO 12, ILLINOIS 






















SHOW-TIE IS CLO 
COVERED~ SLIPS INSIDE 
TIE -CAN BE BENT 


Sem FOR CAFALOGUE! 


LAYS gan vieco 


CALIFORNIA 
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exelusive distributor... : 


MIDWEST DISP 


2310 LOCUST STREET 


LAY BOUIP. 


ST. LOUIS 3, MISSOURI 
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ONLY 


AMBER TRANSPARENT 
PLASTIC SHADES 
give 


BEST PROTECTION 


Proven tests by manufacturers of 
plastic shades over many years 
show that amber transparent 
plastic shades give the most 
efficient protection against sun 
fading. 

Extravagant claims that promise 
miracles will not stand up against 
the experience of thousands of 
storekeepers. Make your own 
test — compare clear and amber 
shades. 


Manufacturers of the original 
transparent plastic sun-shade. 


For estimate and further infor- 


mation, WRITE NOW to: 


PLASTIC SHADE CO. 


83-52 TALBOT STREET 
KEW GARDENS 15, N. Y. 








RADIANT 


GLASS FIBERS CO. 
11 WEST 29th ST., N. Y. C. 


Headquarters for 


GLASS FIBER 


Display Materials 


Largest and Most Varied 
Selection in America — 


IMMEDIATE DELIVERIES 


More and more Display Men are turning 
to Glass Fiber display materials than ever 
before BECAUSE they are highly 
attractive, giving display effects impos- 
sible with other materials. BECAUSE they 
are LOW IN COST. BECAUSE they are 
FIREPROOF — meeting the most rigid fire 
regulations. Get acquainted with these 
fabulous display materials; they are now 
available in 10 different forms —a type 
for almost every display use. 


WRITE FOR SAMPLES! 
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| LOS ANGELES SETTLES 
| FOR COLOR 

| [Continued from page 29] 
| 


glass cascaded out of the stack and ascended 
to the ceiling, while a small electric light 
)} hidden in the hat-box gave the smoke a 
| realistic glow. A smaller trunk served as 
| the coal car while other trunks of varying 


x 


| 
| 
| 
) 
| 


sizes (all mounted on brightly colored con- 
| struction board wheels) served as the cars 
| This unusual train wound through all of the 
Hagegarty windows, with all of the cars in 
all of the windows connected by woven 
grass ribbons. The trunks were real an- 
tiques, borrowed tor the occasion; some of 
them were a couple ot hundred vears old. 
As a prop for a sportswear promotion 
(ribbon knit dresses) at J. W. 
Display Director Paul C. Smith used a stone 
wall which, he says, was made with a new 
technique. 
tion plaster. A large pepper tree branch 


Robinson's 


It's a new light-weight composi- 


drooped over the wall. A single stone (made 
with the new light weight plaster technique, 
too) leaning against the wall served to 
highlight the small group of accessories 
arranged in tront of it 

Those who scoff at our claims of a won- 
dertul climate often point to the fact that 
we do have some rather warm days during 
We will readily admit 
that in Southern Calitornia we do have a 
tew days during the vear when the mercury 


the summer months 


climbs over the 90 mark. But the nights 
are always cool 
1 


and now we have proot 
1 the form of a display at The May Com- 
pany-Downtown. The window under dis- 
cussion was by Stanley Thompson for a 


promotion of black dresses and is not illus 
trated. Black marble squares were placed 
on the floor. Eucalyptus branches were in 
the background, studded with tiny, diamond 
like lights. The walls were dark gray and 
the rug a light gray. The card copy was 
screened onto lavender silk chiffon scarves 
which were caught in the lavender eucalyp 
tus branches. This copy read, ‘Black 
Cool As A California Night”. 

Although somewhat off-trail, we thought 
Mary Kay Kerwin’s treatment of the scat- 
folding and catwalks workmen erected to 
install the air conditioning units at Hag- 
When the 
scaffolding was first put up Miss Kerwin 
realized that it was entirely too much = to 


garty’s was rather interesting. 


expect to camouflage it. The next. best 
thing was to make it a bit more attractive 
Both sides of the scaffolding were draped 
with a long red and white glazed chintz 
curtain. Spaced at regular intervals along 
this striped curtain were huge squares of 
unbleached muslin on which cartoon figures 
were painted. Accompanying the cartoon 
figures were little verses explaining that the 
scaffolding was only temporary. For ex- 
ample, one of the verses read, “The girl on 
the Flying Trapeze says we're Air Con 
ditioning for your summer's ease”. 

Have you ever admired those colored 
photographs of lovely rooms in the various 
home magazines? Display Director Ernest 
Nardini reproduced these pictures in thre 
dimensions at The Broadway-Crenshaw. The 
display (and the “American 
Home” magazine) showed Early Americat 
Naturally this sam 


picture in 


solid maple furniture. 


furniture was offered in The Broadway 
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furniture department, 


Crershaw’s third floor 
this tact 


ie display card announced 


wit) the additional advice, “Live Happily 
Ey After With Good Basic Furniture.” 
\ lurge oval rug was on the floor and the 
yarious accessories followed the early 
\mcrican decorative theme. 

bright green Fiat automobile in Mill- 
ros big corner window created a mino1 


jam at the corner of Fiith and 


tld 
Broadway. The window had a_ vacation 
flavor —with the emphasis on European 
travel. Large stacks of partially filled 
eoage were on each side of the midget 
car. Large framed travel posters proclaim 
e the wonders and beauties of the Alps, 
prety Paris and the Pyrenees were hung 
the back wall. “This window was one of 
the greatest traffic-stoppers we've ever had,” 
Display Director Anthony Golff reports with 
pardonable pride. 


Correction Noted 
On Modern Ad 


\s noted elsewhere in this issue, and as 
page 8, Modern Displays, 


N. W., Washington, D. C., is 


advertised on 
1212 G street, 


presenting a novel animation device called 
the “Suspend-O-Mator”. An error appears 
in the advertisement, which should be cor- 
rected as follows: The oblong unit for 
windows, ledges, and the like, is 7% feet 
by 2 feet 8 inches; the price on this par- 
ticular item is $365 instead of $565. 
Trade-Mark Plaque 
For Courtley 

Courtley, Ltd., men’s toiletries house, 1s 


cleasing a new trade-mark plaque to dealers 
throughout the country. Courtley’s trade- 
and bottle closure . the horse heads 
is featured on the 
burnished 


mark 
plaque in bas-relief 


nd finished in gold against a 


mcave maroon plastic finish background. 
rhe copy is raised in relief and finished in 
Id. The frame, in a light bleached wood 


finish, is in keeping with the use of bleached 
fixtures. An unusual feature 
the display piece is its 
ing expensively produced in 
whereas it is inexpensively 


voods in store 
appearance of 


he metal 


cast 


and solid wood, 


duced in one piece of moulded wood. 
lhe plaque is made by the Svracuse Orna 
mental Company, Syracuse, N. Y. 
Ergenbright Named 
Assistant At Kerr's 

Robert Ergenbright has been appointed 


istant display manager for Kerr's, Okla- 


ma City, following his resignation as 


play head of Harbour Longmire Company 


Courtley Contest 
Won By Kerstein 


First $250 in a national display 
Company 
Kerstein, display 


\lbuquerque. 


prize of 
ntest sponsored by the Courtley 
awarded to Duke 


Stromberg’s, 


s been 


inager for 
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LE. HIER DISPLAY RQUIP. C0. 


23 N. SIXTH STREET 


MINNEAPOLIS, MINNESOTA 











Headquarters and Warehouse 
314 W. Jackson Blvd. 
Chicago 6, Illinois 





Mannequins 


CUTE FIGURES OF WOOD 





EVERYTHING for Window and Interior Display 


THE FIXTURE MART, INC. 


Display Fixtures 


Children’s Mannequins 
at low cost 


No. 370 $8.75 
No. 120 3.50 
No. 320 8.75 





Merchandise Mart Showroom 
Room 9-122 
Chicago 54, Illinois 





Showcases 














Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 





COSTUMES of YESTERDAY 


Rent from 


KATHERINE BURR FLEMING 


76 Rogers St. Branford, Conn. 
Tel. 1756 


Write for circular of photos 

















| EVERYTHING FOR DISPLAY I| 
JOS. E. PODGOR CO., Inc. 


Complete Disploy Suppliers 


618 MARKET ST. PHILADELPHIA 6, PA. 
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WRAY WILLIAMS DISPLAY CO. 


21-23 So. Seeond Street 
MEMPHIS, TENNESSEE 


o35 Gravier Street 
NEW ORLEANS, LA. 








THE NEW 


"SEE SIZE” 


(Trade Mark) (Pat. Pend.) 
Our latest plastic size divider with 


INTERCHANGEABLE SIZES 
Can’t Fall Off The Rack! 


Here is the most ver- 
satile size divider on 
the market today. It 
is of heavy moulded 
plastic with a window 
in which is inserted 
the proper size re- 
quired An exclusive 
feature of this divider 
is its ability to show 
one size on one side 
and another size on 


the other No other 


divider can make this 





claim! Dimensions 
1 23 

; long by Me 
wide In white or 


black plastic 


(please 


specity 


“ea 35¢ 


(including insert) 








May also be had in colors to order Divider inserts 


cents each additional All sizes in’ stock 
from | to 60, including all half-sizes 
Jobber Inquiries Invited 


Write for Catalog 


NATIONAL HANGER CO., INC. 
253 WEST 26TH ST. NEW YORK CITY | 
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go on. but 


We could 
you must see these and 
our other unusual 
Xmas display numbers 
at your local display 


house Now!! 


JAMES A. COLE CO., Inc. 


235 4th Ave., New York City 3 





| 


| 
| 
| 
| 
| 


| us with each other's problems. 
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STEPS IN REDUCING 
DISPLAY COSTS 


[Continued from page 47] 


Longer range planning can reduce dis- 
play expense. 

12. Does our staff know what goes where, 
how and when? Do you, as sales promoters, 
give us enough time? 

Frequent group meetings held for the en- 
tire promotion division will acquaint all of 
It can not 


| help but have a favorable effect upon the 


results of the total promotion division. 
There is no question that knowledge will 


reduce promotion expense. 


| answers, are not news. 


12 questions, with the suggested 
There is nothing 


These 


| about them that vou do not know, but how 


often do we review these functions with an 
eye to improving them? You see, the one- 
half of 1 per cent that is display’s budget 
represents a tidy sum of 588 million dollars, 
which is spent annually by retail depart- 
ment and specialty stores throughout Amer- 
ica. Shouldn’t we make this do a _ better 
job, and not just take the easy way out by 
saving, let’s cut the budget ? 


Davis To Leave 
Cleveland Store 


After shortly more than a year as display 
director for the Lindner Coy, Cleveland, 
Richard Davis has announced his resigna- 
tion; he will leave the store within a few 
weeks. No successor has been named by 
the Lindner Coy, and Davis’ future plans 
are still unnanounced at this time. 


Chicago Display Factor 
Makes Hole In One 

A hole in one at Indian Head Golf Club 
fell to the lot of Art Weber on July 31. 
With the Chicago office of Reyburn Manu- 
facturing Company, Weber was playing with 
L. J. Dwiggins, of the same company, and 
Mrs. Dwiggins at the time. He was given a 
number of prizes by various sports equip- 
ment manutacturers for his feat. 


Santa Claus Heads _ 
On Giant Scale 


Something big has been added to display 
in the form of giant Santa Claus heads, 
placed on the market by Joel W. Crain 
Fifth street, Tulsa. 
Made of papier mache, the heads are 9 feet 


Displays, 1712 East 


tall, 6 feet wide and 3 feet deep. 


Blumberg Adds 
More Space 

\dditional space has been taken by Sy 
Blumberg, 1180 Coney Island avenue, Brook- 





Ivn, who reports that his is now that city’s 
largest display materials showroom. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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New Feature | 
on Midwest’s 2-body sitting & standing | 
FLEXIBLE MAN MANNIQUIN | 





Now —the flexible left leg bends, legs can be crossed, 

outstretched and many desired positions . . . this manniquin 

overcomes all the limitations of old fashioned models. 

ORDER NOW 

You'll never be satisfied with any other. 
. also extra heads available. 


NEW MAN MANNIQUIN 
AS LOW AS $69.50 
Nothing like this new 


Choice of heads 


Stationary with flexible arms. man 
mannequin anywhere. 
WRITE FOR FALL DISPLAY CATALOG 
fixtures, combining the latest in bleached 
Wall plaques, hunting scenes, platforms. 


of new men’s 
oak and plastic. 
displayers, screens for general and 


dividers, backgrounds, 


all year round use. 


MIDWEST 


MANNIQUIN DISPLAYS 


MILWAUKEE 2, WIS. 





532 N. WATER ST. 








DELAY ? 


Why delay receiving complet ntormat 
about the Greggory line of 4 x 8 ft. lami 
ed boards: C Wallboard, 28-Ply 
vo, Block Bevy Board, Striped Bevy Board 
} Flex +? The tree Gre yory ita 1 ana 
T § c are of: 5 Tow 7 
eed to get t he dold 
WRITE NOW 
Cee ray Page| Sa eo write for that ¢ 
} °| t k Ha hem on hand 
c r + > - >| ia > 
} Send 1 Todgay T 


GREGGORY, INC. 


CHICAGO 16, ILL. 


2929 S. WABASH e 
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Catalogue Shows Line 
Of Plastic Decorations 


General Plastics Corporation, 1400 North 


Washington street, Marion, Ind., has _ re- 
leased catalogue No. 48, listing the firm’s 
line of illuminated plastic decorations. In- 





cluded are stars, bells, balls, crosses, Christ- 
mas wreaths and Santa faces. 


Pictured here is the plastic “Star of 
Bethlehem”, moulded in two halves and 
presenting an identical view from either 
side. The star is 36 inches high by 24 


inches wide by 9 inches in depth. It comes 
equipped with twin medium base receptacles 
for the ] 40-watt colored 


bulbs. 


use of two 25- o1 


Shadow-Box Displays Used 


Between Elevator Doors 


When Wells-Poeter, architects, designed 
B. Altman's suburban unit in East Orange, 
N. i 7 a special area between the doors of 


the elevator facade was set aside for dis- 


play purposes and spotlighted shadow-boxes, 


installed in 


hinged for easy access, were 

the space. The shadow-boxes are both 
functional and ornamental, showing such 
merchandise as perfumes, cosmetics and 


accessories. 

According to the architects, the particular 
value of their location 
where the customer must linger while wait 
\lso it is pointed 


these boxes is in 


for elevator service. 


ing 

out that the circulation to the elevators at 
\ltman’s lacked direction, the doors and 
surroundings being so obscure that many 
shoppers were unaware that there were 
upper floors to the store. Now a_hand- 
somely detailed and executed facade, de- 
signed in scale with the doors themselves 


and key-noted by the shadow-boxes, catches 


the attention of everyone entering the store. 


Cohen Becomes Distributor 
For Korrect-Way 

\rt R. Cohen Company, 810 Penn avenue, 
Pittsburgh 22, 
tributor for Korrect-Way 
St. Well-known 
distributor of 


appointed a dis- 
Display Products, 


tor 


has bee Ih 


Louis. many years as 


a prominent mannequins, 


racks, display materials and equipment, 
Cohen will handle the Korrect-Waw line in 
the Pittsburgh territory, covering Pennsyl- 


vania (west of the Susquehanna _ river); 


West Virginia, and Ohio (east of Columbus) 
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PLEXIGLAS and LUCITE 
DISPLAY FIXTURES 


A. 23'S type copy holder $3.25—14 doz. $18 
B. 12" S type copy holder $1.75—14 doz. $10 
C. Side view heel lift $2.50 per doz. 
D. % x 1% x 1%" sign block. $2.40 per doz. 
E. % x 2 x 3" sign block... .$3.60 per doz. 


F. 14x 1% x 1%" sign block. $4.50 per hundred 


GEORGE A. LEFLER 


Plastic Fabrication 


311 SO. HENRIETTA AVE. 
ROCKFORD, ILLINOIS 


e We ship within 15 days. 


e Free estimates on custom work. 








| for the 


a ae 
display WIZS 


Me yet fucoly 


malelalehielaitlaciawmeh i 


arranjayS wigs 
34 West 20 Street 
New York, New York 
CHelsea 3-8340 
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JOBBERS 
ATTENTION! 


FLAMEPROOF 


PRESERVED 
(WITH RED BERRIES) 


e@ PRINCESS PINE 
@ ROPING 


4"" and 6" Dia. 


@ WREATHS 


14" to 48" Dia. 


we TREES 


to 6 foot 
_ae or 
PASTEL SHADES 


Write For Prices and Exclusive Territory 


NATURAL ART PRODUCTS 


43 W. 5éth ST. NEW YORK 19, N. Y. 
Factory: TOWANDA, PA. 














WOOD LETTERS 


FOR ALL PURPOSES 


SHOES FOR MEN 


FOOTED LETTERS 
FOR DISPLAY LEDGES 


EILS 


WINDOW 2 





MADE FOR YOUR NEEDS 





NAME PLATES 
CUSTOM DESIGNED 


Dispay OFYTS 


GRAND RAPIDS 6 MICH. 





963 LAKE DRIVE S.E. 
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—A cocktail party and dinner climaxed an all-day sales meeting held by the L. A. Darling 


Mich., 


Company, Bronson, 


in New York City preceding Display Market Week. 


Pictured are 


some of the company's distributors who attended— 


Color Is "Jekyll & Hyde" 
Of Store Modernization 


(sreatly increased color Consciousness ON 
the part \merica’s housewives who do 
85 per cent of the nation’s shopping is the 
key to today’s successtul merchandising 
techniques This colorful concept Was de 
tailed by Frederick Rahr, noted authority 

the scientific application of tints, tones, 
and hues, betore a clinic panel on lighting 
and color held during opening day ot the 


International Modernization 


Show in New York ¢ it) 


second store 


Pointing out the vast range of the color 


spectrum now available to rainbow-minded 


housewives, Rahr, who was retained as 
color consultant by the Martin-Senour Com 
pal ot Chicago, which has developed a 


scientifically standardized “Nu-Hue™ custom 


color system ot 1,000) individually com- 
pounded paint hues, explained that color 
has reached the stage of a “Dr. Jekyll and 
Mr. Hyde” proposition when applied in 
coordinating merchandising with © stor 


decoration. 


Fluorescent lighting, now being used ex- 


tensively in modernized store interiors, and 
the high color-selectivity of consumers as 
Rahr’s latest poll of 115,000 
women shoppers, pose problems which com- 
bine to make display 
nuts to crack. 
furniture 

undergone 


evidenced by 


and decoration tough 


Fabrics, wallpapers, apparel, 


paints, finishes, cosmetics and so 


on have changes. 
\ Jekyll-Hyde, or two-timing type of color 
scheme, 


radical color 


which shows goods one way in the 


store, and another in the home or on_ the 





—Amber lighting was used for this display by Paul Wertz, Burger-Phillips, Birmingham, featur- 


ing gold accessories and Roux's 


“Burnished Gold" hair tint. 


Mannequin wigs were burnished 


gold, and the footwear, umbrella, jewelry and bags were in gold— 
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str t, is a costly liability and an unneces- 
Sa one. 

cording to Rahr, correct illumination 
isic to satisfying color conscious cus- 
ton ers, and of equal importance is back- 
ero ind color scheming to support merchan- 
dis. offered. Anemic paint shading, such as 
whites, buffs, tans, or other weak colors, in 
the modern store is old-fashioned and non- 
productive of sales volume. Women every- 
are seeking brighter, stronger, clearer 


colors. They want color everywhere in 
the homes, and are prepared to use it 
freely, with good taste and genuine en- 
thusiasm. Store interiors, reflecting this 


consumer desire by sensitive, selective color 
scheming will reap the rewards of the post- 
war color revolution according to Rahr. 

“This interest in color is based on estab- 
lished consumer acceptance which, were it 
the result of a public relations campaign, 
would have required an expenditure of 
over a million dollars,” stated Rahr. “It is 
an overall interest which has been stimu- 
lated by technicolor movies, full-color ad- 
vertising, activities of paint manufacturers, 
hetter color education and the psychological 
reaction against the dull, drab war years.” 
He went on to explain that the science of 
color merchandising provides a springboar 
for increased sales, smarter merchandising, 
lramatic displays, solid) promotions, and 
taster moving goods. 

Concluding his address, he outlined a 
jour-point program for store modernization 
techniques: (1) Do away with split. per- 
sonality illuminants. Make goods appear in 
the store as they will appear in use. Back 
up merchandise with good colored back- 
grounds. Give color conscious customers an 
pportunity to visualize the items in_ use. 
Cause the store’s color viewpoint to flow — 
integrate it so it runs smoothly from de- 
partment to department, from floor to floor. 
(2) Color-coordinate merchandise. Enhance 
the interest of every item by dramatizing it 
through color dependency upon other mer- 
chandise. (3) Color-educate sales personnel 
to the hues most wanted by shoppers so the 
color intelligent buying public may be 
efficiently served. (4) Determine by market 
research the colors wanted most by con- 
sumers, and provide these colors throughout 
interior decorative schemes to support mer- 
chandise. 





Cipolla ls Named 
By Cleveland Store 

ony Cipolla has keen appointed display 
director of Halle Brothers Company, Cleve- 
land, following his resignation from a 
similar position with LaSalle & Koch, 
Toledo, where he had been for slightl 
ire than a year. He was formerly with 
londner Coy, Cleveland, and at one time 
Was with the display staff of R. H. Macy 
\ Co. New York City. His successor at 
| aSalle & Koch has not yet been announced. 








Don’t forget—send in your news 
items abeut all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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3 BIG HANSEN FEATURES 
for attaching goods to display 
cards 
1. NEATNESS. Staples are 
small and __ inconspicuous, 
eliminate bulky fastenings. 
2. SECURITY. Drives stout 
staples tightly into place. 
3. SPEED. Fast as you can 
grip. 80 or more peguest 
staples perloading. FOLDER 


A. L. Hansen Mfg. Co. 


5041 Ravenswood Ave., Chicago 




















HANSEN TACKERS 























SEGALL & SONS = wears 
Welcomes 


ALL VISITORS to the Philadelphia Associated Display 
Industries Market Week, September 7, 8, 9, at the 


Benjamin Franklin Hotel in Philadelphia. 


LLL LLL LLL LLL LLL LLAMA LALA AMAL A AMAA MM AAA ALAA MAMMA Ahhh 














Santa’s got the 


BIG HEAD! 


— in fact it's 
9 ft. Tall, 6 ft. Wide, 3 ft. Deep 
Papier Mache 


Custom Made $250 tins: 
JOEL W. CRAIN DISPLAYS 


1712 E. 5th STREET TULSA, OKLA. 
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... sensation 


of the New 
York show... 


now sweeping 


the country ! 








eal 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


\le 





exelusive distributor... 


LANTERN DISPLAYS. 


ol KNEELAND STREET 
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BOSTON LI. MASSACHUSETTS 





America’s Greatest Spotlight Value 


NATIONAL PHOTOSPOT 





FIVE OUTSTANDING ADVANTAGES 
@360° Rotation 
@Heat Treated Fresnel Lens 
@Base Tapped for Tripod 

Cast Aluminum 


IT'S THE BEST SPOTLIGHT VALUE 


ON THE MARKET 


1 vou hieve 
ect. EACH NOW 
sel tional Value | 


rmer List 


NATIONAL HANGER CO., INC. 


NEW YORK CITY 


253 W. 26TH STREET 


@90° Vertical Arc Movement 
e@Air Cooled Body 
e@Light Weight 


$49.50 


Here is a Hat Salesman that works 
Day and Night, Sundays, Holidays, 
Without Pay 


THATS Mr. HAT-STA 


Known Coast to Coast by 
Hat Display Men 





@ PERFECTION WITHOUT EXERTION 
@ CREASE REMAINS PERFECT 


me @ STRAW OR PRE-SHAPED HATS 


@ NOT AFFECTED BY VIBRATION 


Immediate delivery at your fixture house 
or 


ALPERN’S 


808 PENN AVE. PITTSBURGH 22, PA. 
Atlantic 4130 


Manufacturers—H AT-ST A—Designers 


: Ilustrated Folder On Request 
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AUGUST, 1923 


Charles Newell became display and ad- 
vertising manager for The Boston Store, 
Springfield, Il. 

F. H. Vandiver, display manager for the 
J. C. Penney Company at Colorado Springs, 
Colo., was transferred to the store at Carls- 
bad, N. M., and was made store manager, 

J. H. Hilton resigned as display manager 
for Mike Plaut & Co., Danville, Ill, and 
took over the display department of Ike 
Livingston & Sons, Bloomington, Ill. At 
one time he had been in charge of display 
for Koch's, Toledo. 





Carl Hahn, Bunde & Upmeyer Company, 
Milwaukee, won first prize in the Parker 
Pen Company’s display contest. 

Charles L. Sanders was made display and 
merchandise manager for Joseph's Depart- 
ment Store, Elmira, N. Y. 
display manager for S. F. 
| of the same city. 


He was formerly 
Iszard Company, 


A meeting of the Montreal Display Men's 
Club was addressed by Clement Kieffer, Jr., 
the Kleinhans Company, Buffalo. 

B. C. Hampton, of Fresno, Calif., was 
named display manager for Bedell's, Chi- 
cago. 


AUGUST, 1938 


Barbara Riley was placed in charge of the 
display department of I. Mangin & Co., 
Pasadena. 

Ellsworth Greenwald became display man- 
ager for the S. 12 
Milwaukee, 


Brouwer Shoe Company, 
Stanley J. 
the latter had resigned to open his own 


replacing Brown; 


| display company at Elm Grove, Wis. 


First prize in a display contest promoted 
by Artkraft Hosiery Mills was awarded to 
William D. Owen, Smartwear-Emma Lange, 
Inc., Milwaukee. 

George Silvestri acquired a half interest 
in the firm of Silvestri Art Manufacturing 
Company, according to an an 
nouncement by Ned Silvestri, president. 

Henry Wolf became display manager fot 
the Frank More Shoe Store, San Francisco. 


Chicago, 


W. FE. Parnum, British Columbia Electric 
Railway Company, Ltd., Vancouver, an- 
nounced plans for the annual convention of 
the Pacific Coast Association of Display 
Men, to be held in September. 

Lawrence McClellan resigned as display 
manager for Martin's, Cedar Rapids, Iowa. 

Wesley appointed display 
manager for The David Schonwasser Com 


Foster was 


pany, San formerly 
with the display department of The White 
House, 

D. 4. Crawford & Zimmerman, 
Klint, Mich., won the first prize of $1,000 
offered by the Interwoven Stocking Com- 
pany in the firm’s national display contest 


Francisco. He was 


of the same city. 


Reish, 


\lfred J. Climenson, for the past 16 years 
dismlay director for Watt & Shand, Lan- 
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caster, Pa., died suddenly of heart disease. 
Rk. K. Pugh became display manager for 

t Boston Store Dry Goods Company, 


had formerly been in 
Bell Shoe Company, 


Favetteville, Ark. He 
similar post with the 
( pref N.C. 





FIFTH AVENUE DISPLAY 
IS VACATION-MINDED 
[Continued from page 37] 


ticket. 
argument 


it even if we don't vote the same 
m’’.— suggesting that a mild 
‘k place on the prim porch. 
\s modern as the bags shown and known 
corkers” was the 
unit at Saks-Fifth Avenue, 
child’s gymnasium set. Numerous 
and rings hang by chains of 
from a=main Display 
Director Sidney Ring used the platform of 
the swings for showing an assortment of 
irk bags which had contrasting hand.es o 


“SEFA’s exclusive cleat 


istic suggest- 
ng a 
swings clear 


plastic crossbar. 


red, navy, luggage leather or white rope 
Scarves were hung in the rings and other 
iccessories included red, white and blue 
field flowers and a navy umbrella. The 


hbackwall was aqua. 

Also at Saks, natural bamboo poles joined 
vith natural colored rafhia made unusual 
panels in windows for showing 
summer including 


men s 
hats, 


five 
accessories, shoes, 
sportshirts. 

Shoes, fitted with were hung 
against padded plaques which occupied the 
alternate open squares of the panel, 
was placed in a slightly slanting 
The plaques were covered in a 


slacks, 
shoe trees, 
which 

position. 
monotone 


weave of dark blue and gold fabric. A 
strip of straw matting carried across the 
center of the floor accented the feeling of 
coolness which tied in with the seasonal 


merchandise. 


Educational Meetings 
Planned By Club 

Under the direction of President 
Mandel Brothers, the 
Club is planning a educa- 
meetings which will be divided into 
groups. Each section will deal with a 
specifle assignment, with lectures and dem- 
onstrations by leading display figures in the 
No charge will be made fo: 


John R. 
Cooper, Chicago Dis 
play 
tional 


three 


series of 


Chicago area. 
the series. 

A proposed change in the name of the 
organization to Chicago Display Guild is to 
be presented to the membership soon, the 
thought being that the word guild is more 
expressive of the professional nature of 
display. Future memberships would be based 
on the applicant’s background, qualifications, 
points. Junior memberships for 
attending separate 
manufacturers and their 
and memberships for 
assistants are 
brought up. 


and similar 
still 


section for 


those school, a 
repre- 
associate 


other 


sentatives, 


among changes to be 


Irvin Appointed 
By Albany Firm 

Rosenberg’s Department 
named 


Store, 


Albany, 


Ga., has James Irvin as display 


Manager. 
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KEHOK DISPLAY FIX. CO. 


SAN FRANCISCO 5, CALIFORNIA 





541 MARKET STREET 





For that Cooling Effect 
UNBREAKABLE 


PLASTIC SNOW BLOCK 
LETTERS 


2" THICK 


Made to your copy in sizes 4" to 8" 
tall — 50c each letter 


ALBRIGHT DISPLAY PAPERS 


1806 W. IIth Street 
Los Angeles 6, Calif. 














Garment Rack Dividers 
A—Week days (Mon.-Sat.) 
B—Alphabetical (A-Z; Me 
for X) 
C—Sizes (1-54, incl. % sizes) 
JOBBER SALES ONLY 
Send for Prices & Details 


Plastic Fabricators Co. 
440 Sansome St 
San Francisco, Calif. 











USE THIS 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EBUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 


















PRODUCE LETTERS 
EASILY - qerCnLY 





(es 


. in any size ranging 

from characters 3” 
of ” 
stock, up to 12” 
characters frem 3” 
stock. 


BOICE- 
CRANE 


No. 2208 
HEAVY DUTY 


24” x 5” 


JIG SAW 


high out 

















Fast, clean, accurate, vibrationless contour and straight 
cutting, inserted blade work and heavy jig sawing. Only 
24” jig saw that cuts materials up to 5” thick, and 
the only jig saw capable of using any blades 5” to 9” 
long. Blades may be turned 90° for ripping long 
stock. Instant control—from high tension for heavy 
sawing to a sensitive tension for delicate work. Guar- 
antees longest possible blade life. Tension instantly 
released to make blade changing really fast and easy. 
Oversize 20” x 20” highly polished, cast iron work 
table. Two-way tilt to 45°. 50% longer blade stroke 
cuts thicker stock faster. High quality, sturdy con- 
struction throughout. A lifetime of trouble-free service. 


Write for free catalog 


BOICE-CRANE COMPANY 
896 Central Avenue + Toledo 6, Ohio 
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“DERBY DAN’ 
sAyYsS— 


You ain't seen 

real sales- -makin' 

‘mas sprrtl an 
charm ‘till You 
see me and my 
buddy sanras, 
brownies aa‘ 
fellow goors tM 
the great mew 


MODERNAGE 


collection! 3 








‘Derby Dan”’ 


is one of the / ad 
gr 3-dimen- 
great Sdimen L Yleve desl 


masks in the 
new MODERN- 
AGE Christmas 
group He's 
36" high, 24 
wide, made of 
durable compo 
sition and 
finished in bril 
liant circus 
colors. 


MODERNAGE 
DISPLAYS, INC. 


101 WEST 31st STREET 
NEW YORK 1, N. Y. 


fo st-v-et-c-h 
our Chri mans 


budget, too! 








DISplay 
IDEASiN 
our NEW 


waite F FOR. 
your FR REE 
copy.’ 














Unique Displayer for jewelry, cos- 


metics, etc. All shelves moveable 
in any direction. Highly polished, 
crystal clear, acrylic plastic. 


Nothing similar on the market. 


Specifications: 
Upper Shelf 7x 7° —1'%" mateial 
Middle Shelf 9x 9 —4" material 
Lower Shelf 12x 12'"°— 14" material 


PLASTIC FABRICATORS 


44 Murray Street New York 7, N. Y. 











DISPLAY WORLD 


a was 
| : 


Your 
Column 








received all the 
WORLD which 
leit Chicago, and 
1943. Needless to 


days ago I 
DISPLAY 
accumulated since | 
June, 


Just a few 


past issues of 
have 
the 


last issue was 


say it has almost been like a visit from an 
old friend to be able to pore over DIS- 
PLAY WORLD. Infrequently I hear from 
former associates on the mainland, but 
| most people, understandably, are too busy 
to give more than the highlights of current 
affairs. I shall be looking forward to 
future issues of DISPLAY WORLD.— 
Marshall Williams, Anahola, Kauai, T. H. 





The occasional copies of DISPLAY 
WORLD which come into our offices here 
created a very high regard for your efforts 


throughout our staff. We would like to be 
assured of seeing it regularly. — Herbert 
Roush, manager of sales and service, Box- 


office magazine, Kansas City. 


With the interest we learned 
about the successful make-up of your maga- 
and want to let you know that, as 
Institute of Advertising of the University of 
Commerce in Vienna, we are desirous to get 
American advertising Having 
impossible 


greatest 


zine 


news. been 
foreign 
would be very 
receiving regularly 
Etti Gobl, Institut fur 
Vienna, Austria. 


since years to receive 
literature we 
much obliged to you for 
your periodical.—Dr. 


Werbewissenschaft, 


advertising 


We would like to reprint a condensation 
of the article “Display ... As 
Management”, by Hobart D. Turman, which 
96 of the May 
May we have your 


M. A. Shallat, 


Seen by 


appeared on page issue of 


your magazine, DET - 


mission to do so7- editorial 


director, Publishers Digest, Inc., Chicago. 

DISPLAY WORLD is a darned good 
magazine but the cartoon on page 98 
of the July issue has a few mistakes. 


(a) Who puts mannequin arms and hands 
on the floor behind them? 
higher. ) 


(Damage is 


(b) Did you ever try putting your foot on 
a piece of glass (displayer) that is stepped 
up 

(c) Mannequins are dressed first, 
aren't they? 

(d) Who uses street shoes when installing 
a window ? 


usually 


in order to achieve balance—or 


That floor covering costs plenty! 


(e) Otherwise the mood is good; the 
situation shown in the cartoon always 
happens !—C. KE. Atkinson, J. C. Penney 
Company, Wenatchee, Wash. 

We are indent agents in this country. We 
have a large scope in the window display 
field and are regular readers of your well 
illustrated magazine We might mention | 


that DISPL: 
this country 


VY WORLD is well known in 
and is regularly 
all displaymen. 


referred to by 


Acting in the capacity of indent agents, 
we are, naturally, always ready to under- 
take Australian agencies on display lines. 


| 65 N. 6th St. 
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STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc 
tions in your own windows and 
learn while you earn. 


Largest and oldest school of its kind 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, Ill. 






















New - Radiant - Rope 


Exciting Color Combinations 
In 1" and 2" widths 


Write for your samples and prices. 


TRIM-RITE COMPANY 


315 Clinton Ave. Newark 8, N. J. 











SENSATIONAL 


BLACK LIGHT 


(ULTRAVIOLET) 


DISPLAYS 


with our Low Cost 
PAINTS and EQUIPMENT 
Write to 
Federal Fluorescent Co., Inc. 


134 WEST BROADWAY 
NEW YORK CITY 13, N. Y. 


















WOOD FLAKES - CHIPS 
CORK - TAN BARK 
PEARL CHIPS 





Trademark Reg. U. S. Pat. Off. 


They are novel — unique. 
ble. (Catalog furnished). 
and Industrial Shows. 


It’s first choice 


Latest fall co'ors availa- 
Also used in Exhibits 


in leading stores from coast to coast. 


National Sawdust Co., Inc. 
Display Dept. Brooklyn 15, N.Y. 


Contact your jobber or direct if necessary. 








IN STOCK 


Immediate Delivery 


50-Inch Natural Fancy Crash 
42-Inch Satins — All Colors 

40-Inch Moire Bengaline 

54-Inch Leatherette Satin Glo Briar 
54-Inch Duvetyn — All Colors 


Write For Samples 


PRICE FABRICS CO. 
67 West 44th Street, N. Y. C. 
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UGUST, 


Ve specialize in this field and consequently 
in give sound representation. 
If, at any time, due to your wide organi- 
ition, you should know of any firm requir- 
ig representation in this country, it would 
- appreciated if you would advise them of 
ir activities. 
Unfortunately at the present 
onetary position between our two countries 
somewhat difficult, but we are looking 
ward the future when that position will 
ise and trading will once again become 
ormal.—N. Hodgkinson, Dominion Traders, 
’esmond Chambers, Adelaid Bris- 
ane, Australia. 


time the 


street, 





Enclosed please find a $5 check for a 
wo-year renewal to your most wonderful 
lisplay magazine. I find it very helpful in 
many ways and have enjoyed its complete 
ind authentic coverage of store, window 
ind new display materials. 

For your information, our concern has 
idded new space for Brooklyn's largest dis- 
Blumberg, 


play material showroom. — Sy 


Brooklyn. 





Because I feel that there is a demand for 
your magazine DISPLAY WORLD in 
Garoet and vicinity, will you please send 
me sample copies and make arrangements 
for establishing an agency. How many dis- 
count will you give me if I order your 
magazine every month 100 copies, for one 
year ?—Chen Lien-Chi, Garoet, Java. 








Please send us, if possible, one copy ot 
DISPLAY WORLD for October, 1947, to 
complete our files —Robert A. Gahran, 
Periodical Division, Library of Hawaii, 
Honolulu. 

(Back copies of DISPLAY WORLD are 


not available.—Ed.) 





I wish to thank you for publishing my 
letter in the March issue of your excellent 
magazine, especially my paragraph in con- 
nection with a book on paper sculpture. I 
would like to inform you that I have re- 
ceived several letters from American and 
English publishers, which have been very 
usetul. 

I have another request and that is, could 
you forward the address of a displayman, 
or any person actively employed on display 
work in America, who would be willing to 
correspond with me with a view toward 
interchanging ideas and discussing display 
work.—Charles Donald Turner, 18 Delaine 
road, Withington, Manchester 20, 
shire, England. 


Lanca- 


Fine Art Made Part 
Of Promotion 

Based on the belief that fine art belongs 
in home planning, Abraham & _ Straus, 
Brooklyn, recently dramatized 
furniture, fabrics and accessories with 157 
pictures and sculptures by 29 important 
contemporary American artists in a_ store- 
wide exhibit called “Art to Live With”. 

This effort by a department store to bring 
art out of ivory towers and to show it where 
it belongs — with all the other things that 
make for beauty in daily living — opened to 
the public on July 26 to high-light the 
Abraham & Straus half-yearly furniture 
event. 


news 1) 








DISPLAY WORLD 


... sensation 


of the New 
York show... 
now sweeping 


the coun try ! 


eall monde 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 











exclusive distributor... 
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GENERAL DISPLAY CORP. 


CINCINNATI 


140 West Fourth St. 500 


NEW YORK CITY 


Fifth Ave. Bldg.. at 42d St. 





“Art to Live With” was seen in 17 ready- 
to-live-in modern room settings, the store’s 
Music Center, sixth and seventh floor ele- 
vator courts, restaurant lobby and restau- 
rant, seven Fulton street windows, and in 
a new fine arts section in the picture de- 
partment where the original work of famous 
artists may be selected at the same time as 
other home furnishings are chosen 

Themed to beautiful homes for individuals 
and families of every age, income and in- 
terest, “Contemporama’s” 17 modern room 
settings display fine art and the newest 
home furnishings for varied personalities 
from a teen-ager’s retreat to a professional 
man’s office, business girl’s place, bachelor’s 
quarters, hobby hide-out, one-room apart- 
ment, garden dining room, and so on. 

The work of America’s foremost designers 
of furniture, fabrics, lamps and accessories 
played a leading role in every “Contem- 
porama” setting. Nothing had a “for show 
only” label; could any- 
thing they saw throughout the entire exhibit. 


customers select 


Even the rich palette colors of the painted | 


walls could be duplicated at the new Abra- 
ham & Straus “Nu-Hue” color bar. 


Sherman-Weir Employes 
To Vote On Union 

Whether they desire representation by 
Display Fixture Workers Union, Local 
21625, AFL, will be the subject of a collec- 
tive bargaining election for the employes of 


Sherman-Weir, Inc., New York City. Some 


| 45 workers are involved. 








Cardboards 


are Different! 


*““NAT-MAT”’ 


your assurance of proven de- 


Cardboards are 


pendability, full value and quality 


throughout. 


Remember . . . Cardboards are 
different, you will be glad you 


insisted on “NAT-MAT.” 


NATIONALCARD,MAT&BOARDCO. 


Manufacturers 
4318-36 CARROLL AVE., CHICAGO, ILL. 
Allied Mills 
11422 Se. Broadway, Los Angeles, Calif. 


Peterboro, Ont., Can. 





















rever you US 


y. Low in cost. 


Get YOUR Free coPY 


1 R.C.S. 
lar, colorfu 
¢ the pop’ 7m 
° Giant Print Book. - = . 
ov many yses, gives = 
ba practical ideas. 














And Now... Introducing 
Motion With Lights! 


Doto-Sho 


ELECTRIC TURNTABLES 


New Model "712" 


For Your Sales-Pulling Displays! 


THE famous ROTO-SHO is 
now available with a two 
way, built-in receptacle to 
permit novel, _ self -con- 
tained lighting effects by 
means of slip rings 

as well as operation of 
electric appliances of all 
kinds while the table re 
volves three times a 
minute. 

“712"" will revolutionize 
your window trim .. . be- 
cause motion plus unusual lighting is the 
key to successful displays. Sturdy, all steel, 
carries up to 200 Ibs. 18" diameter table. 
A.C. only. 





Write NOW for full information about 
“712"" and our COMPLETE line of 
ROTO-PRODUCTS. 


SENERAL DIE & STAMPING COMPANY 
Dept. O. 262 Mott St., New York 12, N. Y. 
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Portable Educational Exhibit 


\RKING an important forward step 
M in Canadian display, the 1948 travel- 
ing exhibit sponsored by Central 
Corporation, oper 
government 
attracting 
he interest of public and technicians alike. 


Mortgage and Housing 


ng agen of the Dominton 


n the housing field, is already 


Opening at the Provincial Exhibition of 


Manitoba, Brandon, in June, the unusual 
lisplay unit is appearing this summer and 
iutumn at the Calgary Exhibition and 
stampede, Edmonton Exhibition, Saskatoon 


Industrial Regina 


anadian National Exhibition, Toronto, and, 
finally, the Western Fair at London, Ontario. 


Portraying the 


Exhibition, exhibition, 


major functions of 
Central Mortgage and Housing Corporation 
builder, landlord and planner — 
exhibit incorporates 


tour 


lender, 


the attractive many 


features. Designed and engineered for quick 


assembly, the unit is packed easily and 


transported in several packing 


compact 





@ 4 ‘ 
8 


cases containing lengths of aluminum alloy 
tubing, round aluminum bases, models and 


flat exhibit panels. Another case holds 
drapery, spotlights, extension wires and a 
film) projector. 

\t each exhibition, the cases are moved 
into a space of approximately 30 by 10 feet 
and in less than ten minutes the display is 
taking definite shape. By means of metal 


grommets, velour drapes are 
hung around the walls, creating 


The aluminum 


gray quickly 
a soft, rich 
background. framework as- 
—Introducing the Central Mortgage and Hous- 
ing Corporation's traveling display which is 
appearing this year at many major exhibitions 
throughout Canada is a photograph of a 
Canadian family (above) reproduced on sen- 
sitized canvas 7 feet long by 4 feet high. 
. . » Prospective home-owners study a model 


of a modern housing development— 
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ibles easily, the horizontal and vertical 
tuves locking together by means of plugs 
ai | keyholes and without loose fasteners of 
avy kind. Some display panels lock directly 
into the vertical tubes, others merely hang 
from the horizontals. 

‘lat wooden panels fold and lock to form 
an information counter; another stands 

ct and is braced by a simple device to 
form both a shadow-box for the film screen 
and a holder for the projector. 

(wo large canvas posters, both more than 
7 ‘eet in length, are laced to the aluminum 
framework by means of a cord passing 
around the tubes and through metal grom- 
nets with which each canvas is fitted. Spot- 
its are clamped into position, one or two 
small units —such as models—are added 
and the exhibit, which not long before had 
formed more than 100 separate pieces, stands 





GCISPtLaAY Word 


by the T. Eaton Company, Ltd., the exhibit 
is the combined work of several young and 
talented Canadians and is an unusual pre- 
sentation of an The 
plug and keyhole principle, a new adapta- 
tion of an old idea, has been used to form 
sturdy framework. 
which span the 


educational subject. 


a light, simple and 
Braced by thin metal 
verticals, the framework is self-locking and 
self-supporting. A further advantage of 
this method is the with which the 
structural form can be changed, giving the 
unit an almost complete re-use value. 


r¢ ds 


ease 


The large photographic poster which in- 
troduces the exhibit made by sub- 
coating the canvas and then sensitizing it 
with a bromide emulsion. The work of 
Everet Roseborough, of Toronto, it is one 
of the largest one-piece photographs ever 


Was 
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strip made especially for the exhibit by 
James MacKay 


Films, Ltd., of Ottawa. 


and produced by Crawley 


Designed to illustrate graphically the 
facilities afforded to Canadians by the Na- 
tional Housing Act, the exhibit is colorful, 
light and bold in treatment and tells the 
story of housing in Canada in a simple and 
informative manner. 

Included in the display is an unusual 
presentation of the work being done by the 
Prairie Rural Housing committee, which is 
sponsored jointly by the governments of 
Alberta, Saskatchewan and Manitoba and 
Central Mortgage and Housing Corporation. 
National Housing 
exhibit on 


Booklets dealing with 
Act loans are available at the 
request and attendants are on duty at all 
times to provide information to those inter- 


ci 


herent and complete. 


Designed by Allan Wargon and produced 


made in Canada. 


(See upper 


Shown continuously 


illustration.) — ested in 


is an animated film homes. 


building and 


financing their own 





Opportunity Exchange 








POSITION WANTED JOBBERS WANTED FOR SALE 
Display. man, 18 years’ experience DISPLAY MAN Garment rack manufacturer Large quantity Gregory solenoid 
n men’s and women’s wear, gen motors. pendulum type, suitable 


store, excellent 
position In 


eral department 
ird writer. Desires 
South. 
Address BOX 7J BF 
Care of DISPLAY WORLD 








DISPLAY MANAGER 


desires position with oppor- 
tunity for creative ability. Has 


several excellent accounts, pre- 


fers association with single 
business concern. Sound ex- 
perience in dept. store and 


specialty store display. Thirty- 
six years old. Dependable. 
Preferably position located in 
New England. Details on re- 
quest. 


Address Box 8DNS 


Care of DISPLAY WORLD 


WANTED 


Capable of creating nice 
windows for men’s store. 
One who is willing to sell 
in spare time. Single man 
preterred. Address: 


The Continental 
Clothing Co. 


Oshkosh, Wis. 


desires jobbers. 
H. & E. RACK COMPANY 


56 Hudson Street 
Boston 11, Mass. 


for motion displays. All brand new 

latest type. Sell all or part reason 

able. SIMON HIRSHFIELD 

162-06 7ist Ave. Flushing, N. Y. 
Phone Jamaica 3-9060 























POSITION WANTED: Window & 
Interior Display Work. Young 
woman, single. Exp. in high qual 
ity fashions and soft lines. Have 
creative ability. Write card copy. 
Have some knowledge of news 
paper advertising. Address BOX 
8HLM, care of DISPLAY WORLD. 


FOR SALE 


Closing Out 1946-47 
Plastic Display Fixtures 
Complete variety. 1625 Pieces 
all new and perfect condition. 
Sacrifice entire lot below fac- 
tory 


Steiner Plastics Mfg. 


Co., Inc. 


47-30 33rd Street 
Long Island City, N. Y. 


costs. 


WINDOW DISPLAY 
BUSINESS 


Half interest with original partner 
or sell outright Established trade 
Good location, Long Island, 


name. 

New York. Fully equipped studio. 
4,000 square feet. Active New York 
accounts (rental). 34-ton delivery, 
stock, equipment, props, back 
grounds. Present partner must 


sacrifice due to illness. Experienced 


displayman only. 


Address Box 8LJF 


Care of DISPLAY WORLD 


WANTED 


Window Trimmer and 
Advertising Man 


Excellent opportunity for experi 
enced man. Permanent position in 
long established popular price dé 
partment store. Please write giving 
full particulars of experience, sal 
ary, etc. Would like samples of 
work. 


THE FAIR 


311-325 W. WASHINGTON ST. 
INDIANAPOLIS, IND. 














SALESMAN for New York City and 
Vicinity. Must be thoroughly ex 
perienced and have following sell 
ing display fixtures and display 
specialties. Opportunity to invest 
in going business. 


Address BOX 8KM 
Care of DISPLAY WORLD 














DISPLAY 
MANUFACTURERS 


We have a fine line of 


Rose Heads for the dis- 
play manutacturer. All cards. etc 
sizes. Sample orders sent 


upon request. 


RAFFEALLI 


507 42nd Street 
Union City, N. J. 








DISPLAY MANAGER 
desires change. Fifteen vears’ 
experience creating window & 
interior displays, backgrounds, 
Now employed in 
New Jersey dept. store. Salary 
$5,000 plus. 


Address Box 8FCC 


Care of DISPLAY WORLD 





JOBBERS AND 
WHOLESALERS 
WANTED 


New Christmas line now being 
offered for first time. Popular 
priced, and complete selection 
of small sprays, wall pieces 
and units. Jobbers and whole- 
salers only. Write for catalog. 


Address Box 823 
Care of DISPLAY WORLD 








Top Flight Display 
Artist Available 


$5,200 minimum 


experience in all phase 
of display including Designing, 
Sculptoring, Molding and Casting 
Lettering, Silk Screen, ete. Es 
interested in the creation 
ind vervision of display produc 
tion for small retail chain store 
group ot Display Manufacturer 
Anywhere in the U. S. Age H. 
Family 


Address Box 8GC 


Care of DISPLAY WORLD 


15 years’ 


pecially 











OPPORTUNITY 
EXCHANGE 
CONTINUED NEXT 
PAGE 
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DISPLAYMAN 


— Leading Honolulu Family 
Shoe Store. Knowledge of ad- 
and sign writing 
Apartment 
opportunities. 


vertising 
necessary. avail- 
able. Excellent 


Salary 


Address Box 8JAT 


f DISPLAY WORLD 


open 


Care o 


FOR SALE 


Series of Eight 


Mechanical Windows 
DICKENS 
CHRISTMAS CAROLS 


Special Price: $1,000 
T. S. Martin Company 


Sioux City, Iowa 














SALESMEN 
WANTED 


to represent 3 exclusive pat- 
ented display items for which 
there is an open market 1n all 
areas. Can do a large volume 
of business with these items 
in conjunction with your regu 
lar lines. 


25 percent Commission 


on all orders, initial or re 
peats. Samples and all neces- 
sary data furnished upon re 
ceipt of reliable inquiries with 


satisfactory references. State 
products now selling and terri- 


tory desired. All contacts held 


JOBBERS WANTED 


To Produce and Sell a Quality 
MANNEQUIN CLEANER 


Under Own Label 
e Kverything furnished,  in- 
cluding bottles and labels. 
elffortless to produce. 
e@ Protected territory 
e Very profitable. 


For details 


Address Box 8HMC 


f DISPLAY WORLD 


Care o 














POSITION 


Display man, 


WANTED 


young, aggressive and 





CORRESPONDENCE ' INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. 


THE KOESTER SCHOOL 
300 W. Adams St., Chicago 











WANTED 


Combination 
Window Trimmer, Card 
Writer and Clothing 
Salesman 


for progressive Iowa men’s 
wear store. Good opportunity. 
Give references. 


Larson Clothing Co. 


Fort Dodge, Iowa 


DISPLAY MAN 
WANTED 


Central Connecticut 
manufacturer . requires 
assistant display man. 
Experience in jewelry 
store type displays 
valuable. Good oppor- 
tunity for someone 
with original and prac- 
tical ideas. 


Address Box 6 HPE 
Care of 


DISPLAY WORLD 








Home Study—Lessons In Window 


Display—Newly revised and _ en- 
larged. A practical, low-priced 
course covering all phases of the 
subject. Over 500 pages with 1000 


detail drawings to show you “how.’ 
Of value to the experienced trim- 
mer or beginner. Write for circulars. 
W.H. Bates, Box D, Ellsworth, Il. 














SALESMAN-—to sell complete line 
of display fixtures. 


Excellent 


material and 


Some territories open. 











SALESMEN 
Here’s Top Money-Maker 
—Excellent Sideline 
Sell Imprinted Advertising Special- 
ties, Imprinted Pencils, Calendars, 
Decalcomanias, Balloons, etc., that 
all Retailers and Department 
Stores want for every occasion— 
SOUVENIRS, ANNIVERSARIES, 
OPENINGS. Collect large cash de- 
posits — 25% — which you keep. 
Repeat profits guaranteed yours. 
Send only $2.00 deposit, refund 
guaranteed, for impressive money- 








; tank vs ap a romotional minded, seeks a posi ’ . making sample kit, which is worth 
in strictest confidence. tae ak < wate eseeaee earnings possible. Drawing account ita . $10.00 at cant vous 
located in New York, but willing and liberal commission. paid. 
Address Box 8TG to travel elsewhere for a good ADVERTISING SPECIALTIES 
opportunity. Address Box 8MN, Address BOX MW7 MANUFACTURING COMPANY 
Care of DISPLAY WORLD care of DISPLAY WORLD Care of DISPLAY WORLD 218 East 89th St., Brooklyn 12, N. Y. 
Advertising Index --- August, 1948 
Acme Bulletin Co Frostee Sno Co. 58, 59 Old King Cole Displays, Inc. R4 
Aetna Plywood & Veneer Co 7 Garrison-Wagner Co. 69 Orthwine Corp., Rudolf 87 
Ahrens. Inc.. Milton S 85 General Die & Stamping Co 102 Ohlhorst, R. A. g5 
Albright Display Papers a ae “tegate yd — 80, Yr Opportunity Exchange 103, 104 
ie¢ Jisplay Materials A renera astics orp. 2 > : — rae ; 2 
aaecat mI a s, Ine 90 Glo-Brite Products, Ine 14 Peesawatr Wace "Ce Display Industries - 
: : : : E ; 
Alpern’s zo Gold Mfg Co 66 Plastic Fabricators (Co 99 
American Model Form Co a7 Greenw ich Nursery Co 63 Pielke. “ aateene : Be 
Ankerum Mfg. Co Se Greggory, Inc. 7) Plastic Shade Co. 9? 
Arranjay’s Wig Co 95 Gregory Motors, Ine. 10 Podgor Co., . Jos. E. 93 
Art Products Co., The 63 Hamberger, Inc., David 9] Price Fabrics Co.” 100 
Arts & Flowers Displays, Ine 64 Hansen Mfg. Co., 97 Quensell Displays, Inc. 64 
Associated Fabrics Co of Hecht Fixture Co. 87 Radiant Glass Fibers Co. 9? 
Audit Bureau of Circulations é Hier Display Equipment Co., L. E. 93 Rapid Copy Service 102 
Zaltimore Display Industries 81 Hotchkiss Co., The E. H. 68 Redikut Letter Co., The 29 
Barrango Co., ( 43 Hurlock, Inc., W. C. 84 Research Products Corp, 583 
fecker Sign Supply Co of Jay Displays y ; 91 Reyburn Mfg. Co., The 83 
Bell Photo & Display Service 91 Kehoe Display Fixture Co. 99 Roehl, Virginia 60 
Belmont Products, Ine 71 Kent Co.. Roger 89 Rohm & Haas Co. 15 
Best Devices Co., In 85 Kleiner, Herman J. 83 Rubber Products. Inc. 72 
Boice-Crane Co 99 Koester School 100 Sally Distributors é 83 
Brown & Bros., Arthur 62 Korrect-W ay Products 20, 21 Scheuer Creations, Inc. Inside Front Cover 
Bulkley-Dunton & Co 5 Lefler, George 95 Segall & Sons 97 
Century Lighting, Inc 7¢ Lurline of Seattle 89 Sherman Paper Products Corp. 74 
Chicago Cardboard Co 70 Lustra-Cite Industries, Inc 71 Shoe Form Co.. Inc. 67 
Chicago Display Mfrs. Group 16, 17 Madisonia, Inc. 24 Showeard Machine Co. 66 
“Cohen Co.. Art R 60, 61, 75 Maharam Fabric Corp 7 Shur Nuff "6 
Cole Co., Inc., Jas. A 94 Malina Co. 4 Sieck, Claymore C. R4 
Color-Vu 72 Malros Co 75 Siegel, Inc., Nat 55 
Columbia Display Material Co 49 Manhattan Mannequins 9 Solid-Art Co. 7 
Corsillo, Inc., Emil 81 Midwest Display Equipment Co 92 Stensgaard & Assoc., Inc., W. L. 1 
Crain Displays, Joel W ‘7 Midwest Manniquin Displays 9d Sun-Shade Co.. The 79 
Darling Co.. I A. Inside & Outside Back Cover Mileo Mannequins 79 Tanzer Display Co. 67 
Dazian'’s, Inc 11 Modern Displays 8 Thayer & Chandler 76 
Decorative Plant Co 19 Modernage Displays, Inc 75, 100 Thigpen, Mac > 
Decter Mannikin ( 0) Morgan Co., The 65 Timbertone Decorative Co., Inc. 51 
Display Craft 4D Multi-Fit Wig Co : . 77 Transparent Shade Co.. The 47 
Display Equipment Corp 45 Mutual Display Mfg. ¢ The 22 Iransplastics Products (Co. 87 
1): spl. iy Mfrs. Mart, Inc 65 National Art Studios ..... 69 Tri-Allied Creative Displays 80 
Display Production Centre, Inc 8 National Association of Display Industries 18 Trim-Rite Co. 100 
Doerr & Assoc 25 National Card. Mat & Board Co. 101 Tropier ift RR 
Dutch & Son, Samuel ¢ 84 National Display Institute R2 U. S. Mannequin Mfg. Co. 85 
Eastern Displays, Im 98 National Hanger Co., Inc. 49, 94, 9X Wagner Sign Service 9] 
Federal Fluorescent Co., Inc 100 National Sawdust Co., Ine 100 Window Mannequin, Inc. 62 
Fixture Mart, Inc., &he 93 Natural Art Products 96 Williams, Inc., D. G. ‘ 3 
Fleming, Katherine B 93 Naythons Display Fixture Co. 73 Wray Williams Display Co. 94 
Fox Display Ce 62, 89 New England Decorators Supply Co. 62 Wold Air Brush Mfg. Co., The 83 
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MERCHANDISE AT EYE LEVEL 
QUICKLY ATTRACTS CUSTOMERS’ 
BUYING ATTENTION 


Darling produces counter displayers, for every type of 
merchandise, that get goods up “in view” of traffic. 
Leading Chain and Variety stores have built huge vol- 
umes with this type of store-tested equipment. Elevate 
best sellers, make them easy to see and easy to select. 





ADJUSTABLE 
3-SHELF DISPLAYERS 


K22 (Illustrated right) Overall height 72”, 
single offset upright of 1” tubing. Adjustable 
shelf brackets. Half flange base. Price w/glass: 
(Chrome) $18.57; (Silvertone) $13.71. One of 
the many sizes and styles of adjustable over- 
counter units designed by Darling. 


WIRE SPOOL DISPLA:EksS 


| K68 (Illustrated left) Counter type triple arm wire spool dis- 
a oe player. Overall height 30”, three 1732” cross arms with cotter 








a 
| pins at ends. Price: (Chrome) $10.20; (Silvertone) $7.77. Other 
| cross, back and end counter displayers are manufactured by > 
| Darling for display of hardware, notions, stationery, men’s, ‘> 
av, women’s and children’s wear, toys and countless other items. = 
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For additional informa- iW UT 
E : = tion on the most com- 223 Hd 
| —: SS COprletelineofmetal display § Tit 1 aT 
- ‘ equipment, write for : 








Darling Displays Cata- 
log No. 180. 
































SHADE AND CURTAIN ROD DISPLAYERS KITCHEN UTENSIL DISPLAYERS 


— 
Lt 
| J | K84 (Illustrated above) Two 36” uprights, 4 sets K76 (Illustrated above) with 38” offset standard, 
Ky of 8” wide arms with 334” turned-up ends. Half two adjustable 33” cross bars with six 7/2” turned- 
flange bases. Price: (Chrome) $10.44; (Silver- up double wire brackets. Price: (Chrome) $10.89; 
tone) $6.66. Various other counter units for dis- (Silvertone) $7.50. Kitchenware displayers for 
play of curtain rods, shades and drapery cranes every type of utensil are available as aids in 
are also available. merchandising pots and pans. 


am «6—CMdé DARLING DISPLAYS 


DISTRIBUTOR L.A. DARLING COMPANY, BRONSON, MICHIGAN 


— we a wartedeed Displayrooms: NEW YORK, 47 W. 34TH; CHICAGO, 222 W. ADAMS; 
Se ee ae LOS ANGELES OFFICE, 3114 W. 75TH. (TEL. TWinoaks 8234) 











"Ni at 





Fashio i Fo resight ee « requires the selection of Mannequins inspired by to- 
morrow’s styles and designed to sell today’s creations. Illustrated are two in the new 


series of forty-eight by Darling aptly portraying the lovely, smooth details of sculpturing 
and decoration incorporated in these figures with the flair for successful showing of 
today’s and tomorrow’s fashions. (Left) M2138W (Right) M2137W, Price $117.00 Each. 
For complete information see your Darling Displays Distributor. Visit our Display- 
rooms: New York, 47 W. 34th St.; Chicago, 222 W. Adams St.; Los Angeles Office, 3114 
W. 75th St. (Telephone TWinoaks 8234). L. A. Darling Company, Bronson, Michigan. 


<— Your one dependable source for 


everything in display equipment. 





